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e HOSPITALS 

e HOTELS 

e INSTITUTIONS 

e MOTELS 

e DRIVE IN PLANTS 


eQUICK SERVICE LAUNDRIES _ Model GA24 ~ 110 


c Heoted Flotwork er 


a machine designed for today's ironing load ...and tomorrow's! 
ree 


The new Model GA24 — 110’ CHICAGO Gas Heated Flatwork Ironer represents 
the most advanced design in large gas heated ironers. It is engineered to provide 
high production capacity with the traditional dependability of operation found in 
CHICAGO machines. It is capable of ironing institutional flatwork at a rate of 
approximately 5 sheets a minute. This ironer has a modern, streamlined appearance 
and advanced operating and constryction features found on no other machine. 
The GA24 Itroner is available in two different types. The Type R lroner can be 
used for front or rear return of work — two-girl or four-girl operation. It has a set 
of auxiliary return ribbons underneath the asbestos ribbons. It is ideal for grow- 
ing installations where two-girl operation can handle the load, but four girls can 
be used as the yolume increases. The Type F machine is for front return only — 
two-girl operation. 


This ironer is recommended for institutional installations where 800 to 2,400 Ibs. 
of flatwork must be handled per day. 


®24” DIAMETER HEATED ROLL ® BURNS ANY TYPE OF GAS 


# ASBESTOS PADDING ® VARIABLE SPEED DRIVE 
The Indicating Pyrometric Controller is the 


@ ASBESTOS RETURN RIBBONS ‘ *® BALL BEARING CONSTRUCTION ultimate in heat control. The operator sets 
the controller at the operating temperature 

@RIBBON FEED CONVEYOR ® FINGER ROLL desired and the indicator shows the actual 
‘ ironing temperature at all fy ge the 

pre-set temperature is reached, the gas its 
HIGHEST QUALITY FINISH ® INDICATING PYROMETRIC CONTROLLER cehiaistledly saliaalll oo ah te enna Ge 


desired operating temperature. 


INDICATING 
PYROMETRIC 


CONTROLLER 


Complete information on request. 


, FLATWORK IRONERS « WASHERS « EXTRACTORS » DRYERS 


Micage DRYER Co. 








BISHOP Lacudry 
WORK-SAVERS 


production and profit 


STARCH COOKERS 





AN copper, double-walled 
permanently insulated. In 
3 sizes: (1S-gal.) 83-2, 
(25-ga\.) 83-5, (S0-gal.) 


B3-)), 





Cut costs — boost 






BISHOP ZfeTone 


STAINLESS STEEL 


cucu BOOSTS PRODUCTION 
Made of stainless er No 
st, corrosion. \n 5 sizes: 
$2.5 [ 2) 22° 34" * 25 
deep; 82-13 (*3) 26" x 
36” x 25” deep 
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LIQUID SOAP MAKER 

ves time and supplies. Galv. 
sted “ 3 sizes: (30-gal.) B6-1, 
(60-gal.) 86-2, (100-gal.) B4-3. 


(and 50% of sorting time) DEF J alia! Unit! 


ar \ ss {| | 


Fe) ) 
BISHOP 
PUF-FINISHERS | 
} 
Heads tilt over board; no | \ 


reaching. B5-18X (shown): 
#3, #22, #52 heads, 


spray gun. 





spray iron, 


SHIRT-BIN UNITS 
for Any Lof System 










15-BIN 


TWO 10-BIN TYPES 


i 


five bins wide 


= 
See 
—— Sag 
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“t 
\e from 13° above floor... 10 37° above floor 
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three bins wide > from 13° above floor... to 37° above floor 





Bid goodbye to the shirt-sorting department .. . its labor, its space, its ’ 


walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—toster, better, more economically, and give 








Cut handling %; fold up 
to save space. All steel. In 
2 sizes: 829-50 (for 50 


shirts); 829-100 (100 shirts). 





HE FOLDS 





— . - ss 
32E peony rr THEN READY FOR WRAPPING 
PS 7 BUNDLES ARE 
> rr 
$22 
7 
5 









you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker- 
without in-between handling thet causes losses and breaks down quality. 
With @ Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without less of folding production, with 
fewer sorting errors—and cut hours per day from bundie-processing time. 
Users report lower claims, improved quality, faster service, with reduced 
. labor cost. Savings amount to over $1,000 yearly for each shirt unit! 


MODELS TO MEET EVERY NEED 
FOR SHIRTS ONLY (BINS 11 f ts & Wea Appare 
WIDE, 15° HIGH, 18° DEEP BINS 13°° WIDE x 18 

10-Bin Unit, Model B29-10108 10-Bin Unit, Model B29-10138 
10-Bin Unit, Model B29-10101 10-Bin Unit, Model B29-1013) 


15-Bin Unit, Model B29-15101 15-Bin Unit, Model 8629-15131 
20-Bin Unit, Model B29-20101 20-Bin Unit, Model B29-20131 


ORDER NOW FROM YOUR JOBBER 
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BISHOP DAVID FREEMAN 20. 





READER’S 
GUIDE 


PUBLISHED MONTHLY SINCE 


FEATURES 
How They Launder Aboard the U.S.S. Independence 


Washing clothes at sea has its own special problems. Here's the u ay they 
do it aboard the world’s largest aircraft carrier 

What About Dust Mop Service? By Harry Yeates 
This is another version of dust control. It makes use of chemically treated 
mops instead of plain cloths 

Building Laundry Sales Down Under By Ronald Schliemann 
An Australian reader tells us about some sales promotion ideas that won for 
him an Honor Certificate in Starchroom’s Parade of Progress contest 

Hitch Your Mousetrap to a Cause By David L. Harrington 
The Chairman of the Board of The Reuben H. Donnelley Corporation 
brings a message of extreme importance 

The Feminine Approach in Advertising By H. M. Chapman 
4 Cedar Rapids, lowa, plantowner tells of his own successful experience in 
applying the results of the motivation research study to his own business 


Streamlining Production and Linen Control By R. J. Swing 
Another Honor Winner describes the production changes made at his plant 
that brought about savings of more than $50,000 per year 


Pricing Coin-Op Services By Cliff Morgan, Jr. 
{ professional plantowner does some figuring to determine the effect wash- 
ing prices have ona plant’s profit potential 


Press Dressing Materials 
This is the second in a series of articles on laundry textiles. It reviews the 
padding materials used to cover laundry presses 


How a Centrifugal Pump Works By Joseph C. McCabe 
A trouble-shooting check list tells you what to do when something goes 
wrong 


CONVENTIONS 
PR Report Tops AIL Show By Henry Mozdzer 


{ detailed report of the proceedings at the 71st Annual American Institute 
of Laundering Convention which took place at Atlantic City 


Linen Supply Show Coming Up 
NAILM's Tentative Program 
Las Vegas Clinic 

Workshop at LSAA Clinic 


DEPARTMENTS 
New Products and Literature . . 
Editorial 8 
Laundry Business Trends 28 
Rhapsody in Bellew 30 
Laundry News Notes........ 64 


News From the Allied Trades . . 
Obituaries 


SUBSCRIPTIONS: United States and Canada, $4.00 per 
year; foreign countries in postal union, $6.00 in ad- 
vance. Single Copy: United States and Canada, 50 
cents; foreign, 75 cents. Guidebook Issue: $1.00. 
STARCHROOM LAUNDRY JOURNAL, April 1959. Pub 
lished monthly by Business Papers Division, The 
Reuben H. Donnelley Corporation. Executive and Edi- 
torial Offices, 305 East 45th Street, New York 17, 
N. Y. Volume 66, No. 4. Entire contents of this pub- 
lication covered by general copyright 1959. The Reu- 
ben H. Donnelley Corp. All rights reserved. Title 
registered in U. S. Patent Office. Entered as 2nd class 
matter June 1, 1948, at the Post Office, Lancaster, Pa., 
under the act of March 3, 1879. 





MAIL CHANGES OF ADDRESS AND 
SUBSCRIPTION ORDERS TO: 
Business Papers Division, Reuben H. 
Donnelley Corp., 305 East 45th 
Street, New York 17, New York. 
Change of address should reach us 

one month in advance 
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a Laundry Journal 


1893 


For the Thinking Man 


4 laundry down Baltimore way recently 
used a sweet approach to open a new 
store without giving away free services 
The public was invited to come in and 
get a kiss from Miss Maryland, Miss 
Maryland was there, all right, but the 
kisses turned out to be the candy kind. 

Out in the Midwest, a combination 
quick-service laundry and bowling palace 
appears to have struck pay dirt appealing 
to sports-minded customers, The custom- 
ers call in to reserve a couple of washers 
and an alley at the same time 

Incidentally, did you catch the coin- 
operated salon shown at the 
NID convention-exhibit?) The vibrating 
tables, exercycles, roller massagers, etc., 
are equipped with quarter meters and 
the whole thing is unattended 


reducing 


* 
There seems to be a lot of interest in 
sidelines and merchandise selling 
days among route operators as a means 
of adding additional revenue to the com- 
pany coffers. Last month we wrote about 
a plant that was selling toy route trucks 
and another that had good luck with 
Christmas wrapping paper. It used to be 
neckties, blankets, sheets and pillowcases. 
The list has expanded to include 
shirts and greeting cards. Other possibili- 
ties: light bulbs and Kleenex. 

Shirt rental, dust control and shoe re- 
pair services are getting a big play; but 
one company we know of made the pitch 
to store skis as a service for its patrons 
without too much luck, we might add. 


these 


how 


a 


Here's a thought-provoking quote made 
by one of the speakers at the recent AIL 
convention: “If you can’t find anything 
to advertise about your business, you 
might just as well advertise your business 
for sale.”"—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly tf you 
want reprints of any article appearing in 
this issue, Cost is $18 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% x11). Additional 100’s at 
$1.70, one side; $1.90, two sides. Minimum 
order is 100 reprints. For reprints in color 
or reprinted spreads or folders, please 
write for prices and additional informa- 
tion, All prices F.O.B. Lancaster, Pa. 
Address the Editor 

SrarcHroom Launory JOURNAL 

305 East 45th Street, New York 17, N. Y. 


STARCHROOM LAUNDRY JOURNAL 











RESINTEX 
100 


LONG LASTING 






Guaranteed to last at least 12 weeks 


in actual operation 


TOUGH — Stands up under any production schedule. 
FLEXIBLE — Has plenty of resiliency and “give”. 
CONSTANT QUALITY — Due to quality control, possible because 


ALL RESINTEX 100 PRESS finishing operations are done in our own plant. 


COVERS are equipped _ ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
with a new type draw finishing. 
cord that will last for the FINELY WOVEN SURFACE — Gives your work a plus... smoother 
life of the cover. ironing. 
* 
RESINTEX 100 is avail- 
able with SKIRTS or Sold Through Leading 
PUNCHED HOLES. Also Distributors Everywhere 


available by the yard. G { BRA LTA R 
FABRICS. inc. 


254 — 36th Street, Brooklyn 32, N. Y. 





NEW 
PRODUCTS 


LITERATURE 











Divco Alumni-Van 


Divco Truck Division of 
Divco-Wayne Corporation has 
just introduced a new truck 
called the Alumni-Van for the 
drycleaning and laundry indus- 
tries, 

The new — forward - control 
truck features an all-aluminum 
cargo body, said to save weight 
without sacrificing strength; 
steel-enclosed safety cab, and 
the Divco multistop chassis, en- 
gineered for quality perform- 
ance and economical operation. 
Divco claims the chassis is 
keyed to the requirements of 
start-stop route conditions and 
will last longer. 

Additional information 
be obtained by writing Divco 
Truck Division, Divco-Wayne 
Corporation, 22000 Hoover Rd., 
Detroit 5, Mich. 


can 


Puratize Laundry Rinse 

A new type of laundry finish 
developed to render laundered 
items only immediately 
sterile but lastingly bacterio- 
static has been introduced by 
Puratize Inc., an _ affiliate of 
Gallowhur Chemical Corpora- 
tion. The new product is ex- 
pected to be of most use in the 


not 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











commercial laundering of dia- 
pers and of linens for hospitals, 
hotels and _ institutions. 

The germicidal-bacteriocidal 
compound, tradenamed Pura- 
tize Protective Rinse, is de- 
signed to be added to the final 
laundry rinse either by hand or 
metered in at the rate of 2 
ounces of concentrate per 100 
pounds of wash, Use of the 
rinse is said to have no effect 
on the hand, color or absorptive 
qualities of any fabrics. 

Laundries franchised 
the Puratize label will be of- 
fered technical and_bacterio- 
logical laboratory services as 
well promotional material. 

For further information write 
Puratize Inc., Gallowhur Chem- 
ical Corporation, Ossining, N. Y. 


to use 


as 


Norge Automatic Drier 


A new automatic clothes dri- 
er for self-service laundry stores 
is now being manufactured by 
the Norge Division of Borg- 
Warner Corporation, it has 
been announced by Frederick 
T. Kelsey, Norge director of 
contract sales, 

The drier, which operates at 
low temperature with a 120 
degree air flow, dries all fabrics 
and provides drying without 
scorching but with economy of 
operation, according to Mr. 
Kelsey. The unit has a_ safety 
thermostat, metal clothes-door 
gasket guard, safety knee door 
opener and automatic door 
switch. The cylinder, measuring 


29 inches in diameter, has a 
nonsticking surface said to be 
nonwearing to clothes and also 
to minimize wrinkling. 

For further information write 
Sam Zeoli, Inc., 705 Second 
Ave., New York 16, N. Y., na- 
tional distributor of Norge self- 
service laundry equipment. 


Velcro Net Closures 


Laundry and_ drycleaning 
nets that fasten with Velcro, a 
nylon tape closure, have been 
introduced by Fablok Mills, Inc. 

Two strips of Velcro, totaling 
5 inches in length, fasten 
around the neck of the net, 
eliminating the risk of opening, 
tangling and tearing incurred 
by the use of pins, zippers and 
ties as closures. 

To close, the Velcro 
strips are merely pressed to- 
gether, and to reopen they are 
peeled apart. Velcro works on 
the principle of a burr, one 
strip having a pile surface with 
many tiny loops and the other 
covered with tiny hooks. Under 
extensive testing, the maker 
points out, Velcro’s holding 
power is unimpaired after re- 
peated laundering and dryclean- 
ing. 

For additional information on 
the nets with Velcro closure 
write Fablok Mills, Inc., 46 


Cordier St., Irvington, N. J. 


two 


New Synthetic Felt 


Troyfelt, a new nonwoven 
felt made of synthetic fibers, 
has been dev ek yped by Troy 
Blanket Mills. 

Following two years of ex- 
tensive testing, Troy has an- 
nounced that Troyfelt is now 
available in commercial quan- 
tities in a wide variety of 
widths, thicknesses, densities 
and permeabilities. It has found 
application in the laundry, dry+ 
cleaning and pressing fields as 
a padding for pressing equip- 
ment which is not affected by 
moisture and has greater dimen- 
sional stability under tempera- 
tures as high as 400°F, accord- 
ing to Troy. 

The maker claims the new 
material is superior to natural 
felt in having greater strength, 
greater dimensional _ stability, 


longer wear and better resist- 
ance to abrasion, plus resistance 
to most acids and alkalis, uni- 
form smoothness and flexibility. 
It is said to be easily die-cut, 
not to become ragged at the 
edges, to be readily sewn, and 
it can be custom-designed by 
use of different fibers and dif- 
ferent combinations of fibers. 

For additional information 
write Troy Blanket Mills, 200 
Madison Ave., New York 16, 
N.Y. 


Dyna Wash Adds Auto-Feed 


The Dyna Wash 120-pound 
washer-extractor is now being 
produced equipped with Auto- 
Feed for automatic dispensing 
of supplies, it has been an- 
nounced in new literature pub- 
lished by The Dyna Wash Cor- 
poration. 

The maker notes that because 
there are no moving parts in 
the Auto-Feed supply injection 
system, there is no possibility 
of malfunction, Auto-Feed, op- 
tional with the 120-pound unit, 
is also available with the 300- 
pound model. 

For a copy of the literature 
write The Dyna Wash Corpo- 
ration, Camillus, N. Y. 


New National Cash Register 


The National Cash Register 
Company has introduced the 
new Class 61 sales register 
which provides up to 18 totals 
for sales information and cash 
and credit control. 

Extra machine totals 
been developed to help keep 
pace with the record-keeping 
now necessary in many depart- 
ments. The maker says the new 
register will accumulate depart- 
mental sales, state and federal 
taxes, as well as credit totals for 


have 


refunds, returns and coupons. It 
also figures change automati- 
cally and is equipped for at- 
tachment of NCR’s new auto- 
matic change dispenser, 
Presorting of taxable and 
nontaxable items is now elimi- 
nated by the selective itemizer, 
and new _ soundproofing  im- 
provements have been included 
to make operation of the Class 
61 extremely guiet, the maker 
adds. 
Continued on page 6 
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PRIMARY SIZE 
produces the shirt that 


aS. pees 
ae POO Se 


. 


the SHIRTS you PRIZE 
use PRIMARY SIZE 


4. Wyandotte CHEMICALS 
J. B. FORD DIVISION 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 


April, 1959 


to be around 


you! 


... assures unequaled 


customer satisfaction ! 


Extra Convenience! Wyandotte Primary 
SizE gives garments that luxury feel; makes 
starch cooking as old-fashioned as using liquid 
bleach! Apply dry, directly to the wheel. No muss! 


No fuss! 


Low Use-Cost! Only 8 to 10 ounces are needed for 
200 shirts! Costs less to use than liquid starch! 
What’s more, press covers last longer because 
there’s no sticking! 


Saves Extraction Time! In a small extractor (rev. 


1400-1800), 114 to 2 minutes are ample. [n larger 
machines (48” or 54”, rev. 700-1200), 8 to 10 


minutes are enough. Eliminates highlights, im- 


proves the finish! 


Highest Quality Work! CMC-promoted Pri- 
MARY S1zE conditions fabrics to resist soil pene- 
tration! Garments stay whiter longer, hold their 


shape for that smooth, “‘just right” feel! 


Save time, labor, costs—build customer satisfac- 
tion! Call your Wyandotte man, today, and get 
full details on this modern sizing! Wyandotte 


Chemicals Corporation, Wyandotte, Michigan. Also 


Los Nietos, California. Offices in princinal cities. 


= 
» 





Continued from page 4 


Electrical key pressure to re- 
duce operator tatigue and easily 
read white amounts on a dark 
background are other new fea- 
tures The 
drawer also has been enlarged 
from tront to 


bill 


in the register. cash 


with more 
back and 
ments 

For 
write Product Information, The 
National Cash 
Main & K Sts 


spac « 
longer compart 


additional  intormation 


Register Com- 
pany Davton 9 


Ohio 


O&S Boiler Bulletin 


An cight-page bulletin, No. 
1251, has been published by 
Orr & Sembower, Inc 


ing the company’s new hot wa- 


desc rib- 


ter heating boiler available in 





YOUR REQUEST 


for further information 


will get quickest and most 


complete attention as a 


worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
LAUNDRY 


STARCHROOM 


JOURNAL, 











500,000 to 20,- 
per hour. 


1S sizes from 
000,000 B.t.u, 

The manufacturer states that 
the O&S was de- 
signed especially for forced-cir- 
culation hot water systems for 
institutional, and 
industrial space heating. It is 
said to mark a departure from 
the practice of using steam 
boilers of conventional 
for hot water service. 

The bulletin contains tables, 
charts and photographs to help 
describe the new boiler. It 
that the internal boiler 
water circulation arrangement 
permits the Powermaster to 
withstand three times its rated 
capacity in terms of thermal 
shock. 

For a copy of the bulletin 
write Orr & Sembower, Inc,, 
Box 1138, Reading, Pa 


Powermiaster 


commercial] 


design 


notes 


Expander Blade Pads 


| 


Resillo Flamonel pads for ex- 


pander blades on cabinet body- 


cabinet — sleever 
now custom-in- 


and 
are 


bosom 
presses 
stalled at the Resillo factory, ac- 
announcement 
Pad Com- 


cording to an 
from Resillo Press 
pany. 

The firm notes that extra sets 
of expander blades for all cabi- 
net shirt presses should be sent 
to Resillo for custom fitting in 


with each 
specifica- 


accordance 
own 


exact 
manufacturer's 
tions. When properly padded 
with Resillo Monelo Base Pads 
and Flamonel Pads, presses are 
claimed to produce high-qual- 
ity pressing at 
duction rate. Resillo also em- 
phasizes the importance of fresh 
padding for expander blades 
when the press bucks are re- 
padded to assure uniform pad- 
ding thickness and equal pres- 


a maximum pro- 


sure throughout. 

For additional] 
write Resillo Press Pad Com- 
pany, 6950 N. Central Park 
Ave,, Chicago 45, Tl, 


information 


Unipress Pamphlet 


A new folder 
units for shirt finishing has been 
published by The Unipress 
Company and features explana- 
tory illustrations in attractive 
spring colors. 


The folder offers information 


on the Glide-O-Matic 


describing six 


tw 0-girl 


shirt finishing unit, the Unipress 
one-gir) junior shirt and blouse 
unit, the Glide-O-Lectric one- 
girl shirt finishing unit, double 
sleever, one-lay bosom, body 
and yoke press, and automatic 
folding table. Each unit is avail- 
able in seven colors. 

For a copy of the folder 
write The Unipress Company, 
9800 Lyndale Ave. S., Minne- 
apolis 8, Minn. 


New Boyertown Models 


This new 1959 
Model M8-L drycleaning and 
laundry delivery body was re- 
cently introduced by Boyertown 
Auto Body Works, Inc. 

Equipped with slickrail-type 
racks and spacious working 
shelf in’ the 
the delivery 


Boyertown 


compart- 
otters 


driver's 
ment, body 
972 cubic feet of capacity. It 
measures 96 inches long, 74 
inches wide and 66 inches high 
at the sides. The maker adds 


that it is made of high-tensile 


Continued on page 76 


“Best time | ever had at a laundry— they use 24-K Press Padding 


y JOMEAC! 


Golden 24-K on your bucks makes a big difference in the 
kind of work you can turn out... a sure way to build repeat 
business. Its loop pile gives extra absorbency, “imbeddabil- 
ity,” scorch resistance, and long life. Guaranteed to outlast 
double-faced flannel or your money back. Write today for 
the name of the 24-K distributor nearest you. Address 
Jomac Inc., Philadelphia 38, Pa., Dept. I. 


Regular Jomac “54” and “33” also available, if preferred 


No 
BROKEN 
BUTTONS 


NO 
CROW’S-FEET 


\/- “Bucks never had it so good” BS; 


24-K PRESS PADDING 


NO 
WRINKLES 


» JOMAC 
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“Your Shirts, m‘lord!”" 





They’re so 


Carrys Pack Handles add profit, style and customer convenience to 
SHIRT BAGS, SHIRT BOXES, SHIRT WRAPS and every laundry package! 


CUT PACKAGING COSTS! Carry-Pack handles cost less than a cent... 
eliminate expensive, messy string, stops waste. Dispensers are loaned FREE. 


FASTER, EASIER TO USE! Carry» Pack handles give you a smart new package 


... faster... attaches order tickets in one operation. 


EASY TO CARRY! Customers love the convenience of Carry- Pack. Fashionable 


shops save money with Carry- Pack. too. 
CARRY-PACK CO.,LTD. SLJ-49 
Schiller Park, Illinois 
Canadian Licensee: Top Paper Products Ltd., Guelph, Ont. 


Gentlemen 
* CO Send free, 10 day trial in color. 


(C0 Send literature and samples. No obligation, of course 
Name __ ae 
SCHILLER PARK, ILLINOIS 
Company 
Mail coupon now for FREE 10 day trial of CarryePack Handles and matching gummed tape. Address ___ 


We can help you with shirt bags too! or 


April, 1959 





Well done, panelists! 


We would like to extend our own personal congratulations 
and thanks to all the laundryowner-panelists who took part in 
American Institute of Laundering’s 71st annual convention. 

There wasn’t a poor speaker in the carload. And what's even 
more important, every one had some idea of merit to convey. 

Our only real regret is that more plantowners did not avail 
themselves of the opportunity to hear their presentations. 
About 500 people turned out—there should have been at least 
500 more. 

The overseas delegates turned out in full force with more 
Australians present than you could throw a boomerang at. 
There were also representatives from South America, Sweden 
and England. 

SrarcurooM s Parade of Progress winners—three of them— 
had a part in the speaking program and showed up very well. 
We were very proud of them. Marjorie Dobbs, second prize 
winner in the production category, was interviewed and heard 
on the Mutual radio network’s 250 stations as one of the leading 
figures in the laundry industry, as were John Slick and Romaine 
Fielding, the man who won front-page publicity recently for 
selling laundry equipment to the Russians. 

The public relations presentation alone should have been a 
drawing, card since it outlined the general direction the pro- 
gram would take during the next few years, Why didn't more 
people attend? 

One of the obvious answers is that there were some who had 
other things to do—there always are. 

Another reason was that many plantowners find it impossible 
to get away during the early part of the week when the plant 
is at its busiest. 

Others point out that non-exhibit conventions always draw 
poorly since many \aundrymen are only interested in seeing 
new products. We saw a number of them at the NID exhibit 
which followed the AIL meeting. Some of them admitted that 
they would have come earlier if the exhibit had been opened 
while the Janndry convention was in progress, 

As it was, those who attended the convention had to wait 


until the day after it closed to get into the hal). And this first 


day, the ha)) was on)y open for three or four hours so that they 


couldn't possibly see everything they wanted to see. This means 
that in order to do both they would have had to spend five days 
at Atlantic City and they just didn’t want to foot the high- 
priced hote) bills. 


AY) these considerations should be taken into account next 


time ‘round. 

We only wish some of this year’s panelists could be held over 
for next year’s program in Chicago which is a convention- 
exhibit show, 
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Add Attex color table jinens to your line 


screened prints; custom designs are 


First-class restaurants, club and_ hotel 
dining rooms are becoming more and 
more color-conscious, To keep up with 
the trend toward color, progressive linen 
suppliers are glamorizing their rental lines 
with colorful table linens that harmonize 


with any background, any atmosphere. 


Artex offers table linens in a choice 


of thirteen standard designs and 


sixty colors, in limitiess combinations 


... vat-dyed solid colors or hand 





Harlequin Pattern # 105 
Adam Pattern # 1902 

Band Border Pattern # 10) 
Stardust Pattern 4204 


Send to: 


Highland, Illinois 





available too. 

Artex famous Momie cloth,,.a high 
thread count, mercerized, all cotton fabric 
... has a customer-pleasing appearance 
of luxury, with the launderability and 
durability that mean extra profits for you. 
Find out about the Artex quantity 
purchase plan to he)p Jinen suppliers 


furnish color table linens at maxi- 


mum profits, Send coupon today. 
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Art Textile Corporation + Dept. C 
1405 Walnut Street 


Please send me the Artex “‘Sales Kit’ for linen suppliers, 
and information about the quantity purchase plan, 


Name 


Company —_ 


Address__ 


ART TEXTILE CORPORATION 
HIGHLAND, ILLINOIS 


April, 1959 


Title 


Srate 





THESE WERE SOME of the high- 
lights presented at the American Insti- 
tute of Laundering’s annual conven- 
tion which took place at the Hotel 
Traymore, Atlantic City, New Jersey, 
March 2-4. 

They 
focus during the final session of the 
program capping the most interesting 
and enthusiastic meeting yet. 
Klinefelter, Elite Laun- 
dry-Dry Cleaners Company, Balti- 
more, Maryland, AIL director and 
chairman of the National Public Rela- 
tions Committee, was the moderator 
for the program. He introduced the 
members of the Gray & Rogers, Phila- 
delphia, advertising and public rela- 
tions agency, counselors on the indus- 


were brought into dramatic 


George Y. 


try program, who reviewed the findings 
of the motivationa) research study and 
underscored the importance ol chang- 
ing the industry's image from male to 
temale 

They tackled the problem of seman- 
tics, adopted a slogan for the industry, 
and dramatized their presentations 
with the aid of the Professional Laun- 
dry Foundation’s “Betty Best” girls, 
who brought their ideas to life in a 
unified series of tableaux. 

The Gray & Rogers representatives 
included Jerome B. Gray, founder and 
partner, Thelma Beresin, C. 
Robert Grover and Georges Carousso. 

Their presentation was followed by 
three AIL members who have already 
tested parts of the program in their 
own operations and reported an almost 
immediate increase in sales. 

Kenneth Kowalskis experiences at 
Troy Laundry & Dry Cleaners, Cedar 
Rapids, lowa, were carried in Jast 


senior 


month’s issue of STARCHROOM. 


Herman Chapman’s story (Chap- 


man Laundry, Hammond, Indiana) 
appears elsewhere in this issue. 

James Foasberg, Foasberg Laundry, 
Long Beach, California, advised laun- 
dryowners to stop plugging the slogan, 
“Let us do the whole family wash,” as 
unrealistic since the average house- 
wife will continue to do at least some 
of her washing. Instead, he advocated 
stressing specific items the laundry can 
do better, such as shirts, sheets, and 
ironing, a chore the housewife hates. 

He outlined his own personalized 
public relations practices emphasizing 
“convenience” as the keynote of sales 

omotion, plus feminine appeal. Pr 
promotion, pius feminine appeal, FYO- 
with the 
Family” to “show people we are not 
just an impersonal company.” 


The feminine angle is promoted 
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motion is tied “Foasberg 


p |aundrymen told to stress femininity 
in sales approach; three plant case 
histories validate MK findings. 


p> “First in Personal Service to the American 


Home” recommended as slogan for industry. 


> Some 775 plants are participating in 
national program now entering its second 


PR Report 
Tops AIL Show 


year, 


with uniformed carhops and the use 
of the girls’ pictures on billboard ad- 
vertising. Stress is laid on education 
and monthly dinner meetings at which 
employees are taught how to meet the 
public. Al) carhops take the Dale 
Carnegie course. 

The major portion of the three-day 
convention program was devoted to 
panel presentations on diversification, 
wash-and-wear, route selling and store 
operations. Each speaker had 10 min- 
utes, and question-and-answer periods 
at the conclusion of their presentations 
allowed the audience to explore each 


subject further. 


How fo diversify 


The Second Shift: Albert B. Adelman, 
Adelman y Cleaners, 
Milwaukee, Wisconsin, told of his 
company’s move into the commercial 
field. Since the management doesnt 
believe in mixing family and commer- 
cial work, the latter is handled as a 
separate operation and processed by a 
night shift working from 5;00 to 10;00 
p.m. There were no particular difh- 
culties in recruiting a new crew, they 


Launderers - Dry 


were ready to operate after a 34- 
month break-in period. 

The second shift gives the company 
a good deal of flexibility in servicing 
commercial accounts. And it can be 
used to speed schedules on regular 
family work during peak seasons, 

The Adelman operation includes 29 
drive-ins and 53 routes, As costs con- 
tinue to rise, Mr. Adelman believes 


that more and more plants will be 


Feminine look that the professional laundry 
industry will assume is displayed by plant- 


owner Herman Chapman during Public Rela- 


tions portion of program. Excerpts from Mr. 


Chapman's talk are reprinted on page 36 
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Laundrymen listened attentively to battery of more than two dozen speakers during the three-day program at the Boardwalk City. Official regis- 


tration figures placed the attendance at just over 500 


obliged to put on a second shift in or 
der to make full use of available 
equipment and protect their invest- 
ments, 


Linen Supply: Yergus Briggs, Jv., Na- 
tional Laundry and Linen Supply 
Company, Pocatello, Idaho, outlined 
some of the conditions under which 
family laundries can handle linen sup 
ply successfully: 

(1) The service must fulfill a genu- 
ine need in the community. (2) It 
should be convenient for its customers. 
(3) It should be separate from other 
departments and services with its own 
sales staff. (4) Flatwork should be 
identified in bulk, not individually 
while wearing apparel should be per- 
sonalized. (5) Records should be kept 
and heavy linen losers and abusers 
dropped. (6) It cannot be successful 


if treated as just another sideline. 


Dust Mop Service: W. Marlan Smith, 
Best Way Laundry Service, La 
Grange, Illinois, described his com- 
panys year-old dust control service 
and appraised the potential of its vari- 
ous markets. In the commercial field, 
which embraces all sorts of retail 
stores, the prospects are very good. 
The industrial field (business offices) 
is good, but slow on the uptake. The 
institutional area is most successful, 
especially in staph-conscious hospitals 
Not much effort has been made to 
service domestic accounts as yet, al- 
though one firm in Denver is report- 
edly using schoolboys for home de- 
livery, For further details on this 
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Lucky winners: Mrs. Marjorie Dobbs manned Public Relations booth and tells Bill Katz about 


the new members joining the program. Both were top money winners in Starchroom's Parade 


of Progress contest 


service. see the Best Wav story else 


where in this issue. 


Shoe Repair Service: Vernon W. Oie 
Jr., Fox Valley Cleaners and Launder 
ers, St. Charles. 
shoe repair as big business and a 


natural sideline for a service industry 
with established sales contacts Fou 


[linois, described 


every $100 spent on laundry consum 
ers spend $35 on shoe repair. Last 


veal the shoe repall industry did $214 
million worth of business. ) 


According to Mr, Oie, it takes a 
minimum investment of $4,000 to set 
up ones own shoe repair shop. And 
between $7,000 and $10,000 for a 
complete shop With a three-man staff 
a shop can gross about $900 per week, 


Shoe repair has its seasonal variations 


like the laundry industry and the best 


SCaSOTS ATC spring and fall 


Che Vox Valley plant larms out its 


shoe business to a local firm Last 


September its nine routes and one eal) 
office picked up $1,185 worth of shoe 
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Panel participants covered practically every aspect of diversification, wash-and-wear, route 
and store operations. Then gave additional information during hour-long question-and-answer 


periods 


business in one month. The 


repair 
average about $100 in 


routes now 
shoes a month per truck. 

The plant gets a 25 percent markup 
from the shoe repair firm and marks 
up its price an additional 15 percent. 
The route salesmen get their regula 
commission on this work. 

“You don’t have to worry about 
price,” says Mr, Oie, “if you give qual- 
ity work. All our shoes also go back 
with a shine and new laces.” 

Fox Cleaners backs up its shoe 
service with sales contests, newspaper 
ads and direct-mail pieces. One recent 
letter sent out to 250 professional peo- 
ple got a 10 percent response—and 
some of the orders were worth $50 
each. 

“Shoe repair doesn’t cost anything,” 
says Mr. Oie. “Just get yourself a 
quality shoe repairman. Preferably, 
one who can offer a complete line of 
services including dyeing and heel re- 
placement [for women’s fancy dress 


shoes].” 


Shirt Rental Service: Howard M. 
Deming, Licking Laundry Company, 
Newark, Ohio, talked about a_ shirt 
rental plan which his company inaug- 
urated four months ago. They under- 
took it because (1) it gives them 
something new to talk about; (2) it 
helps combat the  wash-and-wear 
trend; (3) it helps promote new busi- 
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ness (they get additional laundry from 
7 out of 10 new customers), and (4) 
getting in first with the service deters 
other competitors. Here's how _ it 
works: 

The customer signs a one-year con- 
tract to rent 11 shirts. The company 
agrees to pick up, launder and deliver 
five shirts each week at a fee of 35 
cents per shirt and replace any shirts 
that are worn out in the interim. (Reg- 
ular shirt service here is priced at 25 
cents. ) 

The customer pays a flat rate of $1 
as a service fee and agrees to buy the 
shirts should he wish to terminate the 
contract — $2 per shirt after — six 
months; $3 before. It’s important that 
these policies be spelled out in ad- 
vance. 

The plant stocks three shirt styles 
and believes in charging extra for spe- 
cial requests. The shirts are identified 
with permanent markings. Pickup and 
delivery is on a weekly basis—Mon- 
day to Monday, Tuesday to Tuesday, 
etc. The rental plan doesn’t work well 
on a cash-and-carry basis. At the pres- 
ent time this service is averaging $60 
a week on five routes. It grows slowly 
but a good volume is anticipated in 
two vears time. 


Wash-and-wear 


Just about the only definite con- 
clusion that could be drawn from the 


wash-and-wear conterence was that 


the conclusions were indefinite. 


Cottons; W. KR. Maclntyre, Joseph 
Bancroft and Sons, Wilmington, Dela- 
ware, saw the wash-and-wear trend 
as fulfilling consumer wants and 
thought that its problems—chlorine 
retention and overaggressive selling— 
could be resolved. He reported a 
growth of 25 percent in wash-and- 
wear goods but felt that consumers’ 
habits do not change—those who used 
professional laundries would continue 


to use them. 


Synthetics: Claude Lee, E. [. du Pont 
de Nemours and Company, Wilming- 
ton, confined his remarks to non-cellu- 
losic fibers and how they have made 
wash-and-wear a reality. He predicted 
further growth in  wash-and-wear, 
more application in linen supply items, 
and thinks our industry will develop 
lower-cost methods of handling this 
work. 


Garment Maker's View: Warren D. 
Moss, Phillips-Van Heusen Corp., 
New York City, spoke of wash-and- 
wear’s future (it’s here to stay) and 
of the steps being taken to insure serv- 
iceability both at home and in the 
commercial Iaundry (new resin is said 
to be good for 45 washings). 


Retailer's View: Harold Natkin, Lit 
Brothers, Philadelphia, said; “We 
have yet to see a wash-and-wear item 
do what it is supposed to do 

Claims are extravagant . . . the iron 
and the ironing board are not gone. . . 
the public is suspicious . . . the phrase 
‘easy-care’ rather than ‘wash-and-wear’ 


will become more popular.” 


AIL’s View: Ward Gill, AIL’s director 
of industry relations, acknowledged 
that there were differences of opinion 
on wash-and-wear among the AIL’s 
own members. 

“It’s here to stay; we can’t stop it,” 
he said, “but we can influence the 
manufacturers to make a better prod- 
uct and have discouraged them from 
using advertising phrases such as 
‘Save on Laundry Bills’ which are 
detrimental to the industry.” 

At the present time wash-and-wear 
sheets do not meet AIL’s standards on 
tensile strength; wash-and-wear shirts 
repel starching. There is also a prob- 
lem in not getting enough moisture 
retention for finishing. Drip-drying 
does not keep clothes clean. At the 
present, an estimated 5 to 7 percent of 
the work coming into a laundry is 
wash-and-wear. 


Cotton Clinic: James F. Milholland, 
Zenith Cleaners and Launderers, Dal- 
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Cabinet Body Press with 


YOKE IRONING 
ATTACHMENT 


Makes your shirt finishing department a 
tighter, more compact, flexible unit! 


High speed operation for top production with 
minimum operator function! 


3 Girl — 2 Girl — 1 Girl Operation . . . folding 
inside or outside of the unit! 


Yoke Ironing Attachment is integrated with 


cabinet body press . . . eliminates separate 
yoke press! 


Maintains “overlap” ironing! 


A single form presses all regular Men’s shirt 
sizes from 14 to 18! 
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las, Texas, told of his firm’s promo- 
tions to get cottons into the plant for 
drycleaning. A typical ad used reads: 
“We wouldn't dream of washing ow 
cottons at home.” The firm charges 
$1.35 for a dress; $1.50 on the route. 
Packaging plays a major role in selling 
this cotton service, says Mr. Milhol- 
land, but it must be advertised and 


merchandised first 


Building route sales 


The Basics: V. 1. Pearson, Motor Truck 
Division, International Harvester Com- 
pany, Chicago, gave this four-point 
formula for selling: (1) Select sales- 
men carefully on the basis of aptitude, 
attitude, appearance, etc.; (2) train 
them thoroughly teaching what to do, 
how to do it and explaining why; (3) 
back them up fully, and (4) reward 
them for their labors 


Why It Pays: Hal M. Marx, Home- 
style Laundry, Montclair, New Jersey, 
explained that route selling pays be- 
cause, when well directed, it reduces 
costs 

Homestyle operates 15 routes on a 
five-day week with a seven-day de- 
livery schedule. Its route average is 
$895 

The secret of success here is careful 
selection of men, thorough training 
and management support. Every new 
customer receives a letter of welcome, 
Christmas cards go out to all custom- 
ers over the route salesman’s name, 
letters of congratulations and condo- 
lence go out from management on the 
announcement of births, deaths, etc., 
and close follow-up is maintained on 
all drops 


Advertising Support: Claude Mce- 
Gaughey, Becker Laundry, Lexington, 
Kentucky, recent speaker at the AIL’s 
Young Men’s Conference, returned to 
the podium to repeat his talk on laun- 
dry advertising. He recommended (1) 
establishing a budget for year-round 


Another winner: John Greene (center), an- 
other grand prize winner in SLJ's contest, was 
reelected vice-president of the AIL Alumni 
Club. Fergus Briggs (left) returned as presi- 
dent and Cecil Lanham is secretary-treasurer 
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Welcome visitor Cedric Fry, president of 
the British Launderers Institute, brought 
greetings from his members across the sea, 
and urged closer cooperation among laundry 
men everywhere at the annual banquet 


advertising, (2) tying it in with the 
sales pattern to advertise most heavily 
when business was on the upswing, 
(3) selecting the media best suited 
for the locality (70 percent of Becker's 
budget goes toward newspaper adver- 
tising), and (4) choosing an appro- 
priate theme or appeal; e.g., “Live 


Modern. 


Starchroom winners report 


Training the Men: William B. Katz, 
Washington Laundry, Evanston, Illi- 
nois, used several tape recordings to 
prove his point that routemen must be 
taught to sell by showing them how 
to do it. He recommended hiring sales 
specialists if necessary to establish an 
intensive three to six months course to 
teach selling procedures and_ tech- 
niques. Route sales at Washington are 


up 25 percent. 


Inside Out: Mrs. Marjorie Dobbs, 
Monarch Laundries, Inc., New Haven, 
Connecticut, suggested selling from 
the inside out. “Our sales begin with 
the production department. If poor 


work gets by, we assure our employ- 
ees that they are only hurting them- 
.. Most of our routes average 


selves . 
better than 
said. 


$1,000 per week,” she 


Follow-Up: John K. Witherspoon, Du- 
pont Laundry, Washington, D. C., 
brought the assembly up to date on 
his company’s telephone follow-up 
campaign on discontinued customers, 
which helped recover better than 40 
percent of its “lost” customers. 

At the present time Dupont prefers 
to employ the services of a part-time 
employee who makes all the calls from 
her home. The best days for phoning 
are from Tuesday through Saturday. 
During the week the best hours are 
from 10:00-11:30 in the morning, 
1:00-5:30 in the afternoon and from 


7:30 to 8:45 during the evening. On 
Saturdays — an _ excellent day — any 
time from 9:00 a.m. to 4:30 p.m. is 
good. 

According to Mr. Witherspoon, one 
girl can handle 20 routes and cover 
200 “drops” per week reaching two- 
thirds by telephone and the rest by 
mail. She should get “pickup orders” 
from 30 percent not including prom- 
ises. 


Better store operations 


Choosing Location: John Horst, Lord 
Baltimore Laundry, Baltimore, Mary- 
land, cited three factors as being most 
important in determining store loca- 
tion: (J) Concentration of people— 
“Shopping centers don’t always rely 
on this but it is necessary for the laun- 
dry operator”; (2) Convenience of 
accessibility—“Make it easy for them 
to trade with you,” and (3) Competi- 
tion—"“Before you invest, investigate 
to make sure you simply aren't dilut- 
ing the business that is there.” 


Supervising Stores: Edgar P. Eyler, 
Star Laundry, Savannah, Georgia, ex- 
plained that the type of store—acti- 
vated or unactivated—determines the 
size of the staff. Star has 11 outlets 
employing | to 7 employees. 

To insure uniform operation, pick- 
up is the same each day and each has 
a standard cut-off time. Phone calls 
provide another check and all stores 
promote the same specials together. 


Promoting Sales: Talbott Denny, Jr., 
Best-Grand Laundry, Indianapolis, In- 
diana, believes that success in store 
operations depends on (1) location, 
(2) activation, (3) eve appeal, and 
(4) lots of luck. 

Mr. Denny was convinced that the 
unactivated store has a limited future. 
He cited the case of one of his com- 
pany’s unactivated stores that was do- 
ing $200 a week and getting about 
150 shirts a week. Some time later the 
company decided to open a package 
plant just around the corner, with dry- 
cleaning and shirt laundering on the 
premises. The new plant did $915 the 
first week with no advertising. This 
same activated store is now averaging 
$2,000 per week and getting 2,000 
shirts. 


Control Procedures: James L. Mey- 
sembourg, supervisor, bookkeeping 
department, described the store cash 
and inventory control used by the 
American Institute of Laundering. 


Coin-Store Operations: Cliff Morgan, 
Jr... Morgan Cleaners and Laundry, 
Decatur, Georgia, related some of his 

Continued on page 38 
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TWO DECADES OF PROSPERITY-— Every day, a fleet of 22 trucks is on the road delivering finished 
laundry and dry cleaning to Pioneer Laundry Company’s many customers throughout the metropolitan Washington, D. C 
area. Indicative of Pioneer’s insistence on quality service is its spotlessly clean plant, fully equipped with the most efficient 
production facilities. This flatwork ironer, for instance, is one of several at the Pioneer plant. For over twenty years, most of 
Pioneer’s flatwork ironers have been fitted with Prosperity Apron Cloths. This is another example of how the fabrics produced 
by Mount Vernon Mills and the industries they serve are serving America. 
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Always look for this purple stripe in all PROSPERITY’ and ORIOLE® fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 
THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio © C. C. CHEMICAL CO., Sunnyside, L. 1. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
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A brand new Vend-Master Dispenser 
now makes its debut making the 
Vend-Master family a trio of profit 
makers for you 

Now yeu can offer your customers 
Washing Detergent, Dry Bleach and 
Instant Starch, all by Laundry Maid 
a name synonymous with dependable 
high quality from coast to coast 
Self service laundry operators the 
country over have found Laundry 
Maid washing products highly profit- 
able in terms of big’ returns, high 
customer satisfaction and much re- 
peat business. You will get the same 
response when you start selling Laun- 


dry Maid products : STARCH 


ie ee ae Instant Starch means what ies See clk spatheble 
" 4 it — it dissolves in- is . clothes. Makes whites 

a seacgg bee | stantly,. Speeds and im- | whiter and colored clothes 

The 8 = =— proves the job of ironing, a brighter 
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Self Service Laundries Apartment Houses 
College Dormitories Trailer Courts 
Military Establishments 


Streamlined, wall-hanging dispensers are fast, neat. Have 
proved themselves most popular and profitable in 
self - service laundries. 


© NEW friction-free vend © NEW cadmium plated parts 


© NEW stainless steel springs ® Wall-mounted — saves floor spac 





© Beautiful baked enamel finish 
DIMENSIONS: 1234” wide, 7!4,” deep by 30!/,” high 


- 


AUTOMATIC SERVICE & SUPPLY CO. INC. 
P.O. BOX 7267, SAN ANTONIO 10, TEX. 


C) Please send at once literature — Prices on “New Laund 
Maid" products. 
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STARCH STATIONARY 
COOKER Laumoay Tus TASLE 


CONTROLLER — 


Down below: This shipshape department is 
located below the waterline, so waste water 
must be collected in tanks and pumped over- 
board. Note coaming (lower left) encircling 
washing area to confine spillage 


The seo-going \aundry is monned by o 
crew of 36 working two shifts to provide one- 
day service for ship's complement of 3,500 


officers and men. Stainless-steel equipment 


resists corrosion, is easy to clean 


THE U.S.S, INDEPENDENCE is the 
nation’s newest and largest aircraft 
carrier, a 60,000-ton battle vessel) in- 
tended to contribute vigorously to 
American Qefense and guard our in- 
terests anywhere in the world. 

The Navy views the carrier as the 
most efficient fighting unit yet built, 
and that goes for her services facilities 
which include a Jaundry capable of 
providing 24-hour service for a com- 
plement of 3,500 officers and enlisted 
men 

The shipboard laundry occupies a 
75-by-100-foot compartment, plus sev- 
era) smaller compartments for storing 
soiled and finished work. Cramped 
quarters, to be sure, but it is still one 
of the Jarger areas aboard. 

The washing equipment consists of 
three 42-by-72-inch side-loading wash- 
ers plus a 15-pound open-end unit and 
seven 30-inch extractors. The washers 
and extractors are encircled by an 
ankle-high coaming which helps con- 
fine spillage to the immediate washing 
area when the deck pitches and 
heaves at angles up to 15 degrees. 

All the washers, extractors, coam- 
ing, trucks and bins here are of stain- 


less steel to resist corrosion and sim- 
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Flattop s plant ts designed to operate 
in spite of the vagaries of the sea 


How They Launder 


plify maintenance. (According to the 
Independence’s naval architects, the 
use of stainless stee) a)so finds immedai- 
ate justification in amortized cost.) All 
stainless-steel equipment is given a 
fresh-water sluice daily and hiber- 
brush treatment with soap and hot 
water at Jess frequent intervals. Stub- 
born deposits can be removed with 
commercial nonabrasive cleaners con- 
taining French chalk or with fine- 
textured stainless-stee) woo). 

Other equipment includes nine 36- 
by-30-inch electric drying tumblers, 
two 2-operator shirt units, two jacket 
and trouser units, a 16-by-75-inch re- 
turn-feed flatwork ironer, ete. 

The laundry is manned by a crew 
of 33 seamen and 3 supervisors. They 
work two eight-hour shifts with 16 
and 17 men to a shift producing up to 
1.500 pounds of laundry daily. The 
addition of a third shift while at sea 
would enable the department to pro- 
duce about 40 percent more with the 
same equipment. 

The normal work schedule is set up 
to provide 24-hour service for ship’s 
personnel. All work crossing the re- 
ceiving desk between 6:00 and 9:30 


a.m. is processed the same day. All 


work coming in after that is held for 
the next day. 

Processing of shipboard laundry de- 
parts from normal commercial prac- 
tice in several respects. Limited quar- 
ters, for one thing, make straight-line 
workflow impractical. Compartment 
doors and openings—planned for con- 
venience in battle conditions and not 
laundry work — further limit layout 
possibilities. [In the main working com- 
partment, designers selected as most 
desirable a floor plan that directs flow 
of work along three or four compart- 


ment bulkheads, 


Water problems at sea 

Water is another problem. Fresh 
water for the laundry is made by dis- 
tilling sea water. It is drawn at 170° F. 
from the same boilers that supply the 
aircraft carrier's steam turbine power 
plant. Since evaporation is time-con- 
suming and costly E fresh water is con- 
served by reuse where feasible. 

Laundry waste water from white 
loads is drained into a special tank 
from which it passes through a filter 
and into a reheat boiler. 

Generally speaking, water reuse is 
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Laundry layout shows 75-by-100-foot department and adjoining storage areas. Finishing equipment includes shirt units and flatwork ironer. 
Only officers’ clothing is pressed 


,.. Aboard the U.S.S. INDEPENDENCE 


not practica) on )oads of oi)-stained 
work such as ma\ he received from 
engine-room personne\. And Yor health 
reasons, all waste waters left after 
processge work {trom the medical de 
partment are pumped overboard im- 
mediately. Selective reuse or dumping 
of waste water Is practical, since each 
department’s laundry is handled ac- 
cording to a pre-established timetable 

Water disposal is troublesome. too 
Gravitv-fow overboard drains cannot 


he used since the laundry department i ny . 2 ae 


in this case, is located on the third 





é 
~ 


are used to drain water to an ejector 


é 2 Wt os 
deck—severa) feet below the ship's agi ma ae or so 
normal waterline. Hence, floor grates md - “een ag tans e.’ ; OE eae oll 73) 


tank beneath the washing area. and 
the waste water is pumped overboard 
from the tank. 

Add to these technical differences 
the constantly rolling deck which 
makes it necessary to lash laundry 
hampers to the bulkhead, And_ the 
twofold function of the crew which 
must be ready to switch from launder- 
ing duties to battle stations at a 
moment’s notice . . . and you must 
agree that this shipboard laundry and 
its versatile personne) deserve a “well 


done 
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What About Dust Mop Service? 


Here’s a case history of a Midwestern laundry 


that has sold dust control | for the past year 


MOST PLANTOWNERS regard dust 


control service as a costly nuisance 


with limited possibilities and have 
ignored it. Others see it as a simple 
service in a virgin market where the 
potential) for profit is high. 

W. Marlan Smith of Best Way 
Laundry Service, La Grange, Illinois, 
fits the latter category. He became in- 
terested in dust mop rental a year ago 
after taking a look at the prospective 
market in his own backyard. 

There seemed to be ample oppor- 
tunity in the commercial and _ institu- 
tional fields. The industrial field also 
offered possibilities. And the domestic 
market (door-to-door selling to  indi- 


vidual consumers) was untapped. All 


By HARRY YEATES 


in all, the prospects looked promising 
enough for him to go out and get a 
franchise to sell dust control service 
in his area. Here’s the way it works: 

Best Way stocks a supply of chemi- 
cally treated, dust-attracting mops and 
specially designed handles to which 
the mops are easily attached. The 
mops come in a variety of sizes from 
13-inch to 42-inch widths with han- 
dles (or holders) of corresponding 
size to accommodate them. 

The customer pays so much a week 
per mop and holder with the rental 
price depending on the size and quan- 
tity of the order. Actually, the ac- 
counts are serviced every other week 


to keep distribution costs in line. 


Dust control involves the rental of chemically treated mops and cloths to commercial and pro- 
fessional establishments. Machine shown here is used to restore essential dust-attracting chem- 


ical removed in washing 
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No attempt is made to carry this 
service as a sideline on family routes 
(nor is it advised). Instead, it is set 
up as a separate and distinct entity 
with one route salesman servicing and 
selling dust mop accounts on a full- 
time basis. At the present time he 
handles approximately 500 customers, 
which provides the plant with about 
$400 worth of rental business each 
week, (About two-thirds of the busi- 
ness is in charge accounts.) 

There is no deposit involved in the 
transaction, but management spells 
out beforehand that lost and damaged 
items must be paid for by the cus- 
tomer. (A good control system is, of 
course, necessary.) According to Mi 
Smith, the losses to date have been 
“amazingly low” and the mops “prac- 
tically never wear out” if used for 
their intended purpose. 

The sole purpose of the mop is for 
dusting hard, smooth surfaces, It is 
not intended for washing or mopping 
up wet floors or rough concrete floors. 
Where it is sold to industrial accounts, 
it is meant to be used in their business 
offices rather than in the production 
end of the plant. 

Once the customer understands this 
and realizes the advantages of the 
dust mop rental plan, he doesn’t want 
to give it up. The customer turnover, 
according to Mr. Smith, is down 
around 20 percent. 


Special chemical restored 

There are chemically treated dust 
cloths on the market which anyone 
may buy. But once soiled, they are of 
no further use. Washing removes the 
dust-attracting chemical, and the aver- 
age user has no way of re-impregnat- 
ing the cloth. 

That’s where the laundry shines. It 
has the facilities, the know-how and 
the volume to handle this service in a 
practical way. 

This information and other perti- 
nent advantages are spelled out in 
promotional literature aimed at each 
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Here at last! The Amazing New 
AJAX DOUBLE-BUCK CABINET 
BOSOM BODY PRESS... 

Outproducing Any 1-2or3 Girt 
Shirt Finishin 
UnittverBuilt © 


Sit P Sa eee 

OE TY Ot HY 

it makes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere, 

@ Flexible and Versatile, it can be used 
as a J, 2, or 3 girl unit, to handle vol- 
ume variations. 

@ Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units, 

@ Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 

@ Ajax Double-Buck turns out more shirts 

; _ any 2, or 3 girl unit ever built. 

} (Ke —- vail ; 

Only AJAX can increase 

your profits beyond the capabilities of 

conventional units, Put AJAX to work for 
you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 

City, Utah. 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE" 


619 S. Sth W.-Salt Lake City, Utah 
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COLLAR & CUFF 
PRESS 


2 Presses in 1... high velo- 
city heads . . . Presses collor 


while cuffs are being laid. 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE” Seam 
Indicator for varying sleeve 


lengths. 
FOLDING TABLE 


Provides simple, fast opera- 
tion. Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks. 





Ordinary | dry ip t is well suited for 





a | 


washing and dyeing mops in bulk, Hot water 


is used throughout 55-minute formula. And mops are netted to prevent fraying during washing, 


extracting and drying operations 





Mop holder has hinged head which slips into pockets of mop and locks. Mops are packaged 
in polyethylene bags to prevent drying out and possibility of staining other materials 


specific type of account. The route 
as supplementary 


salesman uses_ it 
material in his pitch for new business. 
It has been particularly effective in 
hospitals where staph-conscious ad- 
ministrators know that dust is a po- 
tential harboring place for disease- 
hearing bacteria. 

Soiled mops and dust cloths (which 
are rented at 25 cents each) on being 
returned to the plant are stored in 
metal bins until the washman can 
work them into his regular production 
schedule. Normally. hell do them 
about two or three times a week. 

The mops are netted—5 to 10 mops 
to a net depending on their size—to 
help prevent possible fraying out of 
the strands. They are then washed in 
a 55-minute formula at 160 degrees F. 
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for the most part. From time to time, 
the mops are also dyed in the wheel 
to keep them looking fresh and new. 

Following this, they are extracted 
for 10 minutes and tumbled dry for 
another 20 minutes. Then they are 
ready to be treated with the dust- 
attracting chemical. 

The impregnation, in this 
takes place in a special machine which 
costs $2,000. Actually, this machine 
was purchased by a number of inter- 
ested plantowners in the Chicago 
metropolitan area who pooled their 
finances. Each bought his own inven- 
tory of mops and mop holders and 
operates in his own franchised area. 
But the soiled mops are washed, 
treated and returned by Best Way. 

The machine stands in a 20-by-20- 


case, 


foot room that used to serve as a tem- 
porary marking room at Best Way. 
The room is lined with metal bins and 
serves as a storage area for processed 
mops. 

After tumbling, the mops are re- 
moved from the nets and sorted by 
size into canvas trucks, ready for 
treating. 

One mop from each batch is 
weighed on a scale at the feed end 
of the treating machine. The weight 
determines the amount of chemical to 
be added to the machine. A dry mop, 
18 inches wide, weighs almost 12 
ounces. According to a preset formula 
4% ounces of chemical are required 
for each mop of this size. Similarly, a 
24-inch mop weighing 16 ounces 
needs 9 ounces, ete. 

The mops are placed on an auto- 
matic conveyor belt which carries 
them through the machine at a pre- 
determined speed so that they are 
saturated with the correct amount of 
chemical. About 200 mops can be run 
through the machine in 10 to 15 min- 
utes. 

As the mops come out of the ma- 
chine, they are placed in a rubber- 
coated basket and allowed to set for 
24 hours. At the end of this time, they 
are sealed in polyethylene and put in 
storage ready for delivery. 

Best Way invested $2,000 in mops 
and mop holders to get this service 
under way. That was a year ago. Since 
then the inventory has almost doubled. 
As a rule of thumb, Mr. Smith esti- 
mates the investment should not ex- 
ceed $14 for each dollar of business 


anticipated. 





Monthly Rental Price Structure 


Size I mop 2 mops 


Wedge $ .75 $1.20 $ .50 $ .40 $ .30 
13-inch 1.20 1.60 75 70 -60 
18-inch 1.20 1.60 70 70 .60 
24-inch 1.50 2.00 95 90 .80 
30-inch 1.90 2.50 1.15 1.05 95 
42-inch 2.65 3.50 1.50 1.25 1.15 


NOTE: Price 


n each case includes holder. 








Mop Washing Formula 


Te mperature 


a 


Operation Leve 


Flush 13 160 
Flush 13 160 
Flush 13 160 
Flush 13 160 
Break 6 160 
Flush 13 160 
Suds 6 160 
Suds 6 160 
Suds 6 160 
Rinse 13 160 
Rinse 13 Split 
Rinse 13 Cold 


OMNA WA WH — 
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TINGUE, BROWN FIRST 
IN IRONER ROLL DRESSINGS 


Tingue, Brown & Co. announces the first 
Major improvement in Bat Asbestos 
Padding for Flatwork Ironers. It is our 
REFLEX Moisture Barrier Pad. 


REFLEX Padding is constructed of layers 
of felted asbestos and “Dacron” with a 
heat reflecting metal foil interposed be- 
tween the layers. The layers of asbestos 
placed between the foil and the ironer roll 
remain dry and do not normally pack 
down, thus maintaining a uniformly sized 
roll, which delivers linens faster and drier 
and the added resiliency considerably pro- 
longs the life of the roll covering. 
Experience to date indicates that adjust- 
ments for linen travel are practically non- 
existent. 

The metallic barrier reflects the heat from 
the chest back through the cover and the 
top layer of the padding quickly dissipates 
any absorbed vapor moisture and main- 
tains a dry roll. Staining is eliminated. 


REFLEX Padding is sold in conjunction 
with BesTos Contour Cover, a one-piece 
bakelite coated asbestos cloth. Do not con- 
fuse this product with a bakelite coated 
cover, which is sewed to a plain asbestos 
binder. The Contour Cover and aREFLEX 
Pad gives the operator as nearly a perfect 
cvlindrical roll as is possible to produce. 
Joseph R. Crockford, the inventor of the 
bakelite coated asbestos cover and the in- 
ventor of the REFLEX Pad, a patent upon 
which is now pending, is associated with 
Tingue, Brown & Co. in a Development 
and Research capacity. 

REFLEX Pads and Contour Covers are 
sold and serviced by Tingue, Brown rep- 
resentatives exclusively throughout the 
United States and by selected distributors 
in foreign countries. 


OTHER TINGUE, BROWN FIRSTS 
IN IRONER ROLL DRESSINGS 

The substitution of pegs and drive screws 
for cement to affix binders more perma- 
nently to the roll —a change made neces- 
sary by the greatly extended life of 
BesTos Binders. 

Installation of grommets at the trailing 
end of covers and the introduction of 
restraining springs. 

Produced the first asbestos coated covers, 
which gave Flatwork a Flattering Finish. 


TINGUE, BROWN & Co. 


723 E. Washington Blvd. * Los Angeles 21, Calif. * Richmond 9-6023 
507 Bishop St.N. W. * Atlanta 13, Go. * TRinity 4-3864 


1765 Carter Avenue * New York 57, N.Y. * (CYpress 9-8800 
1227 Wabosh Avenue * Chicago 5, Illinois * HArrison 7-0083 
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and ease of operation! 





METRO-Lite® Bodies on INTERNATIONAL Truck Chassis 


They’re virtually maintenance-free — because 
they’re made of magnesium and aluminum alloys 
and fiber glass reinforced plastic. That way you 
have floor-to-roof corrosion resistance. Add to this 
long-life advantage a reduction in “deadweight” 
for heavier loads, less driver fatigue and longer tire 


life. You’ll see how these trucks do more work with 
less maintenance, eliminate the possibility of a 
profit ““‘washout” due to excessive delivery expense. 
Big 352, 390 and 468 cu. ft. load capacities in 
models with bodies ranging from 9 ft. 8 in. to 12 ft. 
8 in. and GVW ratings to 11,000 Ibs. 


INTERNATIONAL 
TRUCKS 


cost least to own! 


® 

International Harvester Company, Chicogo 
Motor Trucks * Crawler Tractors 

Construction Equipment * McCormick® 

Farm Equipment and Farmal!® Tractors 
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True rust resistance in al!- 
steel MetTRO® bodies on INTERNA- 
TIONAL Truck chassis is no empty 
claim. They are three-way protected 
to prevent rust in all danger areas: 
zinc ingredient primed, caulked and 
finish-painted for complete seal from 
weather and condensation. As a 
result METRO means a smooth, 
one-piece look with minimum main- 
tenance for a lifetime. Keep in mind 
too, their ease of handling in traffic, 
curb-high step and walk-in, walk- 
through convenience . . . their over- 
all ability to speed deliveries at 
reduced cost. Body capacities to 417 
cu. ft., body lengths to 12 ft. 7 in. with 
GVW ratings to 16,000 Ibs. 





Seer e eee esas 


Dear Customét, 

To help (preserve the 
QUALITY, of this article, it 
hes been ANVISIBLY 
MARKED. [: nd 

The Parisian Laundry 

Pty. Ltd 


as 


= 
. 


DEAR CUSTOMER 

To preserve the beauty of this article 
all pieces of laundry are marked with 
your number in INVISIBLE INK. We 
have pioneered this method in Aus 
tralia, and although expensive is 
worthwhile to avoid the unsightly 
Indian ink mark 

This is brought to your notice to 
assure you that when future improve 
ments are made in laundry technique 
our customers will be the first to 


benefit. 


The 
Parisian 
Laundry 
PTY. LTD. 


i Ys 


Frequent changes in printed paper, tags, 
bundle inserts, etc., lets customers know that 
Parisian Loundry is always striving to do a 


better job. Note Invisible Man promoting 
plant's marking system 
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PARADE OF PROGRESS 











Laundry Sales 


Down Under“... the main 
thing is DO SOMETHING.” 


By RONALD SCHLIEMANN 


Managing Director, The Parisian Laundry 
Sydney, N.S.W., Australia 


SYDNEY, AUSTRALIA, is a city of 
just two million people. Many people 
liken it to San Francisco, in its harbor, 
climate and size. 

Our problems are similar to those of 
American laundries. We have the 
same general spread of drive-in shop- 
ping, banking, motels and, in fact, all 
that goes with a reasonably highly 
motorized population. So we have the 
usual slight swing to depot work. 

The wash-and-wear problem is in- 
creasing, too, and we have many mod- 
ern makes of domestic washers and 
driers competing for the customer’s 
pound, or dollar. So you see, we too 
must keep on our toes to counter the 
“do it yourself” attitude, and sell. 

Now it has always seemed to me 
that many launderers, overseas as well 
as here, always cry for the moon, look- 
ing for revolutionary new machines, 
new methods to do their job for them, 
and neglect many aids that are avail- 
able today. Often the attitude taken 
is that these things may be all right 
for the other guy, but our plant is too 
small or too big, or too different, for 
them to be any use to us. Anyway, 
it is too much trouble. 

For the small to average sized laun- 
dry this is an understandawie, if short- 
sighted, view to take. Usually, the 
owner is manager and oversees pro- 
duction himself, and keeps busy. 

In our plant, where we process 22 
tons of domestic and commercial laun- 
dry weekly, I have kept myself as re- 
moved from fixed, repetitive duties as 
possible to have time to formulate and 
initiate sales and production drives. 
Thus we avoid this managerial pitfall. 

Now we don't expect anyone to 
beat a path to our door through love 


of us. The postwar laundry shortage 
(we had it here, too) is too long gone 
for that. Besides, although we try to 
build a better mousetrap, we've got to 
convince our prospective customers 
that we've got one to sell—and then 
keep them believing it is better. 

A comparison of turnover between 
January 1957 and June 1958 would 
not give the full story of our success, 
due to seasonal fluctuation, and the 
fact that here January is midsummer. 
But a comparison of June figures for 
1957 and 1958 will show the climb in 
the last 12 months. 


4 Weeks June 1957 4 Weeks June 1958 
$18,200 $20,100 
100% 110.5% 


Now we realized that we had to get 
the customers in, first. Here in Sydney 
we all work on one price level, so it 
could not be done by offering specials 
to new customers. Rather, we felt that 
if we kept our name in people’s minds, 
when they thought of laundry they 
would contact us. 


Better job is promoted 


To do this we bought a series of 
newspaper mats from the American 
Institute of Laundering, of which we 
are members, and ran these weekly in 
the local district papers, to give full 
coverage of our areas. The daily press 
was not used, as our routes so far 
cover only the eastern part of the city 
and suburbs—around a half million 
people. Similarly, on a cost basis, TV 
and radio did not pay. 

We installed some new press equip- 
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Do Greasy, Grimy Dish Towels Give You 


Ane 


a / ] LiQuip DETERGENT 


roots out all grease and grime! 


Greasy, bad-smelling, food-stained dish towels, grimy hand towels, with 
lipstick and other stubborn soil, can be a nightmare. 


But LESTOIL can lick it. LESTOIL washes dish towels thoroughly clean 
. freshens them and makes them clean-smelling. 


LESTOIL penetrates the entire load instantly, dissolves and disperses 
pesToit oil, grease, and removes all “problem” soils. LESToIL shortens formulas, 
7 oil grease» oe cuts costly washovers, produces cleaner, brighter, more fragrant finished 
oii ing finishe work . . . without excessive use of alkali or bleach. 

LESTOIL works on every kind of wash . . . with no changes in formulas 
Penetrates es ving an *yins- or equipment . . . just add 5 ounces per 100 pounds dry weight of family 
ashin s ‘means feW ° : ous E ° 
op - cle ess . wash in your break in addition to soap and alkali. 
ove \kali , 
ré So a $0 op —aneposit of Why not try LESTOIL at our expense. Call your regular supplier for a 
c ° ° 
“4 eas time —o generous FREE sample . . . or write us direct — today! 
‘soi a 


Is ely a ng zt 
YSsspopl g Wits 3 Q HOLYOKE, MASS. 


strensih 
a subsidiary of Adeli Chemical Co. 


instantly 


for 


April, 1959 





What do we moan o 





Well, we realise thet shirts are usually the moet 
important item in a taundry bundie, so it is the item 


we should pamper the most. 


With ovr new setup, using presses, straight from the 
U.S.A., we are ironing your shirt with less movements 


than before. 


_ THIS MEANS LESS CREASING! 


Also, with American stondards of service, we ore 
turning out a better laundered shirt than ever before. 


Well, for one thing, our shirts are Inspected, and any 


missing buttons replaced (at last !). 


_ For enother, the collar is ‘formed’ on a tapered 
_ shaper for greater collar comfort. 








Bundle insert calls customer's attention to the fact that Parisian acquired new equipment which enables it to offer a better shirt. Don't hide your 
light under a bushel; let them know the advantages of using your services 


ment—cabinet shirt sleevers and semi- 
automatic folders. As you know, the 
process looks very interesting to a 
layman, and so we had a film made of 
one unit in operation. }t )asts 90 sec- 
onds, so the meat is trimmed to keep 
viewer interest and stress is laid on the 
spring padding and replacement of 
buttons. Good use was made of angie 
shots. This film does the round of the 
local movies and costs $26 per week 
including cost of manufacture. 

This would be, without doubt, our 
greatest attention-getter. As most peo- 
ple have never seen a laundry in oper- 
ation, they discuss it. Next year well 
run a similar job, on a different sub- 
yect. 

Once customer interest is aroused, 
their impression of your plant is fixed 
by vans and vansmen, Consequently, 
besides being very careful about our 
trucks, our drivers are clothed in uni- 
form, with shirt, jacket, pants and 
peaked cap all in blue-gray drill. The 
AIL shoulder patch and miniature 
silver-plated Eiffel Towers are pinned 


on collar peaks and caps. The cost is 


low and they look so darned good I'd 
pay to have my own laundry done at 
Parisian. 

One other thing about our vans. As 
we use the invisible marking system, 
we capitalize on it publicity-wise by 
having an “invisible” laundryman 
painted on the doors of the trucks. 
This is tied in with our shirtbands 
and wrapping paper and is becoming 
a second trademark along with the 
Eiffel Tower, and has the advantage 
of being unusual. 

Having received the bundle, our 
battle now is to keep it coming back, 
and this is the battle that pays. A 
little window dressing does not come 
amiss here. We pad all dresses and 
crushable items with tissue and board 
and band our shirts, using a specially 
designed bow-tie collar support, At 
the time we put in the cabinet sleever, 
we designed a bundle insert to point 
out to the customer that we 
doing a better shirt. 


were 


After all, there are careless custom- 
ers, and there is no use doing a better 


job if they don’t know about it. Also, 


people like to be associated with suc- 
cessful businesses to prove what good 
shoppers they are. So we point out to 
them our size and just what we do for 
them. lt pays. 

Printed wrapping paper has im- 
proved our bundles just where it 
counts the most, when the customer 
gets them. Apart from the uses to 
which the customer puts the paper, 
the impact value on her or him alone 
is high—and, as I have said before. 
customers like to feel that they have 
made a good buy. 

We do the usual things, as well. 
We use bundle imserts regularly, 
messages printed on shirtboards, eve- 
ning shirts in bags for storage. But 
we know that one of the main things 
is to do something. 

Many, many times customers have 
told drivers how much they appreciate 
the frequent changes, the inserts, the 
printed paper, etc., and after all, the 
proof of the pudding is in the eating. 
You can see the results for yourselves, 
and this at a time when other Sydney 


plants are experiencing a lull. OF 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Feb. 28—1.6°% more than last year 


M.R. Weiser & Co., New York 


New Jersey 


four weeks ended 
Feb. 28—2.9% less than last year 


M.R. Weiser & Co., New York 


Southeast 


Jan.—1.0% less than last year 


J, R. Wilson & Co., Atlanta 


TRENDS 


New England 


Feb. 7—0.3% less than last year 
Feb, 14—0.6% less than last year 
Feb, 21—5.5% more than last year 


Feb. 28—-3.3% more than last year 


Carruthers & Co., Boston 
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SELF-CLEANING lint 


screen—avtomatically 
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cleans itself and deposits | 
lint on “Magic Carpet.” 





& 


"MAGIC CARPET” lint 
removal—simply re- 
move front panel and slide 
lint from “Magic Carpet.” 


ee ee ee ee eee ee et ee 


Count on Huebsch Dryers 

to give you the features that 

count most... features that mean 
faster, more economical, more efficient 


drying... and more satisfied customers! 


coin ADJUSTABLE FEET 


meter—conveniently lo- } Another Huebsch FIRST! 
cated coin meter...a | Simple, fast adjustment 


feature your customers | for perfect leveling and 


appreciate. | alignment. 


— ee ee ee ee ee ee ee ee 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL TUMBLE 


HUEBSCH ORIGINATORS 
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Khaprody in Selew 


NERVOUS as a stuttering Scotch- 
man making a long-distance telephone 
call! That’s me, when the deadline for 
this column rolls around Bra. and ] 
find Tve misplaced my notes. No 
panic, you understand, just a feeling 
of utter helplessness. No more to- 
getherness with the New York office. 

For my lapse will I get fired? No. 
That would be the easy way. I'll get a 
Hank Mozdzer: “The 
wonderful on the 


from 
must be 


telegram 
fishing 
West Coast this vear.” The indirect 
approach. Or: “How long have you 
been with StancuRoom . . . not count: 
ing tomorrow?” (You can understand 
the pressure now, can't you?) 

In this instance I found the missing 
notes. I also found a “lost” letter 
from Zip Williams who 
Crown Laundry in Mexico, Missouri, 
one from Carlyle Morton of Diamond 
Alkali Company, an envelope of a 
letter from a reader in Tokyo, Japan, 
with air mail stamps I wanted to save, 


runs the 


two spools of monofilament spinning 
line and an umbrella handle. 


> Hanger 
5 oe ra) 
£2 Child a 


G Ke Neat Sealed Rifilm fag 


Pp 
fy; F sweater a th tals 
. ! rt Board v! 
f 4 Onn Sweater Folded Over 
fl} Top Edge 


} i ~ 


seem Shirt Board Rests On 


 < Bottom Of the Gag 


Sweater Packaging 


In Denver, Colorado, I recently 
visited Gigantic Cleaners & Laundry, 
which is owned and operated by 
Leonard Orlin. With all the fuss about 
properly packaging women’s sweaters 
for delivery on hangers, [ thought 
Leonard’s method might help some- 
one. 

Sweaters here are placed face down 
and a shirtboard is placed on the up- 
per half. The sleeves are folded over 
the shirtboard, and then the bottom 
half of the sweater is folded up over 
the sleeves. The folded sweater is then 
inserted into a pliofilm bag, neck first. 
The top of the bag is then folded 
over the crossbar of a child’s hanger 
and heat-sealed Ww ith an iron. 

The exposed end of the shirtboard 
thus rests on the bottom of the bag, 
and with half the sweater folded over 
the top of the shirtboard there is no 
way for it to slip down and wad up 
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at the bottom of the package. (Some 
will point out there will be a crease 
across the middle of a sweater thus 
folded over a shirtboard, For those it 
might be pointed out that some go a 
step further and, in addition to the 
shirtboard, use an inner liner of heavy 
paper to prevent sharp bends of the 


tvpe that would cause creasing. ) 


Hanger Neoks 


, 


_ Mason Jar Rubber 
q Keeps Orders 


lagather 


Order ‘‘Togetherness”’ 


In plants as busy as Gigantic there 
is almost always the possibility of a 
single item, such as a pair of pants, 
being included in another order. To 
prevent this occurring the orders now 
are held together as a unit, simply by 
slipping an ordinary Mason-jar rubbe1 
over the necks of each order's hangers, 
at the time they are assembled. 

In the case of a very large order, 
of course, more than one jar rubber 
may be used but the fact remains 
there will be no stray included in 
either section of the order. 

As soon as the carhop here selects 
the customer's order she carries it out 
of the ready room and hangs it beside 
a small desk. On this a box is kept to 
receive the jar rubber which she re- 
moves from the order at this point. 
In case there is more than one order 
for the same customer, the desk also 
sports a small electric adding machine 
so the girl can quickly and accurately 
total the amount to be collected. 


Order Separation 

Counter girls at this busy drive-in 
call office do the marking in at stations 
behind the counter. Normally the girls 
can keep pace with the incoming dry- 
cleaning bundles, but not during rush 


Ret tHe 


7 
| Space Provided 

| For Large Bundies) 

| By Removal O} + + 
eae. ‘ ° ° 


periods. Twelve to fifteen sectioned 
shirt carts are used here for the over- 
How, in order to keep the orders sep- 
arate until they can be marked in, As 
orders are accepted, colored tags are 
placed with the order to indicate the 


day requested. 


ews 
wird pire 

0 
Re’ Goff 


Hand Vacuum for Carding 


Sweaters at Gigantic receive extra 
attention, thanks to a little hand vacu- 
um cleaner, which Leonard Orlin in- 
sists is virtually a gadget out of the 
Stone Age. This machine features a 
small rotating brush in its head, plus 
good vacuum. It is used to card cash- 
mere sweaters or any long-fiber mate- 
rial except certain synthetics. It’s fast- 
er by far than hand carding; loose 
fibers are trapped in the bag, and the 
area where this work is done is kept 
clean. 

The little hand vacuum gives fine 
service, for all its age. The little wire 
brush, however, lasts only about three 
weeks with the constant use it gets. 
These very fine brass brushes have to 
be hand-fitted into the head, which 
costs about $5 each time. 

So far as Leonard Orlin can deter- 
mine, small vacuums of this size and 
type on the market today provide 
proper suction but do not incorporate 
a revolving brush as did this old mod- 
el. Incidentally, the brush in the head 
of the old vacuum affair is turned by 
a small belt attached to the motor. 
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QuUICK 
AND 
SIMPLE 


pre-cooked | 


Pre-cooked Satinette 


is a complete starch, a blend 
of wheat and corn 
in powder form. Requires 


no mixing or cooking. 


Add dry to the wheel. 


Always uniform... 
never any waste. 

New, easy-to-use 
Satinette Q S saves time, 
labor and money. 


ASK YOUR KEEVER 
SALES-SERV/CE MAN 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


Corn, wheat and other grain products 
for industry since 1898 





Other Keestar products 


SATINETTE STARCH & 

ULTRA-LITE SOUR & 

ULTRA-BLUE SOUR 
JUMBO PADS 
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David L. Harrington, 1959 Crusade Chairman of the American Cancer Society, and Mr. and Mrs. 


PA CHECKUP AND A CHI 


‘ 
“ey 


s 


icut, who were the models for the poster ‘‘Guard Your Family,"’ shown in the background 


Edward Ney and daughter, of Darien, Connect- 


Hitch Your Mousetrap to a Cause 


By DAVID L. HARRINGTON 


National Chairman of the 1959 Cancer Crusade 





Mr. HaArkINGTON is chairman of 
the board and chief executive 
officer of The Reuben H. Don- 
nelley Corporation and_ presi- 
dent of the Illinois State Cham- 
ber of Commerce. STARCHROOM 
LAUNDRY JOURNAL is published 
by the Business Papers Division 
of the Donnelley Corporation. 











ONCE UPON A TIME the man who 
made a better mousetrap didn’t have 
to look for customers. 

But in 1959 the best of all possible 
mousetraps won't sell without a skilled 
publicity campaign to tell the people 
—and sometimes also the mice—that 
this indeed is the trap of the future, 
a superior product for discriminating 
mice and men. Generally this is costly. 
And generally it’s worth the cost. 

Some years ago, however, I acci- 
dentally discovered a way of securing 
consumer goodwill at no dollar cost. 


And I consider this an excellent sup- 
plement to our regular public relations 
program. Eight years ago, without 
thought of profit or mousetraps, I be- 
came a volunteer for the American 
Cancer Society. Looking back, I sup- 
pose I joined because I was asked to. 

My father, who was my dearest 
friend, had died of cancer. Watching 
him die wasn’t easy. Then there was 
my secretary — a dynamic young 
woman whose life was snuffed out by 
cancer in a few short months. These 
experiences might have led me to feel 
that you can’t do anything about can- 
cer; but there was also my dear friend 
and fishing companion, Jack Holland. 
He was operated on for lung cancer 
eight years ago. Last year we went on 
a pretty rugged fishing trip to Alaska. 
Jack held his own. This year, business 
and the Cancer Crusade permitting, 
Jack and I hope to catch a couple of 
big ones off the Isle of Pines in the 
Caribbean. 

My friend Jack is one of 800,000 


Americans cured of cancer. They owe 


their lives to the American Cancer So- 
ciety’s nationwide network of research, 
service and education programs. 

The Society devotes millions of dol- 
lars to research. It needs many mil- 
lions more. 

Most of the 30 million dollars con- 
tributed to the Cancer Crusade last 
year came from small donors. Business 
and industry failed to give their full 
fair share. And this despite the fact 
that cancer costs business and indus- 
try billions a year in absenteeism, in 
lost goods and services, lost buyers 
and in indirect costs for medically in- 
digent patients. 

Here are a few facts every business 
or professional man should know. 
Fifty thousand man-years are _ lost 
each year to business and industry 
through cancer disability. The disease 
causes more prolonged absenteeism 
than any other illness. The annual 
hospital bill for cancer is 300 million 
dollars a year, excluding home care 
and follow-up treatment. Cancer cre- 

Continued on page 35 
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HITCH YOUR MOUSETRAP 


Continued from page 32 


ates more medical indigents than any 
other disease. 

Now, medically indigent families 
cannot contribute to the community; 
in fact, they must be helped by it. 
Most of us absorb much of the cost of 
maintaining those whom illness has 
rendered incapable of helping them- 
selves. 

A healthy, thriving community con- 
tributes to prosperity, What’s good for 
the community is good for everybody. 

To get back to mousetraps by way 
of detour, after working for the Amer- 
ican Cancer Society in various capaci- 
ties, in 1957 I served as Crusade 
chairman of the Illinois Division. This 
year I was asked to assume national 
chairmanship of the 1959 Crusade, I 
knew it was a demanding job, entail- 
ing extensive travel and time away 
from my business. But I wanted to 
contribute all I could to this great 
cause. I accepted the chairmanship 
because I consider the conquest of 
cancer America’s most urgent health 
need. And Ill be frank to admit that 
I also accepted it because I knew it 
was good business. 

The major assets of The Reuben H. 
Donnelley Corporation are people, our 
more than a million customers and 
our employees. If they're in good 
health we benefit. The American Can- 
cer Society helps keep them on the 
job. 

In quite another way, my work for 
the Society is also good business. My 
public service through the Society’s 
Crusade has gained The Reuben H. 
Donnelley Corporation the kind of 
goodwill that money can’t buy. My 
salesmen tell me it helps when a cus- 
tomer says, “Reuben Donnelley . . . 
oh yes, your boss spoke at a big can- 
cer meeting last night. He’s doing 
quite a job.” 

My mousetrap is publishing and 
advertising. We keep on trying to im- 
prove our products and services, And 
I think we have the best public rela- 
tions men in the country working for 
us. But there is no substitute for the 
welcoming warmth of a customer who 
knows that you are giving to the com- 
munity as well as selling to it. 

The Cancer Crusade has a simple, 
universal appeal, Cancer strikes in two 
out of three homes. Knock on any 
door, and you'll find that some mem- 
ber of the family or a close friend has 
had the disease. 

If you do something for the Cru- 
sade, the Crusade will more than re- 
pay you. You will have the rewarding 
experience of taking part in a great 
humanitarian effort—and it will show 
a profit in many other ways. OO 
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all size bundles 
in under 2 seconds 


How C. T. McClymonds of Abbott Linen Supply 
cuts costs with Bunn Tying Machines: 


“We use the ‘bundle system’,” reports Mr. McClymonds, Plant 
Manager of this Cincinnati, Ohio firm, “and find that our Bunn 
Tying Machines are as important to us as the paper to wrap the 
bundles. Tying with twine on these machines is a great labor 
saver and far more efficient than using gummed tape or other 
materials. We like Bunn Machines and couldn’t operate eco- 
nomically without them.” 

Both hands of the Bunn Machine operator are free at all 
times . . . unwieldy bundles can be held together easily until 
tied. The operator simply steps on the treadle and . . . in less 
than 2 seconds .. . a bundle, shirt box or stack of flat-work is 
neatly twine-tied. Never too tight or too loose. Beginners 
immediately do as much work as 5 to 10 experienced hand 
tyers. Simple, fatigue-less operation cuts down labor turn- 
over ... ideal for women operators. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. SL-49, Chicago 20, Ill. 
Export Department: 10406 South Western Ave., Chicayo 43, Ill. 


MAIL COUPON NOW FOR MORE FACTS 


B. H. BUNN CO., Dept. si-49 


GET THE 7605 Vincennes Ave., Chicago 20, Il. 


WHOLE STORY 


Send today for 
this fact-packed 
booklet, which 
illustrates the 
many advantages 
of Bunn Tying 
Machines. 

Or let a Bunn 
—— Engineer 
show you. 

No obligation. 


(] Please send me a copy of your free booklet. 
(C) Please have a Bunn Tying Engineer contact me. 


Name 





c y 


Pp 


Address 








City Zone State. 








The Feminine Approach 


In ADVERTISING 


( shapman Laundry follows suggestions given 


in national PL-PR program — and profits 


Excerpts From TALK Presentep At 71st ANNUAL AIL ConveNTION, ATLANTIC Crry, N. J. 


WE ARE DOING THINGS at Chap- 
man with the Gray & Rogers report. 
Specifically, as it pertains to sales and 
advertising. For experimental pur- 
poses we directed our efforts toward 
improving the advertising on one spe- 
cific laundry bundle. By doing this, 
we will be able to pinpoint the results 
of the new program. 

This bundle is a flatwork and bath 
towel bundle service. Originally it was 
known as the “Pillow Case Bundle.” 
Later it was called the “Paper Bag 
Bundle.” Since giving it the MR treat- 
ment, it has been renamed the 
“Hostess Linen Service.” In this serv- 
ice, the customer fills a paper bag 
holding a bushel of linens (15 
pounds) for a flat price of $2.19 per 
bag. 

This bundle is being advertised on a 
direct-mailing, jumbo-size postcard, 
8% by 5 inches. One half of the card 
advertises our drycleaning special, the 
other half is devoted to a laundry ad. 
The cards are mailed out to an occu- 
pant mailing list in our trade area. 

For a better understanding of why 
we made these changes, let’s look at 
the Gray & Rogers report on women’s 
thinking about the laundry industry. 

“How can you trust a man with the 
sort of things which only a woman can 
really understand? 

“The big, efficient laundry, with its 
male atmosphere, doing a woman’s job 
is seen as an invasion of the woman’s 
world, For a housewife to send her 
family clothes to the professional laun- 
dry means that she is yielding a major 
aspect of her function as a woman to 
the world of men. 

“Laundry work is one of woman’s 
functions and she must be in full 
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By H. M. CHAPMAN 


Chapman Laundry, Hammond, Indiana 


charge of this operation. As long as 
the laundry was done under her super- 
vision, the housewife did not consider 
that her function and role were 
threatened.” 

We changed our ads. 

To change the atmosphere or image 
of man’s world to a woman’s, we sim- 
ply placed a picture of a_ neatly 
dressed young lady wearing a Chap- 
man uniform. She is wearing a white 
headband and a white blouse with a 
little “C” on it to designate that she 
is a Chapman employee. Underneath 
her picture is a caption: “Your Maid 
Away From Home.” The maid is care- 
fully stacking sheets in preparation for 
packaging. The headline of our ad 
says “Let Me Help You on Your Busy 
Days.” 

We are trying to imply to the home- 
maker that she is still in full charge. 
The maid away from home is merely 
offering her assistance. 

The Hostess Linen Service received 
its name in this manner. We wanted 
a new word or words to replace the 
word flatwork. After many discussions 
on the subject, we settled for the 
words “Linen Service.” A Hostess 
Cake truck was parked across the 
street from our office when we were 
discussing this subject. The word 
“Hostess,” having a feminine touch, 
fitted beautifully to complete the 
name of the service: “Hostess Linen 
Service.” The phrase “with a woman’s 
touch” was used to further emphasize 
that the work was being done by 
women. 

By advertising two home washer 
loads, the homemaker had a _ better 
understanding of what to expect for 
her $2.19. The last paragraph in the 


ad tells exactly what she can send and 
the careful handling her linens will 
receive. Then, we simply apply the 
rules of good salesmanship and “Ask 
for the order.” 

In February, our card was printed 
in red with large hearts on it in keep- 
ing with Valentine’s Day. In March, 
our card will be printed in purple with 
large Easter lilies for the Easter sea- 
son. Bundle inserts and flyers are be- 
ing given the same treatment. 

During the month of January we 
showed an increase in our Hostess 
Linen Service of 249 bundles over 
January last year. Other laundry serv- 
ices were barely holding their own in 
the same comparative period. Al- 
though these figures are not earth- 
shaking, they tend to indicate that our 
thinking is in the right direction. 


Change in packaging 


In keeping with the female image 
in advertising and sales promotional 
materials, we have spent a consider- 
able amount of time trying to pick out 
wrapping paper that will conform to 
the female image. Twelve women 
were picked to make a choice of the 
best combination of paper and color 
and printing. 

Their first choice was a white paper 
with blue chain effect of flowing lines 
going through the paper. Their choice 
of lettering for the signature cut was 
script lettering. In between the flow- 
ing chain lines and signature cut, soap 
bubbles were inserted. 

Before ordering the paper, we gave 
it the acid test—will it withstand de- 
livery? To find the answer, we 
wrapped a bundle in plain white pa- 
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FOR HANDLING LARGER LOADS .. 
FASTER ... AT LESS COST... 


THE SWING 
iS TO THE... 


AND TO 


MILLER 


54° DOUBLE COVER 


EXTRACTOR 


MAY BE USED WITH 
SLINGS OR 
CONTAINERS 


pions STEEL DOUBLE * . ; (>> Can be used with conven- 
COVER MAKES USE OF if . : SS a — slings patel 
EXTRACTOR SLING POSSIBLE ee } containers interchang 


and without requiring ad- 


justment. 
Inside cover seats securely on permanent basket 


and completely seals it and rotates with it. This 

feature makes the use of slings possible. The out- 

: : y beige \ i Greater horsepower ca- 
side cover is stationary and securely locks in \ : pacity allows extra starts. 
place. This feature makes the use of slings 
practical. Double cover works automatically from 
separately mounted control panel, Miller auto- 
matic double-cover extractors are the most effi- High-speed low cost 
; : . production trouble- 
cient extractors in this new method of work free performance. 
handling. Tested and approved on the job, they 
have shown themselves to be larger in capacity 
than other machines of identical size; faster in 


operation; and requiring less attention. 


6” TANGENTIAL FLANGE 
OUTLET ON BOTH SIDES 


Located below level of the curb, it sweeps in the 
same direction as the rotating basket for perfect 
drainage and faster extraction. 


FULLY GUARANTEED 


See Any Miller Laundry Machines In Operation 


WRITE — WIRE OR 
PHONE TE. 4-4300 


MR. HERBERT J. BEHM, West Coast Representative, 4126 Somerset Dr., Los Angeles, Calif., Axminster 3-8534 
MR. HY FURST, East Coast Representative, 31 Minell Place, Teaneck, New Jersey, Teaneck 3-1121 
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PR REPORT TOPS SHOW 


Continued from page 14 


company’s experiences with its seven 


i coin-ops—five of which are attended 
LADIES and two not. 
TE He felt they were fine for profes- 
OF WHI sional launderers and should be com- 
WASHED * bined with their laundry and cleaning 
facilities. One of his company stores 
was activated with a coin-op and the 
volume increased from $200 up to 
$350 per week. Mr. Morgan also 
called attention to coin-op pricing 
N policies, which are carried elsewhere 
° in this issue. 
in the Oty ' In addition to these presentations, 
PAPE there were four detailed pictorial re- 
BUNDLE! ports on AIL’s plant operations, serv- 
" ¢ ices and activities presented by Albert 
ceoonin neveeies Conte ee vou oon 2 Johnson, general manager; George 
stuff into this bag leaving room on top for ¥ Isaacson, director of service depart- 
our routeman to tie the will be returned ments, and Cecil H. Lanham, director 
WASHED IRONED -READY TO USE ' of education and personnel. 

— ie on There was also a full schedule of 
special activities which was marred by 
a bus accident that shook up a number 
of women and left Mrs. G. Louis 
Dodge, wife of AIL’s past president 
from Fresno, California, hospitalized. 

Most of those attending stayed on 
to see the National Institute of Dry- 
cleaning’s convention-exhibit which 
followed immediately March 5 
through 8. Some 280 equipment and 
supply manufacturers displayed their 
wares, covering 160,000 square feet of 
floor space in one of the largest ex- 
hibits ever held. 

Next year’s AIL convention-exhibit 
will take place at Chicago. 

—Henry Mozdzer 


For Your 
Tupormation... 


Social Security: On or before April 


All table and bed linens beautifully ironed. Bath towels 
fluffed and folded. Chapman women employees always 
Qive that extra priceless eye ‘tender We 
0 oll your fine Swen pieces (ae phe. 15, the sole owner or partner in an 


uncorporated business is required to 


Phone or place card in window file a report of his net self-employment 
for your FREE BAG income earned in 1958. Unlike em- 





ployees, an individual who works for 
himself must report his own earnings 
and pay his own tax for Social Secur- 
ity purposes. The rate in this case is 
still 33g percent. 





Before and after: Compare blow-ups of Chapman's former ad (top) with new ad (above), 
noting changes in art and copy since applying principles outlined in the Professional Laundries 
Public Relations program 
Sales Compensation: If you dea) with 
per and let it ride in one of our de- — good shape. If necessary, we will in- salesmen in any way, shape or form, 
livery trucks. The white paper came crease the price of our bundle to cover you may want to obtain No. 98 in the 
back to us very soiled and highly un- any increase in wrapping costs. Management Aids for Smal] Manufac- 
satisfactory. This eliminated the se- The task of changing the image that turers series published by the Small 
lection of white as wrapping paper. women have of us is no smal] one. It — Business Administration. It discusses 
The women counselors’ next choice will continue to call for action. We two basic problems in compensating 
was gray paper and pink ink. This want to be “Homemakers’ Helpers on — salesmen—the level of compensation 
withstood the test; it came back in their busy days.” O10 and the method of compensation. 
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UP TO YOUR NECK IN WASHOVERS? 

















switch Td OZ WINS 0S 


the all-in-one blend that can 
put an end to your washing problems! 











If you want to turn out really clean wash loads with a minimum of 
washovers, you'll want to try Ozonite. 

Factory-built to contain all the necessary washing ingredients, 
Ozonite is a ready-to-use blend of high titer soap and alkaline builders 
that never varies in strength or efficiency. This uniform quality assures 
you of superior soil removal, excellent whiteness maintenance and 
complete safety to fabrics, load after load. 

And even in inexperienced hands Ozonite gives you quality control. 
When your washman sees the proper suds level, he’) know that he has 
added just the right amount of Ozonite for best washing results. 


You can step up production, increase your profits with Ozonite 
in the washroom. Why not try it soon? 


Orocterv+4erhe Bulk Soap Sales Dept., P.O. Box 599, Cincinnati 1, Ohio 
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NOW! CERTIFIED PROOF-FORD TRUCKS COST LESS... 


"59 Ford Trucks Win’ 
e 25.2% 


— avera 

















59 Ford pickups running one of the 
Economy Showdown courses set up by 
the research engineers, Like all the new 
59 pickups te sted, these are regular 
stock models with a standard six-cylinder 
engine, 3-speed transmission and stand- 


ard rear axle ratio. 


All tests 


conducted and results 


CERTIFIED 


by America’s foremost 
independent automotive 
research organization* 


*NAME AVAILABLE ON REQUEST. 


Send inquiry to: P.O. Box 2687 
Ford Division, Ford Motor Company 


Detroit $1, Michigan 





@ Biggest comparison tests of truck gas mileage ever 
conducted by an independent research firm! 


e Pickup models of all six makes tested in all kinds of driving! 


e Both new and used trucks tested—534 units all told! 


The difference between the right truck 
and the wrong truck can cost you hun- 
dreds of gallons of gas the first year 
alone! 

A pretty startling figure? It’s just one 
of many findings from the most far- 
reaching tests of truck fuel economy 
ever made. 

These tests dug out the actual facts 
on gas mileage the only way they could 
be gotten—every truck pitted against its 
brother in an Economy Showdown. 

To keep the tests fair and impartial, 
Ford Motor Company went to America’s 
leading independent automotive testing 
firm. The project was outlined, the funds 
provided, and the Economy Showdown 
became solely the research organiza- 
tion’s baby. 


FIRST TESTS—NEW ‘59 TRUCKS 
Standard six-cylinder models of the si 
leading half-ton pickups first were pul 
through exhaustive road trials, All 5 
trucks — Ford and competitive — wer 
bought from dealers, just as you woul 
buy them. After at least 600 miles break 
in, all were brought up to manufacturer’ 
recommended specifications. 

The trucks were then tested at con! 
stant speeds of 30, 45 and 60 miles ay 
hour. Next came stop-and-go tests 
ranging from moderate city traffic t 
normal retail delivery operation. Acce 
eration rates were carefully timed i 
each gear to insure accurate results fo 
all makes. Here are the results—certifie¢ 
by America’s foremost independen 


automotive research organization. 
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etter gas mileage: 


CERTIFIED SHOWDOWN RESULTS 


The ’59 Ford Sixes, in every test, aver- 
aged more miles per gallon than every 
other make! 

Combining all tests, the 59 Fords led 
the average of all other 59 pickups by 
25.2%. 

To put it another way, for every 1,000 
miles driven, the 59 Fords gave an extra 
252 miles gas free. 

For the typical truck owner driving 
10,000 miles annually, this would amount 
to a saving of 129 gallons of gas the first 


year alone. 


WHAT'S THE SECRET? 
How can a 759 Ford Six make four gallons 
do the work of five in other trucks? 

First, of all pickup Sixes, only Ford has 
modern Short Stroke design. This new 
type of engine is basically far more effi- 
cient than the long-stroke Sixes of other 
pickups—most of which were born before 
World War II! 

Second, to this modern engine Ford 
has added a new economy carburetor. By 
metering fuel more precisely in both low- 
and high-speed ranges, Ford’s new car- 
buretor boosts gas mileage in every type 
of driving. And it’s standard at no extra 


cost. 


WHAT SPEED GIVES BEST ECONOMY? 
Economy Showdown tests reveal that, 


with any make truck, actual miles- -per- 
gallon depend upon the kind of driving 
you do. In normal retail de livery oper- 
ation, for example, gas mileage drops to 
less than half that obtained at a steady 30 
miles per hour. 

High speeds are hard on economy, too. 
At 60 mph, it takes 16 gallons to go the 
same distance that 10 gallons will take 
you at 30 mph. 

You can’t always tailor your driving to 
get absolutely maximum economy, of 
course. But of this you can be sure. No 
matter where or how you drive, no other 
leading truck will give you the gas savings 
of Ford’s modern combination; Short 
Stroke Six plus new economy c: arburetor. 
Economy Showdown USA proved it! 

Your Ford Dealer now has the full re- 
port of Economy Showdown USA. Why 
not call him today and get the whole story 
firsthand? 
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HOW NEW '59 SIXES 


RATE 


IN GAS MILEAGE 





25.2% | 31.1% 
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than Make 
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HOW GAS MILEAGE DROPS FOR OLDER TRUCKS 
‘59 FORD GAS MILEAGE BETTER BY 


Everybody knows that gas mile age falls 
off as a truck gets older. But how fast, 
how far? 499 pickups were tested, In 
these tests, the 59 Fords were tested 
without break-in. 

As you can see, gas economy tends 
to drop sharply somewhere between the 
second and fourth years . . . levels off 
after six years. Hz id the new '59 Fords 
been broken in (as all 1959 trucks were 
in the tests above), they would have 


achieved a much greater advantage. 
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HOW DIFFERENT KINDS OF DRIVING 
AFFECT GAS MILEAGE 


Here is how gas economy in various Showdown tests compared 
y at 30 mph—the point of maximum mileage. 
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GO FORD-WARD for savings 
FORD TRUCKS COST LESS 


LESS TO OWN ... LESS TO RUN ... LAST LONGER, TOO! 


4] 











ilnie Uhl. 


PARADE OF PROGRESS 





Pennhurst State School 
brings about impressive 


savings in time. money. 


effort and inventory 


requirements ae 


Author R. J. Swing (left) receives congratulations from L. A. Pot- 


konski, M.D., superintendent of Pennhurst State School, on receipt 
of Certificate of Honor for his entry in Starchroom's Parade of 


Progress contest 


Streamlining Production and Linen Control 


The soiled linen room in the femaite colony. Bags are labeled to show contents; e.g., dresses, sheets, 
pillowcases, etc. Bags on floor are from wards. Each type is counted, placed in rack bags and sent to 


laundry for processing 


WITH THE POPULATION of Penn- 
hurst State School ever increasing and 
the number of dependable patient 
help steadily decreasing, the problem 
in the laundry required a careful 
study. More patients meant an in- 
crease in the use of linens and cloth- 
ing and a constant increase in the 
poundage to be processed through our 
laundry operation, to properly serve 
our patient population. 

It was mandatory to develop a pro- 
cedure that would increase the effi- 
ciency of collecting the soiled linen 
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By R. J. SWING 


Business Manager 
Pennhurst State School 
Spring City, Pennsylvania 


and clothing, of processing it through 
our laundry and of distributing the 
clean linen and clothing to the wards. 
A detailed survey was made of the 
existing laundry flow from the female 
and male colonies. 
At the time, all linens and clothing 


were marked by wards; i.e. C-1, C-3, 
D-1, K-2, Q-2, ete. While this simpli- 
fied the methods of sorting and distri- 
bution under the existing procedure, 
it had a very definite and expensive 
disadvantage. 

Shrinkage attends the laundering of 
many items, particularly clothing. 
Many items of clothing thus marked 
shrank to a size that did not permit 
their further use on the wards to 
which they were originally issued. 
Since they were marked they could 
not be transferred to other wards 
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CLINTON 
can do it with CORN 


destination? 


a candy bar or a wonder drug 


Clinton Products go into 
the making of many good things. Yours? 


It has been said, ‘“Wherever you may be and whatever 
you touch, one or more products of corn enter into its 
manufacture.” The fabric from which your shirt is 
made was woven with the aid of starch. Starch gave 
it the fine finish at the laundry. The cigarette you 
smoke, the magazine you read, the food you eat, the 
beverage you drink—yes, the candy with which you 
treat your youngster or the antibiotic in your doctor’s 
prescription depended in some way on a product that 
was made from corn. 

Corn is our business at Clinton. In our modern plant 
we produce the finest of products from corn—under 
the strictest system of quality control. And, Clinton 
research today improves tomorrow’s product for you. 


Clinton Serves the LAUNDRY Industry 
Clinton’s uniformly controlled, quality products will meet 
your most rigid requirements. Consult your Clinton sales- 


man. He will provide product information, arrange for 
prompt technical service, or assist you in any way possible. 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 
CORN SYRUPS 
DEXTROSE + STARCHES + DEXTRINS 


SUGARS « OILS « LACTIC ACID 
AND OTHER PRODUCTS FROM CORN 


If you can do it with CORN 
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SORT BY ITEMS 


WASH & PROCESS 


ITEMS RE-SORTED 


BY WARDS 
FOR 
39 WARDS 


AIX. 


CLEAN ITEMS 
RETURNED TO 
39 WARDS 


\ 


Flow charts of soiled linens and/or 
clothing show how Pennhurst reduced 
collection and distribution from 39 
points to three central controllable 
points 
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where smaller sizes could be used. 

This condition resulted in an excess 
of unusable items in ward storerooms. 
Many of these items found their way 
back into the laundry flow, simply to 
make space for the usable items. 

According to precedent estabiished 
over the years, the ward attendants 
ordered needed linens and clothing 
directly from the storeroom with ap- 
parently little check on the quantities 
ordered. This practice resulted in far 
too many pieces in circulation, many 
of them unusable in that particular 
ward because of size. 

Soiled linens and clothing originate 
from the wards. At the beginning of 
the survey, there w “ 14 wards in the 
female colony and 25 wards in the 
male colony, making a total of 39 
points from which soiled linens and 
clothing could originate. 

Each ward delivered the soiled 
linens and clothing directly to the 
laundry. The soiled material was 
bagged at each ward with little at- 
tention paid to packing like items in 
separate bags. There was no set time 
schedule for such deliveries. 

As the soiled linens and clothing 
reached their destination, the laundry 
employees then had to sort out the 
work according to several categories 

. flatwork, bath towels, gowns and 
underwear, hosiery, colored dresses, 
woolens, men’s and boys’ pants, 
starched items, and a general category 
of “others,” which included table 
linen, kitchen aprons and towels, polo, 
sweat and tee shirts, laundry bags, ete. 

This was all time-consuming and, 
with the indefinite deliveries from the 
wards, made efficient washing opera- 
tions almost an impossibility. The 
laundry operation was one of peaks 
and valleys... rush and wait. 

After the laundry operation was 
completed, the procedure was _ re- 
versed. All items had to be sorted at 
the laundry by wards, bagged and re- 
turned to the points of origin. 

In spite of all normal precautions, 
items were missorted and sent to 
wrong wards, only to be returned the 
next day as “soiled items” to be re- 
laundered. 


System of centralization 


After a top-level discussion of the 
problems, it was decided that instead 
of working by wards we would work 
from a central point in both the female 
and male colonies. A central soiled 
linen and clothing room and a central 
clean linen and clothing room would 
be established in both the female and 
male colonies. The marking of linens 
and clothing by ward would be abol- 
ished, making all items available to 
wards that could use them. 


Wards would bag their soiled linens 
and clothing by items, so far as possi- 
ble and practical, and send the bags to 
the central soiled linen and clothing 
rooms in the respective colonies. 

At this point the items would be 
consolidated and counted and shipped 
to the laundry in bags of like items. 

When the laundry had _ processed 
the soiled items, the clean ones would 
be returned to the respective colony 
clean linen and clothing supply room 
in either bags or hampers, completely 
separated as to items. 

The clean linen and clothing supply 
rooms would distribute the items to 
the wards as requested. 

This plan would accomplish four 
purposes: 

1. Clothing would be utilized re- 
gardless of size. 

2. It would give a “flow” in laundry 





Schedule for Collection 
of Soiled Items 


MALE COLONY 


7:30-8:30 A.M.—Linen from Wards 
9:00—10:00 A.M.—Clothing from Wards 
1:00— 1:30 P.M.—Linen from Crib Cottages 
2:30— 3:00 P.M.—Clothing from Cottages 


10:00 P.M.—Nite Linen from Crib 
Cottages 


FEMALE COLONY 
8:00— 9:30 A.M.—Clothing from Low Grade 
& Crib Wards 


9:30-10:30 A.M.—Linen from Low Grade & 
Crib Wards 


2:00— 3:30 P.M.—Clothing 
3:30— 4:00 P.M.—Linens 





processing similar to a production line 
in industry. 

3. We would have constant loads in 
process to keep laundering machines 
running at full capacity. 

4. It would give a constant control 
on issues of new items. 


With the plan formulated and 
deemed entirely workable, a meeting 
was held with all the department 
heads who would be vitally interested 
in its operation and equally affected 
by its success or failure. The meeting 
was to be a round-table affair with 
everyone having a chance to tear the 
plan apart and/or offer suggestions 
for its improvement. 

A memorandum was sent out ex- 
plaining the situation in detail and 
advising that a meeting would be held 
for further discussion. 

This meeting was held in the office 
of the business manager and was 
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For lhe Whitest Wachec Onder the Sim... 


Use COLGATE (0)! #0) il" DETERGENT 


Keeps Customers Coming Back...Keeps Machines Running Full Time! 








KEEPS CUSTOMERS COMING . . . Because new 
Colgate “LOW FOAM” gives top-grade washing, high- 
lights colors and rinses perfectly. Contains a special 
laundry brightener to give your customers THE 
WHITEST WASHES UNDER THE SUN! 


KEEPS MACHINES OPERATING... because Colgate 
“LOW FOAM” is the controlled-suds detergent espe- 
cially formulated for tumbler and agitator-type 
washers. “LOW FOAM” produces just the right 
aie tea aii Sinaia ae Content amount of suds for clean washes... not enough suds 


Packed in 50-Ib. Fibre Cases. to interfere with washing action! 
Condensed is Ideal for use in Bulk Dispensers. 
Sprayed form not available west of Rocky Mts. 











~ ECONOMICAL, TOO! “LOW FOAM” saves 
_— vectnat eae SERVICE AVAILABLE | GEE. youmoney because it helps protect washers 
Our enlarged Technical Service staff will be happy to ; , : ‘ ° 

help you solve your soap and synthetic detergent ap- wy. from damaging corrosion, overflowing suds 
plication problems. Write your nearest Colgate- \\QU2 & 2 Ky or overheated motor due to “suds lock.”’ 
Palmolive Company Associated Products Department SL 

Sales Office. Send for new Soap Buying Guide. [:: DUCTS 


EE) COLGATE-PALMOLIVE COMPANY 


300 Park Avenue, New York 22, N.Y. 





Atlanta 5, Ga. * Chicago 11, Ill. * Kansas City 11, Mo. * Oakland 12, Calif 
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Finishing department is shown in part. Plant also has three flatwork ironers with folders 
which together produced as many as 14,750 pieces in an eight-hour day. Regulations forbid 


the photographing of personnel 


Central clean linen supply room at 9:00 a.m. Soiled items have gone to laundry, clean items 
have already been issued to wards. Finished work will start rolling in around 11:30 a.m. 


“open.” It resulted in a frank and 
helpful discussion of the past difficul- 
ties and a full discussion of the plan 
we proposed to put into being. At the 
same meeting a public relations pro- 
gram was inaugurated, designed to 
acquaint all concerned Ww ith our laun- 
dry problems and to weld the various 
department heads into a team to ac- 
complish the ultimate objective. In 
this way it was hoped to replace the 
existing feeling of competition with 
one of cooperation. 

All those attending the meeting 
were in agreement that the basic rea- 
soning of the plan was sound and 
perfectly capable of working. It was 
decided to put the plan into effect 
July 15, 1957. 


The main objective was to achieve 
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such efficiency in the over-all handling 
of soiled linens and clothing that the 
colony supply rooms would be able 
to service the wards on the day shift 
(7:00 a.m.-3:30 p.m.) for the entire 
24-hour period. 

Bulletins of instructions were pre- 
pared for all levels, and especially for 
the ward attendants so that they might 
become familiar with the new  pro- 
cedure and the part each one of them 
would play in it. 

Space was selected in both colonies 
for the soiled linen and clothing rooms 
and the clean linen and clothing sup- 
ply rooms. Arrangements were made 
for proper lighting, tables, shelving, 
racks to hold laundry bags, etc., and 
attendants were chosen and_ trained 
for their new responsibilities. 


A timetable was set up for the col- 
lection of soiled items, sco that we 
would be assured of a production flow 
through the laundry processing opera- 
tions. 

Provisions were also made for send- 
ing torn items to the sewing section 
for mending and/or discarding (con- 
demned), and procedures were set up 
to replace the condemned items at the 
colony supply rooms. 

This plan has now been in operation 
over five months and the initial results 
are all we had hoped for. 

Wards requisition their needs for 
clean items from the central supply 
rooms daily. These are scrutinized as 
carefully as possible for possible ex- 
cesses. 

This procedure has centralized in 
three spots—the colonies and hospital 
central supply rooms: 

1. The collection of soiled linens 
and clothing. 

2. The routing to the laundry. 

3. Receiving clean items for the 
laundry. 

4. The distribution to wards, and 

5. The control of ordering new 
items to be put in use. 

From 39 uncontrollable points, we 
have consolidated the entire cycle of 
laundry activities into three points 
which can be accurately controlled. 


Results of new system 


In spite of the time required for 
getting organized, delays in shelving, 
general layout, and ironing out “bugs” 
as they happened, we have: 

1. Accomplished an average of 94. 
percent of our objective in having the 
colony supply room’s day shift service 
the wards for the entire 24-hour pe- 
riod. 

2. Increased the efficiency of our 
laundry operation 19.3 percent and 
have it on a 5-day week. 

3. Established a precision flow in 
our laundry processing and ability to 
maintain full loads in our washing 
operation. 

4. Been able to make all clothing 
usable by eliminating ward markings. 

5. Greatly reduced the amount of 
linen and clothing in circulation. 

6. Reduced the issue of new cloth- 
ing and linens by 50 percent. This 
means a saving of $45,000 per year. 

7. Effected a money saving in 
power, steam and light by putting our 
laundry on a 5-day week. The yearly 
saving amounts to $5,327.40. 

Although this operation was con- 
ceived and put into effect primarily to 
streamline laundry production and 
linen and clothing control at Penn- 
hurst State School, it may be of inter- 
est to other institutions where a like 
problem needs solution. 
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T hose were the bad old days! (B. S-G*) Back in 1890 the drying was done by steam. 

In this view of a model laundry of that period the “hot box” at the left was heated by steam pipes running above and 
below wooden drying racks. The racks, tediously hung with flatwork on the outside, were pushed into the box 
through openings in the outer wall . . . a long and costly process. PRINT COURTESY OF AMERICAN INSTITUTE OF LAUNDERING 
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Today’s modern = | 


The SMITH-GRANTHAM 1000 Drying Tumbler in action 


laundry uses at the American Linen Supply Co., Milwaukee, Wis. Note the 


size of the load — 400 pounds dry weight in every load! 





SMITH-GRANTHAM |) 


Fully dries 1000 lbs. (dry weight) or conditions 3000 
lbs. an hour! Top-mounted gas burner saves 20 square 
feet of floor space over rear-mounted burners. The door 
slides up and over the tumbler . . . not over the opera- 
tor’s head. Basket tilts back 23° for fast, easy overhead 
loading. Dual-purpose, interrupting timer protects 
ihiceineteietiaiaia starched goods against scorching . . . saves up to 20% 
in fuel costs during complete drying cycle. 
(All weights are based on 55% retention) 


THE T. L. SMITH COMPANY | LAUNDRY DIVISION 


Milwaukee 1, Wisconsin «+ Lufkin, Texas | A9-4082 


April, 1959 47 





39,000 FEET 
CAN BE 








OF CLOTH TOWELING 
MAKING MONEY FOR YOU 


With the Steiner Company 4-way washroom service 


plan you can give better 


Thirty nine thousand feet of cloth toweling 
per year—that’s how much might be required 
in a busy washroom for a Steiner Company 
Streamliner 50-yard continuous cloth towel 
cabinet. And the Streamliner provides just 
one of four ways you can get additional busi- 
ness from each of the customers your route- 
men are already serving. 


4-way service plan. The four Steiner 
Company dispensers (pictured below) for con- 
tinuous cloth toweling, toilet tissue, seat cov- 
ers and soap give you an opportunity to pro- 
vide your customers with a washroom service 
they may now be getting elsewhere. Your 


routemen can leave supplies and toweling for 
these dispensers when they make their regu- 
lar calls. 


More business per customer. 
Without increasing the number of your sales- 


STREAMLINER TISSUE DISPENSER 


Holds 50-yards of Holds total of 4000 sheets in 
toweling. Ideal for two rolls. Second rol\ drops 


busy washrooms. automatically in place, 


STEINER COMPANY 


740 Rush Street Chicago 11, Illinois 


- a <m — | 
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service — make more profit 


men or routemen, you can get more business 
per customer. With delivery costs accounting 
for about 20 per cent of your operating ex- 
penses, this can amount to a significant im- 
provement in your profit picture. 


Streamliner cabinet. There are 
many advantages to Steiner Company con- 
tinuous cloth towel cabinets which you can 
point out to your customers . . . clean wash- 
rooms with no litter and no plumbing or fire 
hazards . . . less service time required . . . 
adjustable dispensing speed. 


Help in getting started. Steiner 
Company salesmen will help you determine 
rates to charge for the service . . . provide 
sales literature . . . help train your salesmen 
and make calls in the field with them. For 


more information please mail the attached 
coupon, 


SEAT COVER DISPENSER SOAP DISPENSER 


Contains two pads of 125 covers Dispenses granulated 
each. Dispenser can be refilled soap. Holds enough for 
before second pad is used up, 1000 hand washings. 


Deot. K-4 
Steiner Company, 740 Rush Street, Chicago 11, Illinois \ 


Please send me more information about the Steiner Company 


Washroom Maintenance Service Plan. 


NO ireiicctciectitimennens — 


Company 


Street 


i i i ed 





Pricing Coin-Op Services 


Some thoughts on profitable operation 
from a professional laundryman’s viewpoint 


By CLIFF MORGAN, Jr. 


Morgan Cleaners and Laundry, Decatur, Georgia 





Washing charge 


Drie r charge 


SN MOE oct bees cere ce svere 


Drier gross 


TOTAL GROSS 


Net per month 


Net per year . 





Gross Income and Profit 


(Processing 40,500 pounds per month) 


(4,500 9-pound loads) 


$1,125.00 
375.00 


. $1,500.00 
Cost s 1,018.10 


. $ 481.90 
$5,782.80 


20¢ 15¢ 
10¢ 10¢ 


$ 900.00 $ 675.00 
375.00 375.00 


$1,050.00 
1,018.10 


$1,275.00 
1,018.10 


$ 256.90 $ 31.90 
$3,082.80 $ 382.80 








AS A BUSINESSMAN, your primary 
concern is the creation and retention 
of profitable customers, and it might 
seem that the coin-operated store 
offers you an opportunity for more 
and more of this creation. While we 
may be superior in the art of creating 
customers, it’s another thing to be sure 
that they are “profitable customers.” 

Good profits can be yours in the 
coin-op business, if your services are 
priced right and the operating cost is 
in line. 

To help you gain a clear insight into 
this profit and cost picture, figures 


have been assembled that wil) high- 
light for you where the money goes 
after you get it in. Study the figures. 

An excellent question can be raised 
at this time, and that is, “Won't the 
low charge of 15 cents a wash attract 
a larger volume of business?” 

At the moment of this writing, it 
can be said that because of the many 
conflicting actual experiences in this 
field of pricing and volume, no posi- 
tive answer can be given. Each market 
area has its own characteristics; i.e., 
population density, facilities available, 
store location, ete. 





™ 
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“Present-day employees are so unreliable! My washman 
just called to tell me he was hit by a bus and broke his leg.” 


But working on the assumption that 
a lowering of the selling price will at- 
tract more business, let us see what 
the profit will be if we increase the 
business 50 percent. 


Gross Income and Profit 
(Processing 60,750 pounds of clothes 
per month) 

Washing charge 
Drier charge 
Washer gross 


Drier gross 


$1,574.00 
1,100.00 


$ 474.00 
$5,688.00 


Net per month 


Net per year 


It becomes obvious, then, that the 
question that must be asked is: 

“Are there 60,750 pounds of clothes 
a month in my market area that will 
use my coin facilities?” 

The figure 60,750 pounds a month 
represents 300 customers a week, each 
having five loads of wash. [IZ 





Monthly Operating Cost 
(Processing 40,500 pounds 
per month) 

$ 200.00 
39.50 
91.23 
67.37 
40.00 
40.00 
35.00 
15.00 


30.00 
35.00 


Maintenance 


Janitor 


Insurance and taxes .... 


Advertising 


Accounting 


Miscellaneous 


$ 593.10 
Depreciation (36 months) $ 290.00 
Amortization of leasehold 


improvements (36 months) $ 135.00 
TOTAL COST: $1,018.10 
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The American Laundry Machinery Company, Cincinnati 12, Ohio 





You, the launderer, provide a vital service for the 


people of your community .. . 


You get more from A... can 


The American Laundry Machinery Company, Cincinnati 12, Ohio 





LOUSY HOUSEKEEPING — LOUSY PROFITS! 


Another Jab by Poke 


Your wife, and most of your customers, 


are probably doing their spring house 


cleaning, if they haven't already com- 
pleted it. 

How about you, too, cleaning house 
this month? You might be surprised at 
what you might uncover. 

Whenever I'm called in to a laundry 
plant to check its operations, it’s be- 
cause the management is dissatisfied 
about profits—if any, and wants me to 
tell them what's wrong. 

The first thing I check is the housekeeping. I've found 
that bad housekeeping is a pretty unvarying sign of 
general inefficiency throughout the business, and, nat- 
urally, low returns on the investment. It's usually a sign 
of obsolescence, too. And where do you think I look 
first? This may surprise you. I look at the ceiling. The 
condition of the ceiling is likely to tel] me some of the 
things I may expect to encounter when I start snoop- 
ing around the place. Here are some of the “little” things 
I am liable to find: Lint—indicative of harsh washing 
and certainly of poor housekeeping. Then I look for low 
steam pressure, improperly constructed steam lines, in- 
accurate gauges, pipes that haven't been cleaned since 
Hec was a pup. Then to the flatwork ironer that often 
has gotten so filthy and rotten with padding you 
couldn't dent with an axe. Then poor shakeout pro- 


M. A. Pocock 


cedure and handling methods with slow down in ironer 
production. Untidy conditions around the plant, ma- 
chines that aren’t kept properly oiled and cleaned, dis- 
carded materials and equipment stowed around in cor- 
ners and probably covered with an accumulation of dust 
and grime, careless arrangement of work in process—all 
these are conditions that show lack of proper supervision 
and, of course, sloppy plant conditions and casual 
methods of operating throughout the entire business, from 
the accounting, customer contact, administration, to the 
bundle sorters. Employees are affected by the conditions 
surrounding them. Don't expect them to be orderly, me- 
ticulous, and efficient in the midst of dirt, disorder and 
decadence. I said decadence because where I find bad 
housekeeping | invariably find machines that are ob- 
solescent, or worn out, often causing slow downs and 
stoppages and requiring constant watching. These are 
robbing you and are also setting the pace and tone of the 
human effort in your operation. If you have an obsolete 
machine, it will generally pay you fo replace if. [f you 
are employing hand labor that modern machines wil) do 
better and faster, you are living in the wrong century if 
you don't get busy and replace those hands with the 
machine. You can't expect to keep up with the pace of 
these fast moving times and meet the challenge of mod- 


ern competition if you aren't on the beam—and sharp. 


Wt. +4. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


A New England Laundryowner Writes: 


“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 





More Sheets— * Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 


shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
ra 


Reduces Labor Turnover 
No more back-breaking lifting and 


nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 


accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 
crease in SAGER sales volume has 


made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


‘deientententesteneatententen 


View of Sager “B” Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 
1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm. 
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Print your name__ 





The basic layers of dressing are readily seen on this collar-and-cuff press. First, there's the spring pad (topped with metallic mesh); then the 
white middle layer of flannel; and the cover cloth is just being positioned 


Press Dressing Materials 


The second of a series of articles 
on textiles used in laundry processing 


THE DIFFICULTY of setting down 
one pat formula for dressing a press is 
complicated by the fact that new pad- 
ding materials and new presses are 
coming out so fast as to defy catalogu- 
ing. The industry is in a developing 
stage and changing every day. 

At the present time there are ap- 
proximately 300 presses available to 
the industry of different styles, sizes 
and makes. 

There is no question, however, of 
the vital role that a properly dressed 
press plays in maintaining the pro- 
duction, efficiency and quality of the 
highly important finishing operation in 
today’s laundry plant. 

This article is intended to point out 
some of the developments that have 
taken place and the general direction 
in which the industry is progressing. 

For purposes of simplification, there 
are three basic layers to be considered 
in dressing a laundry press—the pad- 
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ding layer, the flannel layer and the 
cover. 


The padding 


The padding (or simply “base 
pad”) is the layer closest to the buck 
of the press. Its purpose is to protect 
the middle layer from charring and 
to provide the necessary bulk re- 
quired for proper dressing. It should 
be resistant to heat to prevent scorch- 
ing, resilient so as to offer a flexible 
yet firm press bed, and long-lasting 
to minimize the labor costs involved 
in making frequent changes. 


Cotton: Knitted cotton padding was 
first introduced in 1896. It was actu- 
ally made to serve as a rug pad under 
carpets and stair runners. But since it 
was soft, resilient, comparatively 
cheap and lasted for one or two 
weeks, it soon found its way into the 


few existing power laundries of the 
era. (Previously, these laundries had 
padded their presses with wool blan- 
kets and hair felts.) Up until the ad- 
vent of metal padding, cotton was the 
undisputed number one material used 
by our industry. 


Metal: Today about 70 percent of the 
press padding used in laundries is 
made of metal in fiber and spring 
form. While their initial cost is high, 
their service life is measured in terms 
of years instead of weeks. 

Steel wool made its appearance as 
the first of a line of metallic pads on 
the market during the late 1920's but 
industry acceptance was slow because 
of a high price. It was unavailable to 
the industry during the war years but 
came back strong in 1945 in company 
with a stainless steel and Monel, both 
of which stressed corrosion resistance. 

Another important development 
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“My customers like the bright, 


white work.” 


“Less labor needed... 
saves time.” 


“It’s easy to use, gives 
controlled results.” 


they’re talking about 





New 


AD-DRI 
Bleach 


Ad-Dri gives you controlled bleaching which assures 
maximum whiteness retention with minimum tensile 


strength loss. 


Ad-Dri cuts time-loss, too. All you do is open the 
drum, measure the amount you need in the handy 
Dri-Ader cup, add it dry, directly to the washer, and 
your bleaching job is done. And there’s no mixing, 


no messing, no breakage. 


With old style bleaches, you have to prepare your 
bleach solution —a messy, time-consuming chore—and 
when you are through, you’ve wasted valuable time 


that could have been spent more profitably. 


Whether your operation handles family, industrial, or 
diaper laundry, you'll find that Ad-Dri will get washes 
brighter- keep customers happier. It’s the right bleach, 
in the right amount, in the right strength, every time. 


See your supplier for further information, or write us. 





Packed in 100-lb. Leverpak drums, New 
Ad-Dri Bleach. . . 


Ml is added dry to the bleach suds 
BB is added dry—right from the drum 


Hl is easily measured out in the handy 
Dri-Ader cup 








AD-DRI® is a trademark 


CLIN MATHIESON CHEMICAL CORPORATION 
CHEMICALS DIVISION + BALTIMORE 3. MD. 


MATHIESON 5563 





came about in the ’30’s when spring 
padding was introduced to the field. 
Like the others it was designed to re- 
place the bottom layer of dressing. It 
provides a durable basic covering of 
small, capped springs which are per- 
manently resilient and increase the 
natural resiliency of the middle layer. 

The long life of metal padding, ac- 
companied by savings in labor costs as 
a result of fewer changeovers, is gen- 
erally considered sufficient to over- 
come the initial high cost. 


The flannel 


The intermediate layer of 
dressing is the flannel. It is a resilient 
layer which absorbs shock and per- 
mits buttons, buckles and seams to 
sink down so that a smooth finish is 


press 


obtained on areas adjacent to the ir- 
regular objects. It must possess the 
characteristics of embeddability and, 
in addition, be able to resist heat. 
Cotton was used almost exclusively 
for this purpose until nylon and metal 
flannels came on the scene. Now the 
market pretty 
equally divided among them. 


seems to be much 

Cotton and nylon flannels come in 
various thicknesses and may be pur- 
chased in rolls by the yard or cut to 
Both woven and _ knitted 
fabrics are used and the newest wrin- 


exact size 


kle is a nonwoven type. Some are also 
chemically treated for heat resistance 

So far as service life is concerned, 
cotton flannel may last two weeks 
where nylon will last eight. The dif- 
ference is reflected in the cost, nylon 
being several times more expensive. 
Most laundrymen, however, find that 
costs of using the different types of 
materials are about comparable on a 
service basis. 

Metal flannels offer a strong, smooth 
blanket of fine metallic mesh with 
good cushioning characteristics (said 
to eliminate the need for double-faced 
flannel) and are accompanied with 
up to 12-month guarantees by their 
manufacturers. They are used in con- 
junction with a top cover of plain ot 
resin-treated asbestos. The asbestos 
covers are designed to give a smooth, 
even surface and are cut to fit each 
press with ample overhang to covet 
the outside edge of the buck. This 
protects the top layer of dressing from 
burning 


The cover 


The top layer of press dressing im- 
parts the finish to the fabrics and must 
possess a number of characteristics. It 
must be resistant to heat and heat ag- 
ing. It must have a good flex life and 
abrasion resistance. It should be fine- 
textured to impart a smooth finish and 
vet have enough friction so as to hold 
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materials while they are being pressed. 
It should resist starch buildup, stain- 
ing, etc. 

Some of the materials used for cov- 
ers include cotton, wool, nylon, asbes- 
tos and, more recently, blends of such 
materials as Dacron-nylon, and nylon 
wrap with cotton-asbestos filling. 

Most covers are custom-tailored and 
are made in three styles: (1) with 
drawn cords sewed in the hem; (2) 
with cords laced through holes 
punched in the perimeter of the cover, 
and (3) with skirts. 

Cotton covers are still widely used 
for covering. They absorb moisture to 
facilitate drying; they are not slippery 
to the extent that garments are diffi- 
cult to keep in place. Their cost is low. 
Their disadvantages are that they 
burn and stain finished materials; la- 
bor costs are high since the covers 
must be replaced every week or so. 

The fact that cotton covers absorb 
starch was also a disadvantage but of 
late thermostatic resins have been de- 
veloped which can give cottons starch- 
resistant characteristics. (Plantowners 
experiencing difficulties with starch 
accumulations on heads and 
cover cloths would also do well to 
check their starch cooker. Such build- 
ups are very often the result of insuf- 
ficient cooking. 

Nylon press covers are most popu- 


press 


lar in the modern plant. They are 
used primarily on shirt units although 
you will also find them on wearing 
apparel and garment presses. 

They have a long service life, re- 
sistance to heat, low absorption of 
starch, freedom from yellowing and 
staining, and no offensive odors 
caused by burning or scorching. Slip- 
periness, a tendency to stretch and 
crease, susceptibility to damage from 
heavy buckles, buttons, etc., and high 
cost are the principal disadvantages 
originally cited. A lot of work has 


since gone into overcoming these 


drawbacks, however, and much prog- 
ress has been made. 

The problem of slipperiness, where 
objectionable, has been overcome by 
the use of delustered spun nylon fab- 
rics and resin treatment. Similarly, 
resins have been developed to increase 
resistance to heat and abrasion. 

Nylon covers are now available 
in three forms: (1) Filament nylon 
has a slick surface, is least expensive 
and lasts 3 to 4 weeks. (2) Spun and 
filament nylon has a nonslip surface, 
is medium-priced and lasts 6 to 10 
weeks. (3) Spun nylon is nonslip, 
most expensive and_ its longevity 
ranges between 8 and 15 weeks. 

The slippery type is used on cabinet 
sleevers, sleeve presses, yokes and 
back presses. The nonslip on body- 
bosom presses (conventional and cabi- 
net), wearing apparel presses, ete. 
Either slick or nonslip can be used on 
collar-and-cuff presses. 

Wool covers were used with good 
finishing results before nonslip nylon 
was developed. But they were not 
widely accepted because of high 
price and short life. 

Asbestos covers are used by indus- 
trial laundries where smooth finishing 
is not essential. Seams, collars and 
cuffs are difficult to dry when asbestos 
materials are used. 

Blended fabrics of natural and man- 
made fibers are being presented to the 
trade. And their number is very likely 
to increase even more in the future. 
Dacron-nylon covers are now availa- 
ble which are said to eliminate the 
need for flannel. Other manufacturers 
will concentrate on designing longer- 
lasting, troublefree materials with an 
eye toward reducing spiraling padding 
costs. 

The only sure way a plantowner can 
determine the product or products 
best suited for his operation is to make 
a side-by-side comparison of costs and 
performance in his own plant. [0 








“Don't worry! It'll hold it.” 


| 
| 
| 
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Great advantages with 


CISSELL 


COIN-METER DRYERS 


that you and your customers want! 


WHAT YOUR CUSTOMERS WANT: 


A Dryer that’s a joy to use! Open the door and there’s 
no blast of hot air. (While basket stops automatically, 
fan motor continues to operate, keeping dryer area com- 
fortable. This is why Cissell Dryers have separate motors 
for fan and basket.) And your customers get fast drying 
and a natural fluffy-softness and freshness. 

CISSELL 36”x 30” GAS-FIRED DRYER 


Cissell Gas-Fired or Steam-Heated Laun- 
dry Dryers available with or without Coin 
Meters. Cissell Drycleaning Dryers Steam- 
Heated only. 


WHAT YOU WANT: 


Every type of safety feature! NEW AIR SWITCH, 
mounted at rear, cuts off gas when: 1. Door is opened. 
2. Lint Drawer is opened or (3) 
requires cleaning. 4. Fan stops. 
5. Exhaust piping is obstructed or 
(6) installed incorrectly . . . Door 
Switch also cuts off gas and stops 
basket when door is opened .. . 
Motors with built-in Thermal Over- 
load Protection ... And, for added 
safety, Top Insulating Wall is never 
hotter than 120° F. (Compare with 
other Dryers.) Highly efficient heating unit with two 
gas burners, each with an input of 80,000 B.T.U.’s per 
hour . . . Solid, latched front cover with flanged frame 
facilitates in-wall mounting . . . EXTENDED WALLS 
prevent outside air disturbances . . . ADJUSTABLE 
BURNER ORIFICES enable you, in seconds, to adjust 
each burner for any gas pressure variation. 














~ om a ! al 
NO-SAG — 
BASKET : 
§ BASKET 


DRIVE® 


*Large basket shaft in Gear Reducer, sup- 
ported by Timken Bearings—15 year life 
expectancy under continuous 40-hour week 
operation! 


Consult Your Jobber 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.— 
Cable Code ‘CISSELL”’ 


Sturdy construction for years of service! Double walls 
provide extra strength, reduce heat losses . . . Basket may 
be removed in less than one minute. Extruded perfora- 
tions provide a smooth surface . . . Cissell-built Gear 
Reducer, Gears rotate on Timken tapered roller bearings 
... All-steel, full-width Lint Drawer . . . All wiring is in 
a control box on rear of dryer . . . install side-by-side, 
yet retain complete accessibility. 
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Chevy 


power Is 


tough- 


proves it with big savings on 
grueling delivery schedule! 


The 59 Chevrolet shown here is on the go day and night delivering 
newspapers throughout west-central Florida. It covers as much as 587 


miles a day...runs so constantly that its engine never cools off 


completely! Yet the truck, with newly improved Thriftmaster 6, is 


delivering 19.3 miles per gallon! 


Here’s on-the-job proof that Chevy’s newly improved 
Thriftmaster 6 is set to chop your fuel costs to a new 
low —to save you dollars every day you go out on the job! 

Delivering the Tampa Tribune & Times throughout 
west-central Florida, this truck hustles morning, noon 
and night to stay on schedule: keeps up a brisk pace 
over narrow, busy highways. It’s forced to slow down 
and speed up continuously to meet traffic conditions 
and it runs so constantly that the engine never cools off 
entirely —yet it’s averaging 19.3 miles per gallon! 

Here in Florida, Chevy’s 1959 Thriftmaster 6 with 
new Economy-Contoured Camshaft is showing its 
ability to keep expenses down! 


Fighting the clock every mile, Chevy panel keeps 


on going—and saving—night and day. 


No job’s too tough for a 
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Chevy’s powered to cut costs 
and keep going on your 
hurry-up hauls! 


That’s for sure, whether you use light-duty pickups, 
panels, stakes or chassis-cab trucks—whether you prefer 
6’s or V8’s. 

Take the 1959 Chevrolet Thriftmaster 6, for example, 
the engine that’s building such a sensational economy 
record in the panel truck pictured above. Standard in 
all Series 30 and 40 models, it offers you proved stamina 
and saving ability that stems from a basic construction 

that’s tops for tough truck power: 
efficient valve-in-head design, dura- 
bility supplied by long-lasting Al- 
dipped exhaust valves, high-alloy 
steel inlet valves, forged steel crank- 
shaft and rugged precision bearings. 


And this year the 135-h.p. Thrift- 


master 6 provides new refinements 


Chevrolet truck 
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that assure unprecedented economy. A new Economy- 

Contoured Camshaft, designed to provide less valve 

lift and overlap, improves gas economy by as much as 

10°% in normal operation—and by almost 25°% when 

the engine is idling. And a new Maximum-Economy 

Option* cuts fuel consumption an additional 10% in 
Series 31 and 32 models. 

Or if you’re a V8 man, Chevy’s 

still your best bet. Any light-duty 

conventional model you choose can 

be equipped with the big 160-h-p. 

283-cubic-inch Trademaster V8*. It 

offers the shortest piston stroke of any 

V8 in its field, a sure sign of more 

work on less fuel. And it’s loaded 

with up-to-the-minute features that 

know how to trim overhead: hydraulic valve lifters, 

oil bath air cleaner, full-flow oil filter, and dozens more. 

V8 or 6, you’ll go a long way before you see the likes 

of this 59 Chevy light-duty engine lineup. Actually, 

there’s only one best place to go for all your trucking 

needs—and that’s to your Chevrolet dealer’s. ae 

Chevrolet Division of General Motors, Detroit 2, Mich, 


*Optional at extra cost. 





Linen Supply Show 


Coming Up 


A HARD-HITTING business _ pro- 
gram, entertainment galore, plus an 
equipment and linen supply exhibit, 
are expected to draw upwards of 900 
delegates to LSAA’s 47th Annual Con- 
vention and Exhibit, Americana Hotel, 
Bal Harbour, Florida, May 11-14, 
1959. 

The association’s convention com- 
mittee, co-chairmanned by Sam A. 
and B. B. Goldstein (Sanitary Linen 
Service Co., Miami, Florida), has 
been hard at work for several months 
hammering out the kind of program 
calcujated to draw in linen suppliers 
from as far afield as Paris and Tokyo. 

A dramatic presentation of the ac- 
complishments of the LSAA research 
program will be an important feature. 
This will include the unveiling of 
plans for future research. 

Among the nationally known speak- 
ers drawn from outside the industry 
will be J. Lewis Powell. His talk, “The 
Collapse of Time,” will underscore 
man’s fantastic progress from “Cave 
Man to Space Man.” 

Stanley Posner, LSAA’s general 
counsel, will present a thorough anal- 
ysis of national affairs, past and fu- 
ture. This will be balanced by a view 
of the nation’s economy as seen by 
market research consultants retained 


by the association. 


Ideas on all phases 


Against this solid background of 
fact and theory, delegates will see un- 
fold industry plans for a new sales 
training program, and the details of a 
combined public relations and adver- 
tising program beamed at the general 
public and important customer groups. 

Sessions on labor relations and ne- 
gotiations, pension and _ profit-sharing 
plans, bonus meetings on cost ac- 
counting and non-laundry plant oper- 
ations, new motion pictures on impor- 
tant production techniques by LSAA’s 
management and production engineer, 
Peter Pano, will help to insure that 
each delegate will be able to take 
home important ideas he can put to 
work immediately in his business. 

The entertainment program = in- 
cludes; Annual Purveyor’s Party, 
luncheons, cha-cha-cha lessons, ladies’ 
fashion show, hospitality party, water 
OO 


show a and on and on. 
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NAILM’s Tentative Program 


All business sessions will be held in the Ivory Room, Mayo Hotel 


A PROMISING PROGRAM is currently being readied for 
the nineteenth annual conference of the National Association 
of Institutional Laundry Managers at the Mayo Hotel, Tulsa, 
Oklahoma, April 23-25. 

The program promises a happy mixture of business and 
pleasure with business sessions scheduled for the mornings 
and sightseeing trips in the afternoons. A special entertain- 
ment program is also being prepared for the ladies and the 
annual banquet will climax the three-day affair. 


THURSDAY, APRIL 23 
9:00 a.m. Opening session 
Presiding—Sid Garlick, Laundry Manager, Mayo Hotel 
Welcoming address—Burch Mayo, executive vice-presi- 
dent, Mayo Hotel 
“Advantages of Organic Dry Bleach''—R. V. Anderson, 
assistant manager, Laundry Textile Department, Wyan- 
dotte Chemicals Corp. 
‘‘How To Dye Linens in the Washwheel''—Robert Powers, 
Koppers Co. 
‘Importance of Sterilization''—Josephine Brown, R.N., St. 
John's Hospital, Tulsa 
‘Automation in the Laundry'’—4J. L. Shoemaker, American 
Laundry Machinery Co. 
“How To Improve Washing Quality''—H. M. Springer, 
Calgon, Inc. 
‘Potential of Association Activity'"—Len Fiddle, Jnstitu- 
tional Laundry 


FRIDAY, APRIL 24 
9:00 a.m. Film: “Tails You Win'’—Don Tuttle, Procter & Gamble 
“Building Better Employee Relations’—Dean M. M., Har- 
grove, University of Tulsa 
“How To Live with Wash-and-Wear’’—Norman Duck- 
worth, manager, AIL's Certified Washable Seal Labora- 
tor 
“Standards for Recruiting and Training Employees’’— 
Robert Early, U. S. Department of Labor, Tulsa 
“‘Lassoing the Golden Killer''—-Dr. Joseph Sherrill, Armour 


& Co. 


SATURDAY, APRIL 25 
9:00 a.m. Annual business meeting 
Presiding—Edwin T. Cullen, president, NAILM, and laun- 
dry manager, Salem Hospital, Salem, Massachusetts 
Reports of committees 
Resolutions 
Election of officers 
Annual banquet, Pompeian Court, Mayo Hotel 





LAS YEGAS CLINIC: 


Jackpot of Ideas 


THE EIGHTH ANNUAL Las Vegas 
Clinic was a combination workshop 
and panel discussion affair that at- 
tracted 225 launderers and allied 
trades representatives from California 
and Nevada. 

Business sessions were all held on 
Saturday, but most of the delegates 
arrived in time for the registration 
cocktail party put on by the Las Vegas 
Launderers Association at 5:30 Friday 


evening, November 7. Naturally, the 


rest of the night was devoted to seeing 
the elaborate floorshows in the famous 
local night spots. 

Saturday morning found more than 
100 launderers at the big Western 
Laundry & Linen plant to watch dem- 
onstrations of 30 minutes each on flat- 
work ironing and preparation, wash- 
room practices, and maintenance and 
housekeeping methods, in a fully oper- 
ating plant. Flatwork ironing and 
preparation were demonstrated by Hal 
Globus and Western Laundry & Linen 
plant personnel, while the washroom 
practices portion was headed by Har- 
old Horton of Mission Linen Supply 


and Ed Pull of American Linen Sup- 
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DONT SETTLE FOR LESS. 


-++ THAN THE LEADER 


SPEED QUEEN’S 


new short cycle 





can almost double 
Coin Store income... 


Speed Queen's new highly efficient short wash cycle 
is reason enough why — Speed Queen enjoys unchal- 
lenged leadership in coin store installations. 

30 SPEED QUEEN WASHERS CAN TAKE IN 
MORE MONEY AND TURN OUT MORE VOL- 
UME THAN 50 WASHERS OF MOST OTHER 
MAKES. 

The new short cycle attracts more customers as house- 
wives too, appreciate the time saved. Best of all, the 
entire washing cycle is accomplished without sacrifice 
of laundering efficiency. 

In addition, Speed Queen provides an aerated “water- 
fall” inlet to speed soap dispersion, automatic re- 
moval of lint and soil laden scum through a Flota- 
tion Power Rinse plus many more features proven 


in over 5 million washers. 


3 additional reasons for SPEED QUEEN LEADERSHIP 


LESS investment, LESS installation, 


LESS maintenance costs . . . 


with SPEED QUEEN 


It’s basic mathematics . . . fewer short cycle Speed Queens 
will take in more money . .. than most other makes—thus 
requiring lower initial investment for the same or greater 
returns! 

Add to this advantage, the fact that Speed Queen does not 
require bolting to the floor, or the expensive “island type” 
installation, thus materially lowering installation costs. 

As to servicing, Speed Queen has been proved, and proved 
again, in commercial installations. When servicing is required 
—without moving washer and removal of the front panel, 
you have access to electric motor, fluid drive, clutch, spin 
solenoid, agitator solenoid, pump, and belts, Removal of 
back panel provides access to transmission and removal of 
rear cross brace provides access to water mixing valve. 


There’s no reason to settle for LESS—than the Leader . . . 


TAM Sectoouen.” 


A Division of McGraw-Edison Co. 
EIS q Speed Queen and Simplex Commercial Dept. J 


Ripon, Wisconsin 
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Western laundrymen hit the jackpot in their search for management information. Some 225 


registered for the two-day workshop clinic 


ply. Maintenance and housekeeping 
methods were handled by Ollie Gard- 
ner of American Linen Supply. 

Everyone then boarded buses back 
to the headquarters hotel at noon for 
the panel discussion. It featured Jack 
Elberling, president of the California 
Laundry & Linen Supply Association; 
Ed Breitbard, California Laundry & 
Linen, San Diego; Stuart Case, Com- 
munity Linen, Los Angeles; Grenville 
Whyte, Southern Service, Pomona, 
California, and Leighton Clothier of 
Globe Laundry, Los Angeles, 

Mr. Case 


discussed linen supply 


problems encountered in servicing the 
big hotel accounts in Las Vegas, 
where a linen-control system had been 
set up to keep both the suppliers and 
the customers from losing their re- 
spective shirts. 

Messrs. Breitbard and Elberling 
spoke on current legislative activities 
in California. Mr. Whyte followed 
with a report on the Stanford Research 
Institute’s current research program 
where a prototype of a new washing, 
extracting and ironing machine is be- 
ing developed at a faster pace than 
working 


had been anticipated. A 


Workshop at LSAA Clinic 


MORE THAN 200 linen and towel 
suppliers and their key personnel 
gathered in New York October 29-31 
for the 1958 Eastern Linen Supply 
Clinic, held by the Linen Supply As- 
sociation of America. 

M. C. Stein, Eagle Linen Service 
Co., Pittsburgh, served as general 
chairman of the first day’s session, de- 
voted to production problems. In the 
morning M. A. Checchio, plant man- 
ager, Personal Products Corp., Mill- 
town, N. J., spoke on “Building an 
Effective Supervisory Force. 

John A. Balog, Texas Woman’s Uni- 
versity, reported on research proj- 
ects: “Mildew Preventatives, One- 
Shot Washing Formulas, Cold Water 
Washing and Alkali.” 

Peter V. Pano of the LSA presented 
a film, “Portable Delivery Truck 
Shelves for Route Make-Up and 
Small-Piece Counting Table for Bun- 
dle Accuracy.” 

The afternoon session was devoted 
to four workshops, or small discussion 
groups. The workshops with their 
leaders were: 

“Problems, Techniques and Stand- 
ards in Mending,” N. Chonin, Stand- 
ard Coat, Apron and Linen Service, 
Inc., Boston; “Product Supervision— 


What Is It? What Do We Expect 
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From It?” J. F. McSweeney, Morgan 
Laundry, Inc., New York; “Produc- 
tion and Conservation of Steam and 
Hot Water,” Arthur F. Maslow, 
Standard Coat, Apron and Linen Serv- 
ice, Inc., New York; “Maintenance 
Scheduling and Control,” Marion 
Voshell, Kline’s Coat, Apron and 
Towel Service, Philadelphia. 

Thursday's sessions were devoted 
to sales problems. Robert L. Viner, 
Standard Linen Supply, Inc., Arling- 
ton, Va., served as chairman of the 
morning meeting. 

Leo D. Abelove, Abelove’s Linen 
Supply, Inc., Utica, N. Y., gave the 
opening talk on “How To Prevent a 
Sales Slump.” This was followed by 
a panel of sales experts. 

Participants and their talks were: 
Vernon S. Allen, Allen Towel and 
Linen Supply, Inc., Providence, R. L., 
“New Avenues to Overlooked Pros- 
pects”; Warren J. Bradley, Kline’s 
Coat, Apron and Towel Service, Phil- 
adelphia, “Training of Salesmen’; 
Edward Weinstein, Modern Silver 
Linen Supply Co., Inc., New York, 
“Selling New Services”; Jack Cherni- 
kof¥, American Linen Service Co., Inc., 
Washington, D. C., “Routemen’s and 
Salesmen’s Activities.” 


At a luncheon meeting James A. 


prototype of the machine is expected 
to be in operation within three years. 

The Stanford “wash and finish” 
program deals primarily with continu- 
ous-flow washing, where previous ap- 
proaches dealt mainly with transport- 
ing the items. Economical washing 
and rinsing are figured the main prob- 
lem at the moment. Bleaching has 
been found to be unnecessary except 
on certain types of soiled garments, so 
27 feet less of machine will be needed 
for the bleach operation. Transporting 
garments has not been settled on as 
yet, but is not too important at the 
moment. 

Mr. Clothier, who is chairman of 
the newly formed Public Relations 
Committee of the California Laundry 
& Linen Supply Association, told of 
his group’s work with the Pacific Coast 
Garment Manufacturers Association. 
Problems concerning wash-and-wear, 
adhesive labels, chlorine - retentive 
resins and other mutual difficulties are 
being quickly lessened by closer co- 
operation between launderer and 
manufacturer, as each understands the 
other's problems more clearly—Lou 
Bellew 


Anderson, sales executive, Architec- 
tural Record, showed “How To Make 
the Sale That Goes On Selling.” This 
was a presentation on how to sell linen 
and towel supply to architects. 

The afternoon sessions were chair- 
maned by Warren J. Bradley, Kline’s 
Coat, Apron & Towel Service, Phila- 
delphia. 

The afternoon was devoted to four 
workshops. The subjects and leaders 
were: 

“New Avenues to Overlooked Pros- 
pects,” Bernard J. Potack, A & P Coat, 
Apron and Linen Supply, Inc., Bronx, 
N. Y.; “Training of Salesmen,” Allan 
Lewis, Union Garment and Towel 
Supply Co., Dorchester, Mass.; “Sell- 
ing New Services,” Harold Black, 
Black’s Linen Service, Pittsburgh; 
“Routemen’s and Salesmen’s Activi- 
ties,” L. F. Vogel, The Sanitary Coat, 
Apron & Towel Supply Co., Trenton, 

Friday’s sessions were devoted to 
management and employee relations. 
Howard Kahn, Northwest Linen Co., 
Minneapolis, Minn., served as general 
chairman. 

Dr. George A. Smith, Jr., Harvard 
Business School, spoke on “Basic 
Principles of Management.” This was 
followed by a discussion period. 

After lunch Dr. Jack R. Gibb, di- 
rector, Fels Group Dynamics Center, 
University of Delaware, spoke on 
“Fundamentals of Effective Human 
Relations.” His talk was followed by 
general discussion. (JL) 
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PRIZE PACKAGE 


You're a three-way winner in the race for white shirt 
business ...with this Pennsalt “package”! First . . . it gives 
you quality results—the whitest white shirts in town! Second . . . it con- 
tains just 5 easy-to-use, faster-acting supplies—and that’s as many as you 
need. Third . . . you get real economy in terms of simplified formula and 
more production per hour. The Pennsalt ‘‘package’’ backed by Pennsalt 
service—will bring you the winner’s share of the white shirt business in 


your area. Get your “package” today from your Pennsalt distributor. 


*Trade-marks of Pennsalt Chemicals Corporation 


Laundry and Dry Cleaning Dept. 978 Pennsalt 


PENNSALT CHEMICALS CORPORATION 


Fast: Three Penn Center, Philadelphia 2, Pa. Chemic als 


West: 2700 S. Eastern Ave., Los Angeles 22, Cal. ESTABLISHED 18: 
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Laundry News Notes 


UTICA, N. Y. — Martin Abelove, 
president of the Associated Laundries of 
America, Inc., has announced his pur- 


ee ec a 


chase of all shares of stock in the com- 
pany owned by Louis Gordon, Mr. 
Gordon, who owned in excess of 20 per- 
cent of the outstanding shares of stock 
before the sale, was an officer and direc- 
tor of the parent company and its several 
subsidiaries. Mr. Abelove, who will con- 
tinue in his present capacity as president, 
was elected to serve as chairman of the 


board. 


SHARON, PA.— Keystone Laundry 
and Dry Cleaning has set uv a guided 
tour plan, according to an announcement 


MtQ@@Q@=Q@mi@mem eb ee ee Of ee oe ee ee ee 
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RFV@MESH 


METALLIC PRESS PADS 
for higher production—improved quality—longer service 


Family laundries, industrial and linen 
supply plants, hospital and institutional 
laundries will find REVOMESH pads bet- 
ter built, more resilient, and longer 
lasting 

REVOMESH is the brand name of a 
complete line of metallic press pads 
being supplied by Revolite. 

REVOMESH Pads are provided in sev- 
eral styles to meet the specific needs of 
every press operation on all makes and 
models of laundry presses. 

REVOMESH Pads of knitted Monel 
mesh and steel wool will provide faster 
drying and better finish. The improved 
quality of your finished garments will 
please your customers. 


REVOLITE Asbestos Press Covers and 
REVOLON Top Covers of spun nylon or 
Nylotex Top Covers of a special com- 
bination of filament and spun nylon 
yarns are a natural choice to go with 
your REVOMESH pads. 

Flatwork comes out smoother, work 
goes faster and more economically with 
R/M RevVOLITE Covers and REVOLON 
Pads for your flatwork ironer. Wire, 
write or phone us—we will be pleased 
to send you full details. 





Members of A.I.L., L.S.A., N.A.1.L.M. 











REVOLITE DIVISION 


OF RAYBESTOS-MANHATTAN, INC. 


500 Fifth Ave., New York 36, N.Y. « Phone: BRyant 9-4390 


RAYBESTOS-MANHATITAN, INC., Laundry Pads and Covers ¢ Asbestos Textiles ¢ Brake Lin- 
ings * Brake Blocks ¢ Clutch Facings ¢ Rubber Covered Equipment ¢ Industrial Rubber ¢ Engi- 
neered Plastics * Sintered Metal Products * Abrasive and Diamond Wheels © Bowling Balls 


by J. Darrell Chase, co-owner and man- 
ager. The pre-scheduled one-hour tours 
will be held for women’s service organi- 
zations. 


JENKINTOWN, PA.—An extensive 
modernization and expansion program 
has been announced for Ogontz Laundry. 
John M. Ott is president and general 
manager of the firm. 


GARDNER, MASS.—Gardner Laun- 
dry Co., 41 Pine St., has discontinued 
operations, according to an announce- 
ment by Mrs, Fred A, Blake, president 
and treasurer of the concern, who oper- 
ated the establishment with her late hus- 
band, Rep. Fred A. Blake, from 1937 
until his death in March 1956. Henry J. 
Dernalowicz, general superintendent of 
the laundry, has taken over the goodwill 
and business under the name of Mohawk 
Laundry & Rug Cleaners, with head- 
quarters at 91 W. Broadway. 


FARRELL, PA.—Orbit Laundry, 407 
Roemer Blvd., held its grand opening 
recently. The new firm is operated by 
William Pringle and Alex Paul, 


GANANOQUE, ONT., CAN. — Sun 
Dry Laundry, located on John St., has in- 
stalled new shirt finishing equipment. 
Hubert Sly is the proprietor. 


WHITE HAVEN, PA.—The General 
State Authority has tabled a request for 
allocation of funds to construct a laundry 
building at White Haven State School, it 
was reported recently. 


WAKEFIELD, MASS. — Wakefield 
Laundry has won two safety citations for 
the excellent records set by its drivers 
and plant employees. The awards were 
made by the Liberty Mutual Insurance 
Company. 


MONCTON, N. B., CAN.—The Atlan- 
tic Provinces Launderers and Dry Clean- 
ers Association was organized recently 
during a meeting of 47 drycleaning and 
laundry plantowners from the four east- 
ern provinces. K, R. Holt of Saint John 
was elected president of the association 
with J. E. Hickey, Summerside, P. E. L., 
first vice-president, and J. E. Bagnell, 
Truro, N. S., second vice-president, 


HAVERHILL, MASS. — Ralph L. 
Daniels, Jr., an official of the Individual 
Family Laundry, and Dennison K. Peel, 
operator of Tidy-Didy Diaper Service, 
have opened a coin-operated laundry at 
Marsh Ave. and Main St. 


GLOUCESTER, MASS.—Leo Alper, 
owner of Union Hill Laundry and Dry 
Cleaning, 335 Main St., has announced 
an expansion program to include coin- 
operated equipment. 
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CAMBRIDGE, MASS. — The Massa- 
chusetts Laundryowners  Association’s 
Young Men’s Club heard Nelson K. 
Brown, vice-president of Pilgrim Laun- 
dry, Boston, speak on “Ac-SELL-erating 
for Profit,’ at a meeting held at the 
Smith House recently. Mr, Brown also 
moderated a sales panel which included 
Bill Hamilton, Royce Superior Laundry, 
and Russ Dale, Dale Bros., both of 
Springfield. 


BURLINGTON, N. J. — Keystone 
Laundry, Inc., of Asbury Park, was 
awarded a contract to do laundry for the 
two county institutions during the cur- 
rent year, 


NEW YORK, N. Y.—Philip H. Band, 
president of Elite Laundry, Inc., is serv- 
ing once again as chairman of the Clean- 
ers & Dyers Division and the Laundry 
& Linen Supplies Division for the New 
York Red Cross Chapter’s 1959 Fund 
Campaign. 


MONTCLAIR, N. J.—Morey LaRue 
Laundry Co. of Elizabeth has opened a 
new drive-in at Claremont Ave. and Pine 
St. 


BRATTLEBORO, VT.—Modern Laun- 
dry, 118 Elliot St., has been purchased 
by R. Willard Beebe from Charles W. 
and Doris Stockwell. 


i 
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LEESBURG, FLA.—Arthur L. Miller, 
Vaughn A. Freeman, John P, Duane, Jr., 
and Arthur W. Knight have purchased 
Southern Laundry and Cleaners, 925 S. 
14th St. Mr. Knight will serve as man- 
ager of the firm, which will be known as 
Lake Laundry and Cleaners. 


LENOIR, N. C.—Ideal Laundry and 
Cleaners has been purchased by Stewart 
G. Hodges, Stewart D. Hodges and W. 
Wade Beshears. 


ATLANTA, GA.—New equipment has 
been installed at Druid Hills Laundry on 
Oxford Rd., owned by Sam Fried, 


GREENSBORO, N. C. — Columbia 
Laundry has leased space in the North- 
east Shopping Center at Summit and 
Bessemer Aves. 


LAKELAND, FLA.—Dick Pearson is 
the new full-time executive manager of 


the Florida Institute of Laundering and 
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Cleaning. Mr. Pearson was formerly di- 
rector of the department of sales and 
advertising at the American Institute of 
Laundering. His headquarters are at 1730 
Mockingbird Lane. 


TAMPA, FLA.—A laundry has been 
opened by Johnny Temple, Cinzinnati’s 
All Star second baseman. 


MARIETTA, GA. — Roswell Street 
Laundry has been opened at 1809 Ros- 
well St. 


MIAMI BEACH, FLA.—Henry Cove, 
one of the owners of Vogue Laundry and 
Cleaners, was elected president of the 
Miami Beach Chamber of Commerce. 


It’s New! It’s from Staley’s! 


It’s STA-FLEX 


The New, All-Purpose, Non-Congealing 
5-0z. Starch That Starches Everything Better 


Xt | 


summery pastels. 


for you. 


Can 
NA 


Looking for the ideal starch? Then look no 
more. New Sta-Flex is here! 

Laundrymen who have put new, all-purpose 
Sta-Flex through test after test describe it as 
well-nigh perfect for everything that’s starch- 
able—from whites to brightest prints. 

For they discovered that Sta-Flex pene- 
trates quickly, evenly, thoroughly. Gives a 
smooth, flexible finish that eliminates exces- 
sive stiffness, scratching and irritation. Forms 
a clear, transparent film that doesn’t mask color—even delicate, 


They discovered, too, that new non-congealing Sta-Flex gives 
minimum build-up on the presses. Insures an even, fluid, scum- 
free consistency until used. Disperses easily and uniformly in the 
wheel without splotching. And most important, from a production 
standpoint, Sta-Flex reduces clean-up time. 

Enjoy the definite in-plant advantages; the greater customer 
satisfaction that versatile, new Sta-Flex can give you. Get all the 
facts. See your Staley Representative for complete information, 
or write to: A. E. Staley Mfg. Co., Decatur, Illinois. 

* Actual photo of Sta-Flex starch cooked at 5 ounces per gallon water, cooked 


10 minutes at 190° F and held 24 hours. This remarkable viscosity stability is 
unduplicated in regular 5-ounce laundry starches... means reduced set-back 


wa STA-FLEX 


A. E. Staley Mfg. Co., Decatur, Illinois 
Branch Offices: Atlanta ¢ Boston @ Chicago @ Cleveland © Kansas City 
® New York @ Philadelphia @ San Francisco @ St. Louis 


NEW ORLEANS, LA.—Joseph A. 
Calcagno was recently elected president 
of the Institutional Laundry Managers 
Association of New Orleans. Mr. Cal- 
cagno is superintendent of Model Laun- 
dry & Cleaners, an affiliate of the Mon- 
teleone Hotel. 


COVINGTON, KY.—Robert L. Kays 
has been elected president of White Rose 
Laundry Co., Inc., the parent company 
of Kays Laundry & Cleaning and Dixie 
Laundry & Cleaners, Mr, Kays succeeds 
his father, C. Lisle Kays, former presi- 
dent, who is now secretary-treasurer of 
the firm. The new president has been as- 
sociated with the Kays Co. as vice-presi- 
dent in charge of advertising and sales 
for the past two years. 


> 
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establishment of a laundry at 1539 N, E. 
Killingsworth. 


LEWISTOWN, MONT.—Elmer Olson 
has announced plans to open a laundry 
at 212 Fourth Ave., N. 


TI st 
monty — 


BERESFORD, S. D.—Mr. and Mrs. 
Charles Murphy have leased a building 
on Third St. for the establishment of a 
laundry. 


PORTLAND, ORE.—Ann’s Laundry, 
owned by Ann Peterson, is operating in a 
new location at 4404 N, E. Glisan. 

UPTON, WYO.—Roy Koch has estab- 
lished Upton Laundry, it was announced 
recently, 


PORTLAND, ORE.—Sidney M, Lov- 
rien was issued a business license for the 


NOW! THE KEY TO 
FULL PROFITS ON TODAY’S 
SMALL BUNDLE! now you can go 


after the piece-price partial bundle your 
customers want to send! a whole new 


system of modern laundry management, 


Now you can handle both the 
large family bundle and the small 
piece-price bundle at the same 
new low cost—make the same full 
profit on both. Easy to maintain 

a 2 or 3 day delivery schedule 

Big new savings in all departments 
and services. Allows simplified 
billing and payroll methods. 
Key-Tag Lot Control combines 
the best of “pin and net” with 
selective full identification ina 
simple, foolproof plant-wide 
system. 100% mechanical check 
on everything—always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets—full wheel loads. 


Write for the lot contro/ story 


THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE — CLEVELAND 3, OHIO 
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BUHL, IDAHO—Nu-Way Laundry, 
212 N. Broadway, has been purchased 
by Mr. and Mrs. W. L. McCormick from 
Mr. and Mrs. Albert Slama. The new 
owners have had the establishment com- 
pletely remodeled and redecorated. 


ELLENDALE, N. D.—Joe Goiller has 
purchased Gesme Laundry, Railroad 
Ave., from Mr. and Mrs, Irven Gesme, 
and will install coin-operated equipment. 


ENTERPRISE, ORE. — Eagle Cap 
Laundry, owned by G. C. Goodman, has 
purchased Enterprise Cleaners from Mrs. 
Josie Jessen. An addition has been built 
at Eagle Cap to house the drycleaning 
establishment. 


VASSAR, MICH.—J. D. Kitchen and 
his son, Richard, who own and operate 
Rainbow Laundries in Caro, have leased 
property at 163 Goodrich St. for the es- 
tablishment of a coin-operated laundry. 


MARION, OHIO — Anthony Laundry 
Co., 196 E. Center St., held a grand 
opening recently at its newly completed 
addition. The new section contains a 
modern drycleaning plant and call office. 


ABINGDON, ILL.—Plans for the es- 
tablishment of a laundry in a newly re- 
modeled building at 118 Main St. have 
been announced by Roy Mast. 


MARSHFIELD, WIS.—A_coin-oper- 
ated laundry has been added at Norming- 
ton Laundry and Dry Cleaners. 


INDIANAPOLIS, IND.—Best Grand 
Laundry & Dry Cleaners has opened a 
drive-through branch at 38th and Col- 
lege. This is the firm’s ninth unit. 


DOVER, OHIO—J. L. Doyle has an- 
nounced plans to open a laundry at 216 


N, Wooster Ave. 


ST. LOUIS, MO.—Mr, and Mrs. 


Bernard A. Plasmeier have opened a 
laundry at 4333 Shreve, 


FAIRFIELD, ILL.—An open house 


was held recently by Mr. and Mrs. Bob 
Carroll at Fairfield Laundry, 502 Summit 


St. 
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CHICAGO HEIGHTS, ILL.—Donald 
Maloney, vice-president of the Institu- 
tional Laundry and Managers Associa- 
tion of Illinois, has been appointed 
hospital laundry manager at St. James 
Hospital. Mr. Maloney had _ previously 
served as laundry manager at Holy Cross 
Hospital, Cook County School of Nurs- 
ing, and the Mental Health Institute of 
Independence, Iowa. 


PEORIA, ILL.—The National Insti- 
tute of Diaper Services recently held a 
two-day regional meeting at Hotel Pere 
Marquette. Guiding the clinics and dis- 
cussions of diaper people from eight 
states was Ralph Jones, Midwest chair- 
man, from Fort Wayne, Ind.; John K. 
Jones, past national president and a mem- 
ber of the Industrial Relations Commit- 
tee, from Washington, D. C., and Ruth 
P. Schaumann, secretary-treasurer of the 
Institute, from New York. 


MARSHALL, TEX.—A grand opening 
was held recently at West Grand Laun- 


dry, 1800 W. Grand, by Mr. and Mrs. 
Joe Power. 


VISTA, CALIF.—Vista Laundry, 419 
S. Santa Fe Ave., has been remodeled 
into a coin-operated establishment, ac- 
cording to an announcement by Frank 
and Mildred Gordon. 


PRYOR, OKLA. — Purchase of EI- 
more’s Laundry, a firm started by his 
father, was announced recently by War- 
ren Hadley. The establishment was pur- 
chased from Mr, and Mrs. Tom Cham- 
bers and will be operated as Hadley 
Laundry. 


ALTUS, OKLA.—Gus Klontz has pur- 
chased Denton Steam Laundry, 916 N. 
Main, and will operate it as Klontz 
Laundry and Dry Cleaners. Former own- 
er, Jim Denton, has established a coin- 
operated laundry at 920 N. Main. 


TURLOCK, CALIF.—Mission Linen 
Supply Industrial Service, S. First St., 
has been awarded a trophy for the “best 
operated plant throughout the company” 
for the second consecutive year. The tro- 
phy was presented to Al Breed, plant 
manager, during the annual meeting of 
company officials at Santa Barbara. 


DALLAS, TEX.—Zenith Cleaners & 
Launderers has announced the formal 
opening of its newest unit, in the Preston 
Forest Village. Robert K. Bertucci, presi- 
dent, and James F. Milholland, vice- 
president of the firm, officiated at the 
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ceremonies where Senora Lliana Cullen 
de Zorrilla, wife of the Mexican consul 
of Dallas, conducted a drawing for a 
mink stole. 


CHULA VISTA, CALIF.—Bob’s Laun- 
dry has been opened in the Country 
Club Square Shopping Center, Naples 
St. and Hilltop Dr., by Bob Grutzmacher. 


SPRINGFIELD, COLO.—A_ laundry 
was opened in a newly remodeled build- 
ing at 125 W. 12th St. by Mr. and Mrs. 
Doyle Baumberger. 


RIVERSIDE, CALIF.—Baseline Laun- 


dry-Dry Cleaners, with headquarters in 


San Bernardino, has opened its fourth 
branch, at 6343 Magnolia Ave. in the 
Magnolia Center, Fred O. Wolf, son of 
the founder, is owner. 


PUEBLO, COLO. — DeLuxe Family 
Laundry, 203 S. Victoria, has signed a 
contract to do laundry work for the Air 
Force Academy at Colorado Springs. 


LOS ANGELES, CALIF.—Donald A. 
Fulwiler, former laundry and linen su- 
perintendent of the Good Samaritan Hos- 
pital in Portland, Ore., has been appoint- 
ed assistant superintendent of general 
services, which include laundry, house- 
keeping and building maintenance, at the 
University of California Medical Center. 


NEW ACTIVATED 


PRIME SOHP 


witl 


More Washing Power per Pound! 

















GET BETTER RESULTS! 


That's because 





PRIME SOHP 

combines viel 

great washing 
features! 








Perfect balance of Special Soaps and 


high potency Alkali (OH) 
- New miracle brighteners 


New PRIME Color Set 


- Safe Powerful Stain Solvents 


Find out how you can save up to $564.00 per year on 
each wheel with this ‘‘New Way To Wash.” Write today 


for FREE 16-page illustrated booklet. 


|= {-¥-Colame—for-lo Ms Ololaalol-lah 


131st Year of Continuous Progress in Manufacturing Fine Laundry Product 


17 MILL STREET, LAWRENCE, MASSACHUSETTS 


Conadion Licensee, H. L. BLACHFORD, LTD., Montreal, P.Q. 
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Fig. 1. The essentials of a centrifugal pump are few and simple 


How a Centrifugal Pump Works 


The ABC’s of pump operation with handy 


check list for trouble-shooting faults 


THE USUAL PUMP you see around 
a laundry is truly a bearcat for work. 
It will work with little or no trouble 
under all kinds of temperature and 
moisture conditions. And often under 
a start-stop cycle that will break down 
the pump controls before the pump 
itself gives way. 

Behind this record of rugged per- 
formance stands a simple design, We 
speak now of the centrifugal pump, 


the most widely used pump in nearly 


everybody's industry. If you'll look at 
Fig. 1 you can see sketched the rudi- 
ments of centrifugal pump operation. 

The little boy is about to set him- 
self up as the impeller of a pump and 
the bucket in his hand represents the 
tip of a pump blade. In the middle 
view the impeller is whirling and the 
bucket is flying around in a circle with 
its water pushing against the bottom. 
Actually, if you were to punch a hole 
in the bottom of the bucket at this 
point the water would defy gravity 
and squirt out of the bucket and not 
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down upon the boy. Similarly, the 
water will fly out from between the 
blades. 

The force causing the water to 
leave the impeller (or the bucket) is 
centrifugal force and that’s where 
pumps of this class get their name. 
They depend on centrifugal action 
even though details differ, as we'll 
see later. 

Going back to the middle sketch, as 
the impeller throws out liquid, more 
rushes into the center where the low- 
est pressure exists, and where a suc- 
tion pipe is normally fitted. This 
liquid, too, is thrown out, is followed 
by more, and we have the steady dis- 
charge characteristic of centrifugals. 

Once the liquid is being thrown 
from the impeller you must guide it to 
its destination. Otherwise you've ac- 
complished little more than dispersing 
it. 

By putting the impeller in a casing 
you can change flow from haphazard- 
ly outward to controlled movement in 


the direction you want. With vanes 
like those of the deep-well pump in 
the right-hand sketch you can even 
turn the flow upward. A casing, with 
or without vanes, acts something like 
a hose attached to the bottom of the 
boy’s bucket. 

The result is a workable pump for 
imparting energy to a liquid at one 
point to cause it to move to another. 

From the above you can rightly ex- 
pect that since centrifugal pumps are 
simple machines they should have few 
mechanical troubles. And _ that is 
pretty much the story. When trouble 
comes, the pump usually indicates if 
the source is within the pump or in 
the piping. The odds are that it usu- 
ally shows up in the piping and on the 


suction side, at that. 


Suction conditions 


Figure 2 shows four typical suction 
conditions and the pressures at certain 
points inside the suction line. Column 
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In Successful Laundry Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading laundryowners and their key employees use the know-how 
in our modern, authoritative, complete manuals to 


e build business 
e increase efficiency 
e raise profits 
Seventeen of the manuals are listed here. They can aid you in a number of ways .. . and 


a major one is in the training of new inexperienced help—fast! 





We invite you, as a Starchroom subscriber, to take full advantage of any or all of them. 





1. How To Clean Cotton Rugs $ .25 9, How fo Build a Greater Demand for Your 
Step-by-step description of methods used to produce a Professional Laundry Services 

really fine job in the plant or on location, Covers neces- How to stimulate route and over-the-counter sales, im- 
sary equip , rec ded formulas, operating pro- Prove services and relations with the public and staff. 
cedures. 10. Advertising That Builds and Holds 

2. M ! for Training Silk Finishers - Laundry Business 

40 pages of down-to-earth help in the training of silk All about advertising, direct mail, premiums, merchan- 


finishers to do a complete job, using all types of equip- dising programs, the art of selling, etc. 


ment. 

11. Fur Book 
. . hod Complete 271-page textbook on the cleaning, repair- 
A complete guide ad basic washroom practice—methods, ing and remodeling of furs. 











3. The Laundry Primer 
Procedures, ec , effici i 
4. Storage for the Drycleaner 
Everything the drycleaner has to know for successful 


operation of a storage vault. 





12. Legal Decisions for the Drycleaner 
Written by an attomey at law, this booklet covers 
court decisions on damage suits, employee problems, 


taxation, fire, theft, etc. 
5. Guide to Plant Layout 


From a layout standpoint, how to make the plant more 
efficient. Complete with ‘‘cutouts’’ for designing your 
layout on paper. 


6. How To Train Finishing and Folding Operators 14. Fabrice Facts 
in the Laundry F How to identify, clean, spot and finish all kinds of 


13. The Charged-System Roundup 
What 15 detergent manufacturers say about cleaning 
room procedures. 


14 chapters covering every step in the finishing and textiles. 
folding operation. 15. Coin-Operated Laundries 


7. M 1 for Training Wool Finishers . The coin-op from the professional operator's point of 
Step-by-step textbook on finishing all kinds of wool view. For keeping you posted on this new way to 





garments and using all kinds of equipment. market laundry services. 


8. Guide to Construction and Remodeling of 
16, Guide to Motivation 


Acclaimed by the industry as a history-maker. Tells how 
to make more people want the services you sell. 


Drycleaning Plants 
Complete package including costs, planning, construc- 
tion, heating, lighting, etc. Even includes help on 
landscaping. 17. The Complete Management Guide for Drycleaners 





































































































To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


My check for _________ is enclosed. 
REMITTANCE MUST ACCOMPANY ALL ORDERS 


STARCHROOM LAUNDRY JOURNAL 
305 East 45th St., New York 17, N. Y. a es 


Firm__ 


Street___._ 
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MAKE YOUR BOILER 
ONE THIRD LARGER 
WHILE FEEDING IT 
ONE THIRD LESS FUEL 


Ludell-Bready Systems of Heat Recovery 
turn waste into profit by reducing steam de 
mand and fuel consumption through reusing 
heat in waste water 


A Ludell-Bready System gwes you 


CONTINUOUS MAXIMUM HEAT RECOVERY © PEAK EFFICIENCY « AUTOMATIC SELF-CLEANING 


GUARANTEED TEMPERATURE RISE 


Let us measure your plant for savings, Write today 


Ludell manufacturing company 


Milwaukee 8, Wisconsin 


5200 West State Street ~ 


Representatives in all 49 States and Canada 


MANUFACTURERS OF BREADY SYSTEMS OF HEAT RECOVERY AND HOT WATER HEATING 
© WATER HEATERS @ STORAGE TANKS @ WHEELER SELF-UNLOADING WASHER 


D shows the distance in feet from the 
water level in the suction well to the 
center line of the impeller’s eye, E. 
Column P gives the absolute pres- 
sure at the impeller’s eye. For exam- 
ple, in (1) the center line of the im- 
peller is 20 feet above the liquid Jevel 
in the suction well. Atmospheric pres- 
sure, 14.7 p.s.i. absolute, is applied 
to the liquid’s surface in the suction 


well. This is all the pressure available 








Put Cancer 
Ou the Defensive! 


AMERICAN CANCER SOCIETY 


Give to 








to cause the flow into the pump. But 
this pressure is opposed by a column 
of water 20 feet high, which exerts a 
downward pressure of 200.434 
8.68 p.s.1. 

To get the absolute pressure at the 
impeller’s eye we must subtract pres- 
sure of the water column from at- 
mospheric pressure, or 14.7—8.68- 
6.02 p.s.i.a. (pounds per square inch 
absolute) as shown in column P. This 





SYMPTOM POSSIBLE CAUSES OF TROUBLE 
1 Wrong direction of rotation 

2 Pump not 

3 Suction 

4 Air or 

5 Inlet to suction pipe not sufficiently submerged 
6 Available net positive suction head (NPSH 
Foils to son See 

Deliver 

Liquid 


Height trom liquid level to centerline of pump 
100 greal, Fig. | 
Distance from suction-we vie 
terline of pump too small, Fig. 3 

Difference between suction pressure P and 


quid level to cen 


vopor pressure 100 small, Fig. 4 
Pump not up to roted speed 
Total head greater th 


s designed 


Wrong direction of rotation 
2 Suction line not filled with liquid 
Air or vopor pocket in suction line 
Air leaks in suction line or through stuffing 
bores 
5 Suction-pipe intoke not submerged for enovgh 
Available NPSH not sufficient 
7 Height trom liquid level to centerline of pump 
too great, Fig. | 
Distance from suction-well liquid level fo cen 
te © of pump too small, Fig. 3 
9 Difference between suction pressure P and 
vopor pressure too small, Fig. 4 
Capacity Pump not up to rated speed 
Tote! head greater than head for which pump 
was designed 
2 Foo! valve too smo 
3 Foot valve clogged with trash 
4 Viscosity of liquid greater than thet for which 
pump was designed 
Mechanical defects, such os wearing rings 


+ damaged, or internal leaks 


or vapor in liquid 
2 Pump not up to rated speed 

3 Greater dischorge pressure needed than thot 
h pump was designed 

for which pump wes 


Pump's for wh 
Discherge 4 d thicker than thet 
Pressure designed 
lew 5 Wrong rotation 
6 Mechanical defects such as wearing rings worn 
mpelier damaged, or internal leaks caused by 


defective goskets 


1 Packing too tight 
Stuffing 2 Pocking not lvbricoted 


Boxes 3 Wrong grade of pack 
Overheat 





CHECK CHART OF CENTRIFUGAL PUMP FAULTS AND THEIR CAUSES 


SYMPTOM POSSIBLE CAUSES OF TROUBLE 


1 Suction line not filled with liquid 

2 Air leaks in suction line or through stu 
boxes 

3 Ges or vapor in liquid 
Air or vapor pockets in suction line 

5 Inlet to suction line not submerged far enough 


Pump 6 Available NPSH not h 


Loses 


gh enovugt 
7 Height from liquid level to centerline of pump 
Prime : 
at too great, Fig 
ter 
Distance from suction. we quid level to cen 
Startin 
ais of pump too small, Fig. 3 
nce between suction and vapor pressure 
too small, Fig. 4 
0 Liquid-seal piping to le 
Lonte g not properly 


of liquid 
pump is 


Either the specific gravity or viscosity 
Pump or both different from that for which 
Overloads wha 
Sriver echanical defects, such as misalignment, shaft 


ement dragging, or packing 


€ se of gos of vapor in 
et positive suction head not 
suction line not sub 


gas Of vapor in § ction 


Vibration 
t of balance, because of the impelier 


d or do 


Bearings 
Overheat 
Not enough cooling water 


ngs too tight 
ats fitted too closely 


2 Shoft bent 
Vibratio 
Excessive thrust resulting from mechanical fail 
Bearings 
Weer 
Rapidly 


ure inside the pump 
Lack of vbrication 
Bearings improperly installed 
Dirt in bearings, 

8 Moisture in oil 

9 Excessive cooling of bearings 








assumes no friction losses in the suc- 
tion line. 

If the pump is set so that its suction 
is only 15 feet above suction-well 
level, pressure at the impeller’s eye 
will increase to 8.2 p.s.i.a. The lower 
the pump is set, the higher its absolute 
suction pressure. 

In the other figures, pressure at the 
pump’s suction is obtained as in (1), 
Fig. 2. In (2), Fig. 2, it is 15 feet from 
suction-well level down to the pump’s 
suction eye. Pressure due to this water 
column is 15 & 0.434 = 6.51 p.s.i. 
which added to that of the atmosphere 


is 6.51+14.7=21.2 p.s.i.a. 


Rated capacity: For a centrifugal 
pump to deliver its rated capacity, a 
given pressure must be applied at the 
suction eye, E, of the rotating impel- 
ler. If the pressure at E drops below 
that needed for the pump to operate 
at rated capacity, it will cause trouble. 

For example, in (1) and (3), Fig. 
2, pressures in the suction line are be- 
low atmospheric and a defective joint 
would allow air to leak into the line. 
In (2) and (4), Fig. 2, pressures in 
the suction line are above atmospheric 
and liquid would leak out through a 


defective joint. 


Air or gas: Either causes trouble in 
the suction line because both increase 
in volume when pressure on them de- 
creases. When air or gas expands in a 
suction line, liquid is displaced and 
pump capacity is reduced. 

The amount of air or gas released 
and volume of liquid displaced cannot 
be found exactly. However, experi- 
ence shows that air or gas set free 
in a short suction line causes less trou- 
ble than in a long line. For this reason, 
short lines should be used whenever 
possible. 

If air leaks into the suction line or 
if the liquid contains air or gas it will 
cause serious trouble or even complete 
failure of a pump located as in (1), 
Fig. 2, In theory, air or gas when ex- 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 
everywhere bi 


convenient terms. They 
are the latest design, fully 


guaranteed, and we feel 
A GOOD BUY at this time. 


. many for over thirty years. 


Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 











panding from 14.7 to 6.1 p.s.ia. in- 
14.7--6.1=2.4 
times and displaces 2.4 volumes of 
liquid. 

If the liquid pumped contains 2 


creases in volume 


percent of air or gas in solution at 
14.7 p.s.i.a. and the suction line is 
airtight, the air or gas in solution ex- 
pands and the mixture increases 14.7 


6.1 X2=4.9 percent in volume at EF. 


Even though the expanded volume at 


E, in either case, is less than in the- 


ory, it is enough to cause lots of 
trouble. 

In a suction system, (3) in Fig. 2, 
pressure in the suction line is higher 
at E than in the suction well, but 
lower than atmospheric pressure at all 
points in the line. Air leaking through 


a poor joint rises to the space above 


the liquid and lowers the vacuum. Air 
leaking through the packing on the 
suction side has the same vacuum- 
lowering effect. 

Troubles that may occur on a cen 
trifugal pump and their causes are 
given in the check chart. Keep this 
chart handy and you'll always have 
your answer ready when pump trou- 


bles pop up. 
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Fig. 2. Suction systems. Four typical pump-suction systems, together with the pressures at different points inside the suction line, (1) Impeller 
eye 20 feet above suction-well level. (2) Impeller eye 15 feet below suction-well level. (3) Impeller eye 15 feet below suction-well level 
which is under 26-inch vacuum. (4) Impeller eye 15 feet below suction-well level is under 20 p.s.i.a. 
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Two Appointed at Cowles Chemical Company 


CLARENCE VY. CEDERBERG 


Two new appointments have 
Cowles 
Cleve- 


been announced by 

Chemical Company of 
land, Ohio. Clarence V. “Larry 

Cederberg the 
firm in the territory of metro- 
politan New York, Westchester 
County and northern New Jer- 
and Chester A. Thompson 
technical representative 


northern California dis- 


will represent 


SscYy 
will be 
in the 
trict 
Mr, Cederberg had previous- 
ly been with the 
laundry industry as owner and 


associated 


manager and also asa sales rep- 
resentative. He wil) receive his 


training for his new post from 
Clifford D. Philip, Eastern di- 
vision sales manager, 

Mr 
laundry 


Navy in 


connected 


Thompson — started his 
career in the U, S. 
1944 and has since 
been with a large 


commercial laundry and with 


an industrial chemicals manu- 
facturer, He will work directly 


Prosperity Expands in 
Cleveland 

The Prosperity Company, a 
division of Ward Industries 
Corporation, Syracuse, N, Y.,, 
has announced the expansion of 
facilities in the Ohio area to 
more than three times their 
original size. 

According to Jack Wisner, 


district manager of the Ohio- 
Michigan area, the company of- 


fices have moved to 1981 W. 


96th St., Cleveland, Ohio. 


CHESTER A. THOMPSON 


Kack, Pacific divi- 
sion manager, and will 
have his headquarters in the 
San Francisco Bay area. 

The 
nounced by W. J, 
manager of the laundry chemi- 
cal department at Cowles. 


under P. H. 


sales 


were an- 
Schleicher, 


appointments 


Colton Wins Washex Award 


ie eal 
ee 


ERWIN S. COLTON 


The Washex “Distributor of 
the Year” award was presented 
to Erwin S, Colton, Colton Ma- 
chinery Company, Union N. J., 
during the National In- 
stitute of Drycleaning conven- 
tion in Atlantic City, N. J. The 
award was presented by Steven 


recent 


London, general manager of 
Washex Machinery Corporation, 


Brooklyn, N. Y. 


The award is given annually 


to the distributor with the high- 
est Washex equipment sales for 
the past year, Mr. London, in 
presenting the award of a Pola- 
roid camera outfit, described 
how Mr. Colton has _progres- 
sively increased his sales 
through correct evaluation of 
his prospects’ needs, honest rep- 
resentation of equipment and 
sincere customer 


by fair and 


dealings. 


Droullard Appointed 


at Pennsalt 


Fred Droullard has been ap- 
pointed a sales and service rep- 
resentative for Pennsalt Laun- 
dry and Dry Cleaning Products, 
a division of Pennsalt Chemicals 
Corporation, Philadelphia, Pa. 
He replaces John E, Anderson 
who has retired after serving in 
that capacity in the Midwest 
area since 1945. 

Mr. Droullard, who has just 
completed an extensive training 
program under the direction of 
Raymond J, Smith, Pennsalt 
regional supervisor, will cover 
Nebraska, South Dakota and 
Western Iowa, with headquar- 
ters in Omaha. 


Ambassador Names 
Grayless 

Clyde (Skipper) Grayless 
has been appointed sales man- 
ager of the Ambassador Con- 
tinuous Cabinet Com- 
pany, Calif., it 
has been announced by Manuel 
Turetz, president. 

Mr. Grayless has had 
years experience in the towel 
and linen supply industry as 
general manager of a chain of 


linen supply plants on the West 
Coast. 


Towel 
Los Angeles, 


25 


J-M Promotes Clemens 


LELAND P. CLEMENS 


Leland P. Clemens has been 
appointed ' Cleveland — district 
manager of the Celite Division 
of Johns-Manville Corporation, 
New York, N, Y., according to 
an announcement by W. J. 
Bucklee, vice-president and 
general sales manager of the 
division. 

Mr. Clemens succeeds R. J. 
Amberg who has been trans- 
ferred to the company’s New 
York office to head up Cement 
Additives sales. 

A graduate of the University 
of Southern California with a 
degree in chemical engineering, 
Mr. Clemens served with the 
U, S$, Army Air Corps during 
World War II. He held an ex- 
ecutive position with a Califor- 
nia mining company before 
joining Johns-Manville in 1950 
as a sales representative for the 
Celite Division. In 1952 he was 
transferred to take charge of 
the newly established Houston, 
Tex., sales territory and three 
years later returned to Los An- 


geles as Celite sales representa- 


tive. 


New Equipment Distributing Company 


Installers, Inc., a new firm of 
laundry and drycleaning equip- 
ment distributors in Los Ange- 
les, Calit., recently held a grand 
opening and clinic which drew 
hundreds of drycleaners and 


Jaundrymen from all of South- 


ern California. 


The company was formed by 
a merger of M & M Sales and 
Service and Al Korey and As- 
sociates, formerly operating as 
individual distributors. The new 
composed of Al 


management, 
Gerber, Howard 


Korey, Sam 
P ‘ P ded 
Continued on page 75 
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star bright quality you see...and MORE with METSO 


Whiter brighter bundles result when you use Metso Detergents. 
Whiteness retention tests confirm what you see. 


Important also for quality is your tensile strength retention. With 





Metso, tensile strength losses are surprisingly low. 
Try Metso Detergent in your plant for a month and see the difference. 


For a quality look in every bundle, choose Metso 


METSO GRANULAR, sodium metasilicate pentahydrate 


METSO ANHYDROUS, sodium metasilicate anhydrous 


METSO 99, sodium sesqguisilicate, hydrated 


METSO 200, sodium orthosilicate, concentrated 


PHILADELPHIA QUARTZ COMPANY 


1160 Public Ledger Building + Philadeiphia 6, Pennsyivania 





METSG DETERGENTS 


Associates: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles, 


Calif.; Tacoma, Wash.; National Silicates Limited, Toronto, Canada 


S9 PLANTS «+ DISTRIBUTORS [IN OVER 68 CITIES 
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600 lb. laundry SENSIS " x 
BIG LOAD» 
(CAPACITIES 











A washer-extractor for the larger plants 
to cut washroom costs 50% 


1200 pounds per operator hour! 

20% hot water savings! 

40% floor space savings! 

Shortest wash cycle without loss in quality of work! 
No more sloppy washroom --- floors stay dry and neat! 


Pullman partitioned cylinder with large doors— 
the easiest machine to load and unload! 


@ High extraction efficiency! 
@ 600 Ib. loads— 4 or 6 pocket cylinders! 


WRITE FOR MORE INFORMATION BY RETURNING THIS AD WITH YOUR LETTERHEAD 


WASHEX MACHINERY CORPORATION 
@® 192 BANKER STREET, BROOKLYN 22.N.Y. @ 
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McInnis and Don Nair, has an- 
nounced it will be able to ren- 
der service to the industry in all 
phases from engineering, plant 
layout, profit systems, installa- 
tion, speed rails, new and re- 
manufactured machinery — to 
cabinets, counters and decora- 
tion. Mr. Gerber, said to be the 
only licensed drycleaning  in- 
structor in California, will ren- 
der additional technical serv- 
ices. 

Installers, Inc., is located at 
2217 W. Beverly Blvd., Los 
Angeles 57, Calif. 


Keyes-Davis 
Appoints Bardwell 


$e: 


DEWEY D. BARDWELL 


Bardwell Sales, Inc., of Dal- 
las, Tex., has been appointed 
representative of the Keyes- 
Davis Company of Battle Creek, 
Mich. 

The firm, headed by Dewey 
D. Bardwell, president, will 
cover the territory of Texas, 
New Mexico, Oklahoma, Arkan- 
sas, Mississippi. Louisiana, and 
the city of Mobile, Ala. 


T. L. Smith Appoints Huth 


W. C. HUTH 


The appointment of W. C. 
(Bud) Huth, Jr., as national 
sales representative of the Laun- 
dry Machinery Division of T. L. 


April, 1959 


Smith Company, Milwaukee, 
Wis., has been announced by 
Don Whisner, division sales 
manager. 

Mr. Huth has had previous 
experience in the laundry equip- 
ment field. He will represent 
the complete line of Smith- 
Grantham laundry and _ linen 
supply machinery throughout 
the United States, 


Dewey Named Director 


James M. Dewey, general 
factory manager of The Ameri- 
can Laundry Machinery Co., 
Cincinnati, Ohio, has been ap- 
pointed to the board of direc- 
tors of that company. He will 
fill the unexpired term of one 
of the company’s founders, the 
late Ethan B. Stanley. 

Mr. Dewey joined the firm in 
1929 as engineer in the Cana- 
dian, Rochester (N. Y.) and 
Chicago factories and in the 
New York City sales office. Five 
years later he became assistant 
chief engineer and since that 
time has held positions of in- 
creasing responsibility as chief 
engineer and assistant general 
factory manager. He 
his present office as general fac- 
tory manager in 1956. 


assumed 


Clesco Opens New Office 


Clesco, Incorporated, Coin 
Laundry Equipment Sales Com- 
pany, announces the opening 
of new offices at 1616 N. Illi- 
nois Ave., Indianapolis, Ind., as 
a part of the company’s expan- 
sion program, 

The new office is intended to 
service the growing number of 
Nite ‘n’ Day Wash ’n’ Dry coin- 
operated retail outlets in Indi- 
ana. Clesco adds that it will 
also accommodate franchise 
prospects seeking new _ stores 
and, as Philco-Bendix distribu- 
tors, provide service and parts. 


Kramer Advances Schweid 


Paul Schweid has been elect- 
ed vice-president of Victor 
Kramer Co., Inc., laundry man- 
agement consultants, New York, 
N. Y. He joined the company 
in 1953 as an account executive. 


Beach Licenses Blachford 


H. L. Blachford, Ltd., manu- 
facturing chemists of Montreal 
and Toronto, have li- 
censed by Beach Soap Com- 
pany, Lawrence, Mass., to 
manufacture and distribute 
Beach professional laundry 
products in Canada. The com- 
pany has announced that Beach 
products will now be available 
to all provinces through Blach- 
ford’s agents. 


been 


Four New Appointments at Prosperity 


LESTER C. BRANDT 


MILTON CROW 


Four new appointments have 
been announced in the national 
sales force of The Prosperity 
Company, a division of Ward 
Industries Corporation, Syra- 
cuse, N. Y. 

Bernard Fletcher 
named district manager of the 
newly created Washington, 
D. C., district, according to 
Howard J. Martin, general sales 
manager of Prosperity. 

This new area will 
what was previously known as 
the Bethesda district and will 
encompass also eastern Penn- 
New 


has been 


absorb 


sylvania and_ southern 
Jersey. 

Mr. Fletcher has been with 
Prosperity for 12 years as a 
salesman in the Detroit area. 

Lester C. Brandt been 
appointed regional sales man 
ager of the Western group of 
Prosperity district He 
will be responsible for super- 
vising the activities and devel- 
opment of the Chicago, St. 
Louis, Fort Worth, Los Angeles 
and Northwestern districts. 

Mr, Brandt was _ formerly 
sales manager of the Fort 
Worth area. He been re- 
placed by Milton Crow, former 
the 


has 


offices. 


has 


sales representative — in 
Houston district. 


E. G. SCHWARTZ 


E. G. Schwarz has been 
named district manager of the 
new San Francisco district 
which has incorporated the 
Seattle area and northern Cali- 
fornia. 


VanVoorhis Joins 
National Marking 


ELMER VANVOORHIS 


Appointment of Elmer Van- 


Voorhis as additional sales rep- 
New York State, 
northern New Jersey and north- 


resentative in 


ern and western Pennsylvania 
was announced recently by The 











FLATWORK PRODUCTION 


TIED-DOWN 


BY STRINGS OR TAPES? 


Investigate the New Zeidler 
Stripping and Guide Device 


Eliminate the need for daily re-stringing and 
changing of tapes! Now you can have better fin- 
ishing without downtime. Patented ZEIDLER 
Stripping Device gives you continuous stripping. 
Heat-proof steel bands let you set rolls for proper 
graduation. No string breakage—no marks—no 
wrinkling or cutting. Quickly and easily installed. 
Reasonably priced. Call your jobber, or— 


Write for Facts on ALL these 


ZEIDLER Quality Laundry Specialties: 
¢ Spring Cushions for Ironers ¢ Spring 
Pads for Laundry and Drycleaning Presses ¢ 
“Sur-Drive” Feed Ribbon Kit ¢ Doffer Rolls. 


ZEIDLER MANUFACTURING COMPANY, INC. 
MAMARONECK, NEW YORK 








37x30 GAS HEATED TUMBLER 


The Wise Ones 
INCREASE PROFITS WITH 


TUMBLETTE by COOK 
x 


TUMBLETTE first choice of ex- 
perienced, successful, progressive 
laundry operators. 

TUMBLETTE simple to operate, 
easy to maintain. 

TUMBLETTE turns out more 
work, FASTER. 

TUMBLETTE ovailable in boked- 
on enamel (your choice of colors) 
or stainless steel sides and top 
panels. 


TUMBLETTE made from quality- 


plus materials by latest engineer- 
ing and manufacturing techniques 


Two year warranty on power 
transmission. 


WRITE FOR FREE BROCHURE 


and full information 
* 
50 Ib. dry weight capacity. 


COIN OPERATED 
MODELS AVAILABLE 


dard Models 


Caak Mlachinery Co. Luc 


4301 S. Fitzhugh Ave. Dallas 10, Texas 





ip on all $ 


\ 


| 


National Marking Machine, Co., 
Cincinnati, Ohio. 

Mr. VanVoorhis has been as- 
sociated with the laundry and 
drycleaning industries for many 
years and before joining Na- 
tional was superintendent of 


Home Town Laundries, Inc., 
Teaneck, N. J., for 13 years. 

In his new post he will share 
sales responsibilities for his ter- 
ritory with National Marking’s 
New York manager, F. L. War- 
ner. 


T. L. Smith Names Clayton and Broberg 


WILLIAM A, CLAYTON 


William A. Clayton has been 
elected to the board of directors 
of T. L. Smith Company, it was 
announced following an annual 
stockholders’ meeting. At a sub- 
sequent board meeting Leonard 
E. Broberg was named vice- 
president in charge of engineer- 
ing. 

Mr. Clayton is a graduate of 
the University of Illinois, and 
originally joined the company 
as Eastern district sales mana- 


LEONARD E. BROBERG 


ger. He was rapidly promoted 
to vice-president and director 
of sales and has more than 20 
years experience in the construc- 
tion equipment field. 

Mr. Broberg is a graduate of 
the University of Wisconsin. He 
Smith in 1956 
after serving as chief engineer 


joined T. L. 


for the agricultural equipment 
division of a Milwaukee manu- 
facturing company. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


alloy steel for longer life and 
lighter weight. 

Also newly introduced is the 
S-6, offering a load space area 
of 176 cubic feet. It is 74 inches 
long, 66 inches wide, 62 inches 
high, and may be mounted on 
a half-ton standard chassis. 

For additional information 
write Boyertown Auto Body 
Works, Inc., Boyertown, Pa. 


La France Expands Service 


La France Dye House has 
announced expansion of its 
wholesale dyeing and refinish- 
ing service to include garments 
of all fabrics, drapes and rugs. 
(In the past the company has 
handled leather and suede gar- 
ments exclusively. ) 

In addition to dyeing and 
revitalizing fabrics, La France 
maintains a complete repair 
service for all types of gar- 
ments, regardless of fabric, and 
minor repairs are made at no 
additional cost. 

Founded in 1871, La France 


handles garments from all parts 
of the United States. For mail 
labels, order forms and detailed 
information write La France 
Dye House, 7606 Camegie 
Ave., Cleveland 3, Ohio. 


Anti-Bacterial Softener 

A new anti-bacterial fabric 
softener, Velva-Soft-G, for use 
by hospital laundries, diaper 
services and professional laun- 
dries has been developed by 
Armour and Company, it has 
been announced by B, J. Augst, 
manager of the Industrial Soap 
Department. 

Mr. Augst states that the 
product, which will be mar- 
keted through laundry suppls 
distributors, has satisfied the 
requirements of the federal 
government for registration as 
an anti-bacterial agent. 

Velva-Soft-G is an improved 
formula based on the origina) 
Velva-Soft with anti-bacterial 
agent added. It is used in the 
sour bath and is exhausted on 
the cloth fibers, remaining on 
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the fabric from one wash to the 
next. 

The new product imparts a 
soft, non-irritating finish to all 
fabrics, makes them free of 
static for better feeding through 
the flatwork ironer which elim- 
inates_ rolling, and _ permits 
quicker extraction, faster tum- 
ble-drying and easier handling 
on the other finishing units, ac- 
cording to Mr. Augst. 

For further information write 
the Industrial Soap Department, 
Armour and Company, 1355 W. 
31st St., Chicago 9, Ill. 


Self-Locking Bags 


g 














A new line of rope-type laun- 
dry bags equipped with a self- 
locking device called Rope 
Hold has been announced by 
The Hartford Company. 

To close a bag the Rope Hold 
is slid forward where it auto- 
matically locks in position and, 
the maker states, can’t come 
loose even under the roughest 
handling. To open the bag a 
slight pull on the finger ring 
releases the Rope Hold. 

Made from a special light- 
weight nylon formula designed 
to withstand moisture, heat and 
washer agitation, Rope Hold 
cannot crack or chip and _ its 
smooth, rounded edges are easy 
on the hands and cannot dam- 
age tumblers, it is claimed. 

The Hartford Company points 
out three advantages of Rope 
Hold: time economy; elimina- 
tion of rope replacement, and 
longer life because of the nylon 
component. Rope Hold bags are 
available in the rope and grom- 
met, drawstring or flap-top, in 
either duck nylon. 
Sizes are supplied to fit all 
hamper stands. 

The bags can also be made 
to customer requirements, or 
are available for bag replace- 
ment purposes, sold with a 
length of nylon rope. They can 
also be stamped with name, ad- 


cotton or 


dress and identification number 
if requested. 

For further information write 
The MHartford Company, 21 


Thomas St., E. Hartford, Conn. 


Hercules Data Sheet 


Hercules Powder Company 
announces publication of a new 
product data sheet, No. 402, on 


CMC-CT (a technica] grade of 


sodium carboxymethylcellulose). 


April, 1959 


CMC-CT, according to Her- 
cules, has proved an efficient 
and economical soil-suspending 
additive to detergents and built 
soaps. Used in the final sour or 
blue operation, CMC Formula 
is said to give laundered clothes 
a high-quality finish, bright 
sparkling appearance, easier 
washing and ironing and _ less 
dirt pickup. The product is used 
in wetcleaning processes to re- 
size garments, revitalize them 
and help them retain their origi- 
nal colors. 

The product data sheet pre- 
sents all information on CMC- 
CT, from specifications to char- 
acteristics and typical uses. 

To obtain the data sheet 
write Hercules Powder Com- 
pany, Inc., 952 King St., Wil- 
mington 99, Del. 


Aget Lint Collector 


The Aget Manufacturing 
Company claims to have a so- 
lution to the problem of lint 
control during rerolling which 
has plagued linen supply com- 
panies dealing in roller towels. 

Aget’s answer to the problem 
is the new Model] 11N50 Dust- 
kop, a collector with an air vol- 
ume of about 1,400 c.f.m. The 
back of the unit is covered by 
a special hood so lint that 
would otherwise fill the sur- 
rounding air to the detriment 
of operators and machines is 
sucked up as it is thrown from 
the surface of the towel. It is 
then passed through the cyclone 
separator and vented outside or 
collected by the recirculating 
type of unit. 

Aget recommends 
side-vented Dustkop 
since most laundries 
the opportunity of exhausting 
hot air. For lint separation, a 
recirculating collector is said to 
be equally efficient. 

For more information write 
to Aget Manufacturing Co., Ad- 
rian, Mich. 


the 


models 
welcome 


out- 


Two-Coin Changemaker 


The Grammes Changemaker, 
said to be the only one on the 


market which dispenses change 


DARNELL 


p> CASTERS AND WHEELS ~d 


pull 
bouafet by big adoaviTag ee 
» 


RUBBER TREADS .. . a wide choice of treads suited to all types 
of floors, including Darnelloprene oil, water and chemical-resist- 
ant treads, make Darnell Casters and Wheels highly adapted to 
rough usage. 


True savings result from quality, 
performance and longer life -- 
not just the initial cost alone, 


RUST-PROOFED . . . by zinc plating, Darnell Casters give longer, 
care-free life wherever water, steam and corroding chemicals 
are freely used. 

LUBRICATION . . . all swivel and wheel bearings are factory 
packed with a high quality grease that “stands up" under attack 
by heat and water. Zerk fittings are provided for quick grease- 
gun lubrication. 


STRING GUARDS . . . Even though string and ravelings may wind 
around the hub, these string guards insure easy rolling at all 
times, 


INVESTIGATION PAYS — GET THE FACTS NOW 


Will help make 
your selection easier 
describing over 4000 types 


of Darnell Casters and 
Wheels—with fittings and 


treads for every kind of 
application. 


DARNELL CORPORATION, LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 


37.28 SIXTY-FIRST ST.. WOODSIDE 77, L. [., N. Y. 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 





.. when you use 
a CHANDLER 
Button Sewer... 
.. hand or 
motor operated 


Write for details 
MACHINE COMPANY 


AYER, MASSACHUSETTS 








EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the amazing, new AUTOMATIC 


C/L COMPRO-SEAL 
SHELL DOOR ASSEMBLY 


* 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 


305-317 Ten Eyck St. Brooklyn 4, N. Y. 
HYacinth 7-1616 


| HAD TO FIND 


They said my no-starch shirts were starched 


A CURE 


| DID: LUMAR FABRIC SOFTENER 


My customers would say: “‘! told you not to starch my shirts.’” 


1 didn't, 


of course, but | had to admit the heat and pressure of finishing made 
them feel starchy. Then | heard about Lumar powdered fabric softener 


and gave it a whirl, That did it. Now my no-starch shirts are not only 


no-starch but feel like it. Moreover | find that Lumar speeds up pro- 
duction right along the line—extracting, drying, finishing, folding. | 


figure Lumar is just like money in the cash register. 
—tThe above experience is typical of Lumar users. There’s no reason 


why you shouldn't share it. Lumar is inexpensive—you use only 1 '/)-07z. 
per hundred weight of dry clothes. Get in touch with your laundry 


supply house—they're real Lumar boosters. 
MARLYN CHEMICAL COMPANY, Lakeview, Ohio 


for two different coins, is now 
being distributed by Launder- 
ama of New Jersey, the com- 
pany has announced, 

The machine holds $60 worth 
of nickels and dimes, dispensing 
two dimes and one nickel for a 
quarter, and two nickels for a 
dime. The changemaker is built 
of solid cast aluminum, finished 
in crinkle gray with chrome 
trim. 

Each machine 
A.B.T. units for rejecting slugs, 
and each is mechanically tested 
before shipment. There are 
mounting holes on both the 
back and bottom of the ma- 
chine for attachment to wall 
or stand. 

For further information write 
New _ Jersey, 
Woodbridge, 


contains two 


Launderama of 
P. O. Box 205, 
N. J., or the manufacturer, L. 
F. Grammes & Sons, Inc., Allen- 
town, Pa. 


New Steel Strainers 


A new line of stainless-steel 

strainers, designed to provide 
reliable under 
conditions of high temperature, 
high pressure and corrosion, is 
now available from Strong, Car- 
lisle & Hammond, 
316 stainless steel is 
used for body, cap, gasket and 
screen, and replaceable screens 
are available with perforations 
of .045, .062 and .125 inch. 

Designated as the Strong 
SSY Strainer, it is produced in 
screwed or socket weld connec- 
tions for standard pipe sizes 


service severe 


Type 


from % to 2 inches and may be 
used as an in-line fitting in 
steam, liquid gas and chemical 
lines. Maximum nonshock work- 
ing pressures vary from 650 to 
3,000 p.s.i, Over a temperature 
range from —50° to 1,200° F. 
The strainers are easily cleaned 
by removal or during service by 
blowdown, the maker adds. 

Further information is avail- 
able by writing Strong, Carlisle 
& Hammond, 508 Sandusky St., 
Conneaut, Ohio. 


New Side-Fired Boiler 


A new 10-hp., horizontal fire- 
tube boiler for oil or gas firing 
has been announced by Look- 
out Boiler & Manufacturing 
Company. 

The side-fired boiler is said 
to be completely automatic and 
self-contained. The maker notes 
that high efficiency is obtained 
by traveling the hot gases 
through a large number of 
small-diameter tubes at a tur- 
bulent velocity. Because all 
tubes are below the water line, 
Lookout adds, corrosion is elim- 
inated at this potential trouble 
spot. 

The boiler shell has fiber- 
glass insulation covered with a 
sheet-metal jacket. Other stand- 
ard equipment includes appro- 
priate combustion safeguards, 
low-water cutoff, steam-pres- 
sure controls and a}) piping and 
wiring. The boilers arrive ready 
to operate, having been fire- 
tested and adjusted before ship- 
ment, Over-all dimensions are 
given as length, 90 inches; 
height, 63 inches, and width, 
53 inches. 
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For additional information 
write Lookout Boiler and Man- 
ufacturing Company, Manufac- 


turers Rd., Chattanooga 1, 


Tenn. 


Gibraltar Nylon Flannel 


A new 100 percent nylon 
flannel, Resinfleece, with built- 
in resiliency throughout the en- 
tire thickness has been devel- 
oped by Gibraltar Fabrics, Inc. 

The flannel is said to be heat- 
resistant, specially treated by an 
exclusive Gibraltar process, and 
is manufactured in two weights, 


30-ounce and 50-ounce, to fit 
all presses. It is also available 
by the yard. 

Gibraltar also announces the 
development of Resinfelt nylon 
pads for use under the flannel. 
These 100 percent nylon press 
pads are specially treated and 
guaranteed to last for at least 
six months. They are equipped 
with heat-reflectant liners and 
wire tie cords, and are designed 
for high-quality pressing and 
rapid drying, according to the 
manufacturer. 

For further information write 
Gibraltar Fabrics, Inc., 254 


36th St., Brooklyn 32, N. Y. 


Convention Calbeudanr 











National Association of 
Institutional Laundry 
Managers 


Mayo Hotel, Tulsa, Oklahoma, 
April 23-25, 1959 


Connecticut Launderers & 
Cleaners Association, Inc. 


Hotel Statler, Hartford, Con- 
necticut, April 25-26, 1959 


Pacific Northwest Launderers 
and Dry Cleaners Association 
Ridpath Hotel, Spokane, 
Washington, April 30—May 2, 
1959 


Maryland, District of 
Columbia & Virginia Laundry 
Owners’ Association 
Williamsburg, Virginia, May 

3-5, 1959 


National Institute of Diaper 
Services 
Edgewater Beach Hotel, Chi- 
cago, Illinois, May 4-7, 1959 


Linen Supply Association of 
America 
Americana Hotel, 


bour, Florida, 
1959 


Bal 
May 


Har- 
11-14, 


Idaho Launderers and 
Cleaners Association 
Rogerson Hotel, Twin Falls, 

Idaho, May 14-16, 1959 


California Laundry and Linen 
Supply Association 
Awahnee Hotel and Yosemite 
Lodge, Yosemite Valley, Cali- 


fornia, May 16-18, 1959 


Oregon State Laundry 
Owners’ Association 
Timberline Lodge, Mt. Hood 
(Portland), Oregon, May 21- 

23, 1959 


Ohio Laundryowners 
Association 
Beatley’s on the Lake, Indian 


Lakes, Russell’s Point, Ohio, 
May 22-24, 1959 


April, 1959 


Illinois Laundry Association 


lowa Institute of Laundering 
Joint Annual Convention 


Edgewater Beach Hotel, Chi- 
cago, Illinois, May 28-29, 1959 


Southern Laundry and 
Cleaners Association 
Holiday Inn, Memphis, Ten- 

nessee, June 6-7, 1959 

North Carolina Association 
of Launderers and Cleaners 
Robert E. Lee Hotel, Winston- 


Salem, North Carolina, June 


17-18, 1959 


West Virginia Launderers & 


Drycleaners Association 
Beckley, West Virginia, June 


19-20, 1959 


Southeastern Linen Supply 
Association 
Castle In The Clouds Hotel, 
Lookout Mountain, Tennessee, 
June 25-27, 1959 


Florida Institute of Laundering 
and Cleaning 

Tampa Terrace Hotel, Tampa, 

Florida, June 26-28,1959 


Georgia Launderers and 
Cleaners Association 


Biltmore Hotel, Atlanta, 


Georgia, August 21-23, 1959 


New York State Launderers & 
Cleaners Association 
Scaroon Manor, Schroon Lake, 
New York, September 24-26, 

1959 


Pennsylvania Laundry Owners 
Association 
Chalfonte-Haddon Hall, At- 
lantic City, New Jersey, Octo- 

ber 8-11, 1959 


Laundry and Cleaners Allied 
Trades Association 
Shoreham Hotel, Washington, 

D. C., October 14-16, 1959 








WEST COAST'S FINEST PLANT AT 


PUBLIC 
AUCTION 


WED. APRIL 29 


TROY LAUNDRY 


1400 S$. Main 
LOS ANGELES, CAL. 











LAUNDRY EQUIPMENT 
Latest American Self Unloading 
Monel Washers, No Trux Extractors, 


Tumblers. Late American 8 Roll and 
6 Roll 120” Flat Work troners with 
Trumatic Folders; Shirt Finishing, 


Garment Presses, ete. 
DRY CLEANING 


Hoffman Vorclone Safety Dry Clean 
Unit, Mercury 140F, Late Type Equip- 


ment thru-out plant, Boilers, Marking 


Systems, 


thing Goes! 


Office Equipment, Every- 





Send for 
circular 


MAX ROUSE & SONS, 
361 S$. Robertson, Beverly Hills, Cal. OL 5-9300 


Auctioneers 








Obctuartes 











George E. Bowdoin, former executive vice-president of U. S. 
Hoffman Machinery Corporation, New York, died Wednesday, 
March 4. Mr. Bowdoin was a former vice-president of the Laun 
dry and Cleaners Allied Trades Association, and served for four 


y 


ears 


as a director of the association. As a colonel in the U. § 


Marines with a distinguished service record in the Pacific area, he 


was buried with full military honors in Arlington Cemetery on 
March 6. Mr. Bowdoin is survived by his wife. 


Eldon Crenshaw Robbins, 59, secretary and general manager 
of Peerless Laundry and Dry Cleaning, Lexington, Kentucky, 


died recently. A native of Cook County, Illinois, Mr. Robbins had 


been associated with the laundry for 


pa th pe > 


1444-444 


tee ap ho 


tt ht ap ee 


iother and sister, 


43 years. Surviving are his 


BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 
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Here’s the net that sets the 
standard in the industry for 
quality and service .. . Bulldog 
2 x 2. Woven on modern looms 
of the finest duty bright duPont 
high tenacity nylon, we gucran- 
tee it to be the finest net of its 
kind in the field, without excep- 
tion. 


if your laundry is not among 
those using this long wearing 
net, call your jobber today and 
get set for a very pleasant sur- 
prise. For you will see in actual 
operation, in your own plant, 
how the engineered toughness 
and fine quality of our Bulldog 
2 x 2 result in economies that 
make it the smartest net buy on 
the market. 


X. §. SMITH, INC. 


RED BANK 


NEW JERSEY 








CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 
10¢ oa word for subsequent, 


or bold face type 15¢ a word, first insertion, 


consecutive insertion of the same ad. Advertisements set in capitals 


consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted ond Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). 


Ads including full payment must be in our hands by the first of the month. Payment should 


Capitals or bold face type—double these rates. 


accompany all orders. Add cost of 5 words if answers are fo come to a box number to be 


forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


HELP WANTED 





I have a modern smooth running synthetic plant doing over $1,500 per 
week. Can do twice this volume. ] am going fo refire to my farm. Will 
sell to the best offer. You can step right into a profitable business at a 
bargain price. You may come and be an employee or visit with the cus- 
You will know what we have to sell. Act now—call or write 

Peeler, 2308 Rhode Island Avenue, N. E., WASHINGTON, D. C. 
1992-2 


tomers 


ws 


Good laundry and linen supply plant southeastern New Mexico, Volume 
over $100,000 per year—73°/. laundry, balance linen supply. Real estate 
can be purchased or leased, Will supply any information to qualified 
purchaser. Owner has other ADDRESS: Box 1996, STARCH. 
ROOM LAUNDRY JOURNAL. -2 


interests. 


Laundry and drycleaning plant in city of 40,000 population located on 


main street. Two brick buildings 100 x 145 doing in excess of $150,000 
yearly. Reason for selling past retirement age. Price $175,000. ADDRESS: 


Box 1997, STARCHROOM LAUNDRY JOURNAL. 


For sale, laundry and drycleaning plant in central Virginia. Complete 


with 8-roll American flatwork ironer, al] metal washroom. This plant is 
operating with eight routes and can be converted to linen supply or in- 


dustrial garment operation, ADDRESS: Box 2008, STARCHROOM LAUN- 
DRY JOURNAL. -2 








SITUATIONS WANTED 


LAUNDRY MANAGER ready for one of the top positions. 
production engineer, Trained in all phases of laundry management at 
A.1L.L. Seven years experience in management of multi-plant operation. 
Five years as a plant superintendent, Proven ability. Chicago area only. 


ADDRESS: Box 1980, STARCHROOM LAUNDRY JOURNAL. 5 





Educated as a 


MINT, the only licensed and bonded employment agency specializing in 
the placement of personnel in the LAUNDRY and DRYCLEANING indus- 
try exclusively. IS now expanding its services nationally, At the head 
of this organization is Mr. A. Mintz, BS, MBA, who has been general 
manager, plant manager and chief industrial engineer with some of the 
largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS for our 


Ii you need managers, superintendents, routemen, engineers or 
list your requirements with MINT PERSONNEL SPECIALISTS, 
New York 36, N. Y. LOngacre 3-0820. 2003-5 


services 
foreman, 
111 West 42nd Street, 


Aggressive, capable man with experience in industrial—routes, sales, 
supervision and management, Some experience in linen supply, 30 years 
old, married. Please don't reply unless you want a live wire and will 
offer very good salary. ADDRESS: Box 2004, STARCHROOM LAUNDRY 


JOURNAL, 5 


Top-class laundry production man available. A specialist training shirt 
and appare)] press operators. Ten years as demonstrator with large laun- 
dry machinery company. Thoroughly familiar with modern production 


Joseph C. Applegate, General Delivery, Vir- 
2005-5 


wage incentives. 
Virginia. 


methods, 
ginia Beach, 


A team man with know-how. Layout, methods, production and quality 


control. Now managing a large operation, but desirous of a change. A 
detail man, exceptionally cost-conscious, with excellent employee rela- 
tions, In my early forties now is the time to locate permanently. Have 
had considerable engineering work relative to methods and time study 
and have worked on the floor in every capacity. Fine education and 
background. Would like managerial post in medium to large plant. Re- 
sponsible parties only need reply. Character and achievement references 


furnished. ADDRESS: Box 2009, STARCHROOM LAUNDRY JOURNAL, -5 


80 


MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 


N. J. 1672-7 


OUTSTANDING OPPORTUNITY for a young ambitious man who wants 
his own business. Must possess high management ability, knowledge of 
all phases of the laundry and drycleaning industry and experience in 
cost and quality control. Applicant must be capable of assuming full 
responsibility of plant doing $400,000 annually. Owner wishes to retire. 
Excellent starting salary plus a profit-sharing plan whereby the right 
person can buy part ownership without a down payment, with the possi- 
bility of gaining full control on a ten-year plan. Plant located in the 
Middle West. Only men of high caliber need apply as all replies will be 
carefully screened. In replying give full information about yourself in- 
cluding marital status, education, experience, references and photo. A)l 


replies confidential. ADDRESS: Box 1976, STARCHROOM LAUNDRY 


JOURNAL. 7 


JUNIOR EXECUTIVE FOR LINEN SUPPLY. Must have full knowledge 
linen control and sales. Production knowledge not necessary. Opportun- 


ity for live wire in established plant in Southern California. Send full 
information and recent photo with application. ADDRESS: Box 1988, 


STARCHROOM LAUNDRY JOURNAL. 7 


LAUNDRY and DRYCLEANING MANAGER for well-established firm. 
Must have high management ability, knowledge of all phases of the in- 


dustry, and experience in cost and quality control. Applicant must be 


capable of assuming full responsibility of plant doing $400,000 annually. 
Very good starting wage plus a profit-sharing plan whereby the right 
person could gain part or full ownership without a capital investment. 
Only men of high caliber need apply as all replies will be carefully 
screened. Give tull information about yourself in first reply including 
marital status, education, experience and references in first reply. 
All replies confidential. Please write Robert C. Evans, EVANS LAUN- 
DERERS & CLEANERS, 1206 HARRISON ST., DAVENPORT, IOWA. 1989-7 


Rocky Mountain area—laundry supervisor for shirt and wearing apparel 
department, approximately 65 employees. Must have ability to control 
quality, costs, production and train help. Paid vacation, sick leave, re- 
tirement, hospital and life insurance. In reply please state experience 
and salary requirements. Furnish complete references. ADDRESS: Box 
2006, STARCHROOM LAUNDRY JOURNAL. -7 








PROFESSIONAL NOTICES 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 








CONSULTANTS 


Surveys of complete plants, single departments, or 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: ELdorado 5-1353. 1612-25 





individual prob- 








BUSINESS SERVICE 





$9.95. Also lessons on any kind of 
Worcester, Mass, 1990-10 


Suits double-breasted made single. 
tailoring. By mail, Talis, 11 Pleasant St., 
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MISCELLANEOUS MERCHANDISE FOR SALE 


MACHINERY FOR SALE (Cont'd) 





LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 


1799-45 


SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 


$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. S$. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 








SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process, You will become a regular customer. 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 





SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘“FRENCH- 
TEX" process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 


Carnegie Ave., Cleveland 3, Ohio. ‘Members of the S.L.R.A."' 1930-13 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











TRAINING SCHOOLS & INSTRUCTIONS 


LEARN TAILORING, REPAIRING, DESIGNING AND CUTTING on men's 


and women’s garments, (3 Separate Books), Free booklets describing 
Master Designer, 
2007-15 





these books sent on request. Resident courses also. 


Dept. W, 400 S. State Street, Chicago, Illinois. 








MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment, Interested in buying entire plants for export, highest prices 
paid. ADDRESS: Box 874, STARCHROOM LAUNDRY JOURNAL. 5 





Six- and eight-roll IRONERS, Al] makes and sizes; 54”, 50” and 48” 
Notrux extractors; eight- and six-roll American or Troy ironers. Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 
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MACHINERY FOR SALE 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed, Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new, Talley 


Y hi y Co., G b » &. C. 1267-4 














UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 


Co., Greensboro, N. C. 1277-4 





30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley L dry Machinery Co., G boro, N. C. 1278-4 














AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 





CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 


EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”, Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 


CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
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AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 


N. Y. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y, 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 


OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 


1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 


SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y, 600-4 
AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 


DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4655-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 


St., Brooklyn 6, N. Y. 9725-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY, CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 


Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS, CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 


MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 984-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. = 647-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
16x100”" AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


Five 42 x 84° AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders, IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 4753-4 
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MACHINERY FOR SALE (Cont'd) 





40’ TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 4755-4 


2-ROLL 100”, 110” and 120” AMERICAN <—ND CL RETURN-FEED IRON- 
ERS, MECHANICALLY EQUAL TO NEW, CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used Jess than one year. Equal to new 


in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 


American and Hoffman 140F drycleaning units, complete in every re- 
spect, New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 


Street, Brooklyn 6, N. Y. 1538-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN.- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 


PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
uM. C. 1811-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘’V’’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120’ MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 


POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 


PURKETT 72’ HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 
1739-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor; 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers; Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver, Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 
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{MPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 lb. automatic unit—10 Ib. Columbia unit. 


1723-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 


ment from severa) modern plants. Prices reasonable, with terms. Request 


availability list without obligation, 1724-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y, EV-9-6585, has large stock of new and rebuilt equipment, 


reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 


List the machines you have for sale with us. 1795-4 
ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 


CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 
Eyck Street, Brooklyn 6, N, Y. 1909-4 











5S Huebsch or American Zone-Air Gpeaend: beeen 3 AC aso =a 3 
phase, 60 cycle, practically new, Available, immediate sale. Special 
price $295 each. ADDRESS: Box 792, STARCHROOM LAUNDRY JOUR- 
NAL. -4 


WILLIAMS LAUNDRY MACHINERY CO.—AIl sizes and types of laundry 
and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, etc. Items available too numerous to mention. 
Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 
tion to furnish parts for all makes and models of equipment available. 
For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 
DRY MACHINERY CO., Inc., 37-37 Ninth Street, Long Island City 1, 
, fee 1968-4 





Excess equipment from state institution, consisting of: STREAMLINE 8- 
ROLL flatwork IRONER; 9-coil heated Purkett conditioner with conveyor; 
54 x 120” and 108” Ellis and Troy Trojan WASHERS; Prosperity 454 P.C. 
and 219 P.O. Presses; 50” NOTRUX EXTRACTOR with containers. Must 
sell immediately! ADDRESS: Box 1969, STARCHROOM LAUNDRY JOUR- 


NAL. 4 


FORSE—2-GIRL SHIRT UNIT, complete. Used less than 2 years. Cost new 
$3,850. Our price $1,500. 26” MILNOR EXTRACTOR, used 2 years, cost 
new $1,185. Our price $600. 1-UNI-MAC WASHER-EXTRACTOR COM- 
BINATION, used two years, new $1,495. Our price $750. ADDRESS. Box 
1982, STARCHROOM LAUNDRY JOURNAL. -4 


MISCELLANEOUS FOR SALE: One—starch cooker—30 gallon; one Cissell 
sock former; Cleaver-Brooks oil burner for 20-50 HP. boiler; one Ribbon 
Rite laundry marking machine; one Perfection laundry marking machine. 


ADDRESS: Box 1983, STARCHROOM LAUNDRY JOURNAL, -4 


42 x 84 American Cascade washer, Monel, 4-door with removable par- 
titions, excellent condition, 6 years old, with Y control and automatic 
dump features, $3,700 firm. ADDRESS: Box 1985, STARCHROOM LAUN- 
DRY JOURNAL. -4 





Thermoseal machines, eight practically new and in pérfect condition. 
Reasonably priced. Key Tags, pins and bars numbered 1 to 100 complete 
sets. Globe Laundry, 1157 Crocker St., Los Angeles 21, Calif. Phone 
RIchmond 8-5151. 1998-4 


Presses—Coverall production line consisting of one 8-foot turntable 
mounting 8 pairs of Leef Bros. sleeve forms; one 12-foot turntable 
mounting 16 Leef Bros. leg forms; and three 10-foot turntables each 
mounting 5 Unipress model CV33S—E coverall body presses. Also 3 Uni- 
press model 1222 RA and 2 American model 103 pants topping presses. 
All in good condition. Mechanics Laundry, 14 Glendale Park, Rochester 
13, New York. 1999-4 


PRICED RIGHT FOR QUICK SALE: HUEBSCH TUMBLER—18” TROY EX- 
TRACTOR—PROSPERITY YOKE PRESSES—8 and 10 BUSHEL CANVAS 
BASKETS—SIMPLEX TIME CLOCK—PICK INSTANTANEOUS HEATER— 
WATER WAY WASHER — HUEBSCH HANKY IRONER — MOTORS — 
SCALES. NATIONAL HAND AND POWER MARKING MACHINES. S. 
BIEL, 25-27 WEST 23rd STREET, BAYONNE, NEW JERSEY. FEderal 9-6161. 

2000-4 


20—30 lb. Huebsch tumblers, motorized and coiled, good condition, $100 
each; also 5 American Protecto declippers and 4 attaching units; flat 
clip bars and wearing apparel clip bars (15 clips to the bar). Bargain 
prices. Sweet Clean Laundry, 1111 Lincoln Avenue, Pittsburgh 6, Pa. 
MOntrose 1-8700. Phone collect. Ask for Mr. Mertz. 2001-4 


Purkett 72” heated conditioner, conveyor loader, excellent shape, 220- 
60-3 A.C. Bargain price, Lange Laundry, 2004 South Jefferson, St. Louis, 
Missouri. 2002-4 
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Iu the Wash... 


Open Door Policy 
To the Editor: 

Here again I am writing you to 
thank you for bringing two years ago 
my note concerning American dry- 
cleaners and launderers visiting Eu- 
rope to pay me a visit when passing 
through Copenhagen. 

This note has indeed been the way 
to get in touch with colleagues from 
many parts of your country and the 
idea, being a_ great 
worked out to mutual benefit. During 
their stay in Copenhagen we have 
had many interesting talks as well as 
sightseeing trips, and I hope that more 
American laundering and drycleaning 
people will make a stop in Copen- 
hagen and pay me a visit. 

I can assure old as well as new 
friends of a hearty welcome and a stay 
as pleasant and rich as possible. 

Pout Wurtz 

Wiirtz Renserier, 

Dry Cleaning & Laundering 
Thingvalla Alle 6 
Copenhagen S, Denmark 


success, has 


Hit the Dust 
To the Editor: 

I have just read in the July issue an 
article on dust control. Could you tell 
us where we could buy the material 
needed for this? 

Pau. GIBSON 
Peerless Laundry 
Carmi, III. 


Glad to. You will also be interested 
in the story on Dust Mop Service— 
another form of dust control—in this 


issue.—EpIToR 


Wants Macintosh Report 


To the Editor: 

We would greatly appreciate your 
mailing us six copies of your pamphlet 
“What's Wrong With Laundry Serv- 
ice,” which was reprinted from the 
December 1955 issue of STARCHROOM 
LAUNDRY JOURNAL. 

A. L. FoGLino 

President, Riverview 
Launderers and Cleaners 
Los Angeles, Calif. 


Since we clean our files out every 
year, the only way readers can get 
stories more than one year old is to 
request photostats of pages to be 
made from our bound volumes. There 
is a nominal charge for this service 
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since it has to be done outside our 
shop. The price is 25 cents for each 
side of a page.—Ep1tor 


Parade Kit Fan 


To the Editor: 

I have seen the article in the Feb- 
ruary STARCHROOM LAUNDRY JOURNAL 
about floats for parades. It was very 
interesting. I would like more infor- 
mation where I can get the literature 
on float kits. 

HELEN PsuJEK 
Wyandotte, Mich. 


Done. We should have noted, how- 
ever, that the float kit manufacturer 
charges $1 for his catalog —Envitor 


Planning Industry History 


To the Editor: 

We are trying to get together a 
rather sketchy outline of the history 
of the commercial laundry industry for 
use in indoctrinating our salesmen. 

I wonder if you could help us out 
with some information. Can you tell 
us when the first commercial laundry 
in the United States was established, 
and where? What kind of work did it 
process, and did it collect soiled work 
from the customers and then deliver 
the cleaned work, or did the custom- 
ers bring their soiled work to the laun- 
dry, and then come and get it when 
it was finished? Did the laundry proc- 
ess the work? Was it done in the old 
wooden washtub or metal washtub by 
hand, by the use of the old scrub- 
board? How did they heat the water? 
Did they wring the work out by hand, 
and then did they hang it on a line out 
in the yard to dry, and was it all 
ironed by hand after dampening, roll- 
ing it up and letting it season for a 
while? 

When was the first wooden wash- 
wheel used? I refer to the old washer 
with wooden outer shell, with inner 
perforated wooden cylinder, having 





Let's Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 


Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











lifting ribs. Did these first wooden 
washers run in one direction? When 
was the first belt-driven reversing 
header used on washwheels in the 
laundry business? Do you have any 
record of when the first gas-heated 
machines were developed for ironing 
stiff-bosom shirts, stiff dickies, cuff and 
stiff collars? I know Sharp’s gas-heat- 
ing Monarch multi-pass collar ironer 
was in vogue many, many years ago. 
Any information you can give us 
in regard to the early development of 
the laundry industry, including equip- 
ment, product being processed, etc., 
will be most appreciated. This sounds 
like a big order, but it is very possible 
you already have collated this mate- 
rial in some logical sequence. If you 
have any photographs that you can re- 
produce and send us, we will be very 
happy to pay the cost. 
Thanks for any information that 
you can send us. 
Harry G. Cooper 
Director of Marketing 
The Prosperity Company 
Syracuse, N. Y. 


Our own efforts to compile a histori- 


cal account of the industry appeared 
in the December 1953 issue of 
STARCHROOM.—EDITOR 


Need Sling Info 
To the Editor: 

On page 45 of the November issue, 
at the end of your article “We Like 
Extractor Slings,” you mentioned that 
data concerning the manufacturers of 
the different equipment needed in 
connection with extractor slings is 
available on request. Any information 
you can send me along these lines 
will be appreciated. Please send two 
copies of the article. 

RussELL GOupsMITH, JR., President 

Whyte’s Enterprise Laundry, Inc. 
Lynn, Mass. 


Joins the Parade 


To the Editor: 

In your February 1959 issue on 
pages 60-64, the article on parade 
floats. I would like very much the 
name and address of the float kit man- 
ufacturer. 

SHIRLEY NARDWICK 
Russell’s Laundry 
Poplar, Mont. 
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ELLIS 54x108 Full Auto- 
matic Unloading Type 
Washer . . . with Central 
Supply System shown in 
diagram. 


Besides the consistent savings in washing supplies, 
as shown in this letter, there are other big produc- 
tion economies assured by ELLIS full automatic Un- 
loading Washers with Central Supply System: 


Faster loading and unloading 

More washer loads per day 

Minimum man-hours per machine 
Low maintenance and operating costs 
Uniform high quality work 


Under today’s competitive conditions, you need this 
modern type ELLIS Full Automatic Unloading Washer 
with Central Supply System to help maintain your 
profits ... and be able to expand your plant capacity 
at least expense. 


Ellis equipment is designed to fit the layout 
of large or small plants, Tell us your require- 
ments. 


RIERC. 


NORTH C RAW FOR D AVEN U E 


Co A aad CHICAGO Kei Eo TS 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif 








Washing with COWLES ESCOLIN saves dollars... 





Escolin saves hot water and fuel because it’s espe- 
cially made for washing at 160°. Escolin cuts down 
your need for soap. On some classifications it is 
possible to save up to 75%. No oils or other special 
additives are needed. Escolin formulas are short, 


simple, and your loads come out of the wheel faster, 
cleaner, fresher, and SAFER... Safer because Escolin 


attacks dirt, not fabrics or colors. Order today! 


CHEMICAL COMPANY 





7016 Euclid Avenue * Cleveland 3, Ohio 





